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Abstract 
You are not away from home though living in a different land. 
M.J.R. Mackellar, Minister for Immigration and Ethnic Affairs (1977) 
 
M.J.R. Mackellar’s comment became the government’s political slogan 
when ethnic radio programs were introduced in Australia in 1970s. The 
minister’s statement admitted migrants need to maintain memories of their home 
to happily settle in Australia. The government introduced ethnic radio programs 
to fullfil migrants’ needs in Australia. However, it has not reviewed their goals, 
and listeners’ current interest in them, since initiating them in 1975. Therefore 
this research focuses on the present need for ethnic radio programs in Australia 
and on listeners’ feedback about their content and presentation. This research 
project traces the establishment and role of ethnic radio programs in Australia 
from their introduction in 1975 to date.  
This thesis uses and examines ten Sinhala language community radio 
programs and their listeners in Melbourne as a sample of ethnic radio programs 
in Australia. 
This research also reviews how ethnic radio programs have addressed the 
issues that had initially been identified as the reason for their introduction in 
1975. The listeners state that the Sinhala radio programs do not help them to 
settle in Australia. The issue of participation is critical, and most of the 
participants complained that the programs have been run by the same people for 
a long time. Everyone unanimously agrees that ethnic radio programs play a big 
role within the community, which is completely neglected by mainstream media. 
The second generation’s participation in Sinhala programs is lacking as a result 
of insufficient language proficiency. However, there is a consensus that the 
participation of second generation Sri Lankan people is very important, along 
with the need to have new strategies to attract them. This research has opened 
the doors for further study or development of a new model for ethnic listeners in 
Australia. A further in-depth study would identify the needs of the present 
listenership, which may lead to a broader listenership. 
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Introduction 
Some may argue that ethnic radio programs are no longer required, or 
that their role is different from before, and the current state of ethnic radio in 
Australia needs to be examined in depth for both practical and theoretical 
implications. This study focuses on Sinhala language (from Sri Lanka) ethnic 
community radio in Melbourne as a preliminary examination of this 
phenomenon because Sinhala speakers from Sri Lanka are a significantly large 
migrant group in Australia, and they are mostly domiciled in the greater 
Melbourne region.  
The study examines listeners’ views on Sinhala language ethnic radio 
programs broadcast in Melbourne; the content of the programs, especially in 
relation to settlement; the effect of social media and Internet; opportunities for 
Sri Lankans living in Melbourne to participate in their ethnic community radio 
programs; government funding, and contributions made by various stakeholders 
to restructure ethnic radio in Melbourne. 
The research was based on a participatory analytical approach. In a social 
policy and decision-making context, the community broadcaster is considered 
as an intermediary between radio stations and community groups. The study 
employs a dual method of evaluation of ethnic radio programs. The approach 
incorporates listeners’ feedback to identify their interests for program 
effectiveness, and an ethnographic analysis as part of a participatory evaluation 
approach in my role as a presenter/ producer of ethnic radio programs in 
Australia, in order to assess the ability of ethnic radio programs to fullfil 
migrants’ needs. This approach comprises focus group discussions, interviews 
(in-depth, semi-structured and unstructured) and document analysis as research 
tools. After collection, the data was transcribed and analysed.  
The community radio sector in general is diverse and stations embody 
different organising principles and operating values. Nevertheless, they tend to 
share some core features, such as not-for-profit status, locally-oriented and 
produced content, editorial independence, social mission, and the presence of 
volunteer and non-professional staff (Milan 2008, pp. 25-46). The most 
distinguishing characteristic of community radio is the commitment of, and 
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participation by, the community at all levels. While commercial radio listeners 
are able to participate in the programming in limited ways – via open-line 
telephone shows or by requesting a favourite song, for example – community 
radio listeners are the producers, managers, directors, evaluators and even the 
owners of their respective stations. On the other hand, community radio 
broadcasters are working to make the airwaves accessible and open, and to 
transform radio into a medium in the service of their communities (Girard 2001, 
p. 8). Actively taking part in a community radio station involves people’s 
feelings and emotions and  
the possibility of referring to it as a love-object (leading to feelings of ‘Us’ against 
‘Them’) which becomes a strong and preliminary condition for collective action, as it 
continuously reduces ambivalence about the medium and fuels action with positive 
energies (Melucci 1996, p.83) 
Minister for Immigration and Ethnic Affairs M. J. R. Mackellar (1977), 
establishing ethnic radio in Australia, stated that “its purpose [is] to assist 
national groups to preserve their cultures in harmony with the total Australian 
community.” Mackellar also noted a steady decline in foreign-language content 
on established commercial and national radio channels, and a steady increase in 
the non-English speaking population in Australia due to increased migration 
from various Asian populations since the early 1970s. The initiative of ethnic 
radio programs became a political slogan of the Whitlam Government (1972-
75), which claimed that they strengthened the migrant voice. Australia hired 
labour from Europe outside of the United Kingdom after World War II, and these 
migrants became a powerful voice in the 1960s once they bought properties and 
started investing in Australia (Langdon, 1995). After the White Australia Policy 
was abolished in 1972, migrants from non-European nations began to migrate to 
Australia in increasing numbers. However, these groups were marginalised in 
the mainstream media, which was mostly Anglo-Celtic in its content. Therefore, 
the Government established ethnic media to meet the information and cultural 
needs of these migrants. Today, ethnic radio has become a unique and extensive 
network of locally produced programs providing vital support for Australia's 
diverse ethnic communities. A recent national survey by the National Ethnic and 
Multicultural Broadcasting Council (NEMBC) revealed that 2,439 hours of 
multilingual language programs are produced weekly, and broadcast in over 100 
languages (2014).  
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Rationale for the study 
In 1976, a joint cabinet submission made by M.J.R. Mackellar, Minister 
for Immigration and Ethnic Affairs, and E.L. Robinson, Minister of Post and 
Telecommunication, highlighted the urgency of a legislative amendment to 
establish a permanent structure for an ethnic broadcasting service to be 
incorporated in Australia. They argued that 1,400,000 people (or 10 percent of 
the Australian population on June 30, 1975) were born in non-English speaking 
countries. In addition, 1,000,000 children were born each year with one or two 
parents from a non-English speaking country (Mackellar and Robinson, 1976).  
The consultative committee established to examine the future of ethnic 
broadcasting stated that ethnic communities were highly critical of commercial 
and national broadcasters as they had failed to fullfil their specific requirements, 
such as assistance with settlement, news about Australia and their home 
countries, maintenance of their original cultures, content related to 
entertainment, religion, and community activities, and instruction in the English 
language. Ethnic communities argued that they, too, were tax payers and 
consumers, without receiving any benefits (Mackellar and Robinson, 1976) from 
mainstream media. The main recommendations made by the Consultative 
Committee on Ethnic Broadcasting in 1977, at the beginnings of ethnic 
broadcasting, were the preservation of cultural harmony with other Australians, 
the appreciation and encouragement for the English-speaking community to 
learn about other cultures and languages, the provision of information and advice 
to migrants on their rights and responsibilities, and help with settlement for those 
who did not speak or understand English.  
Therefore, in view of changed times and the wide availability of a variety 
of new media such as the Internet and social networks, it is very important to 
examine whether the need for, and role of ethnic radio are still the same or have 
changed due to the social, political, or technological factors during these three 
past decades. For example, skilled migration applicants are currently evaluated 
on their English language skills; however, these requirements do not apply to 
humanitarian visa holders. With the development of new communication 
technologies, especially social media, it no longer takes a week to obtain news 
from overseas, as it did in the past. Involvement in social media enables migrants 
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to connect with their community or circles both within and outside Australia. 
Therefore, some may argue that ethnic radio programs are no longer relevant, or 
that the role they have to play is different from before. Hence, it is important to 
examine the current state of ethnic radio in Australia. These issues need to be 
examined in depth from both practical and theoretical perspectives: the findings 
of such a study would make a substantial contribution to community radio 
audiences, policy makers, and content creators, because ethnic community radio 
has so far received relatively little attention from researchers (Ewart 2012, pp. 
124-142). 
Sinhala is the main language (74%) spoken in Sri Lanka (PRIU, 2008). 
According to the 2011 census in Australia the main languages spoken at home 
by Sri Lanka-born people in Australia were Sinhala (40 926), English (23 112) 
and Tamil (19 854). Of the 63 301 Sri Lanka-born people who spoke a language 
other than English at home, 91.9 per cent spoke English very well or well, and 
6.1 per cent spoke English not well or not at all (immi.gov.au, 2014). Sinhala is 
one of 47 ethnic languages you can study at VCE (Victorian Certificate of 
Education) level. The Board of Studies, Victoria said, studying Sinhala develops 
students’ ability to understand and use a language that is the official language of 
Sri Lanka, the language of the majority of Sri Lankans on the island, and of 
sizeable Sri Lankan communities in Australia, New Zealand, the UK and the 
USA. It is further stated that the ability to understand and use Sinhala provides 
students with direct access to a culture rich in history and tradition, and to fields 
as diverse as art, music, dance, drama, literature, folk craft, trade and sport 
(Robinson, 2000). Sri Lankans have been settling in Victoria since the 19th 
century. They were first counted in the 1871 census, when 58 people were 
recorded. Like Sri Lankan settlers elsewhere in Australia, they probably 
immigrated as labourers or gold prospectors. The community began to increase 
after World War II. Sri Lanka gained independence from England in 1948, and 
many more Sri Lankan Burghers (an ethnic group of mixed Dutch, Portuguese 
Burghers and Sri Lankan descent) began to immigrate to English-speaking 
countries, including Australia (Museum Victoria, 2014). In the last five years, 
the majority, or more than 70 per cent, of migrants from Sri Lanka arrived under 
the skilled component of the Migration Program, with around 17 per cent under 
the Family component (immi.gov.au, 2014). According to the Australian Bureau 
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of Statistics (2013), the population of the overseas born Sri Lankans living in 
Australia are 99,700 and 50,400 of them live in Victoria. The Sri Lankan 
migration into Victoria is quite remarkable, being the 4th largest source of new 
migrants. In the last 5 years, Victoria has become the new home of almost half 
(46%) of all the Sri Lankan migrants to Australia. This is likely to increase the 
population of Sri Lanka-born people of 31,000 in the last Census by about a 
third. Sri Lankan migration into Victoria is highly concentrated in Melbourne’s 
south-east, including Greater Dandenong, Casey and Monash (Glenn, 2008). At 
the 2011 Census, 70.6 per cent of the Sri Lanka-born migrants aged 15 years and 
over had some form of higher non-school qualifications compared to 55.9 per 
cent of the Australian population. Of the 53 217 Sri Lanka-born who were 
employed, 51.3 per cent were employed in either a skilled managerial, 
professional or trade occupation. The corresponding rate in the total Australian 
population was 48.4 per cent (immi.gov.au, 2014).  
Radio programs for Sri Lankans were introduced in 1979 at 3EA radio 
station in Melbourne and 2EA in Sydney in the English language, two years after 
the initiative to introduce ethnic radio programs in Australia. Vernon 
Abeysekara had presented the Sri Lankan program in Melbourne and he invited 
Dr. Karu Liyanaratchi (OAM) to present a three minute segment in Sinhala 
language in the one hour English language program. After a few months the 
Sinhala language segment was extended for 15 minutes. When SBS started 
broadcasting Sinhala language radio programs, Dr. Liyanaratchi was appointed 
as the executive producer in 1985 (Karunaratne, 2014). In the meantime, Sinhala 
Cultural and Community Services Foundation (Inc.) Victoria was able to have 
two hours for Sri Lankans when 3ZZZ started broadcasting on a regular basis in 
June 1989. The Sinhala Cultural Foundation used this opportunity to promote 
their organization and with the help of the radio program they saved time and 
money printing and sending Newsletters. In May 1997 Sinhala Cultural 
Foundation was able to get another hour for an English program for the benefit 
of Burghers, Muslims and older Sinhalese who are not fluent in Sinhalese 
(sccsf.net, 2014). At the same time 3ZZZ had understood that it would be more 
beneficial broadcasting in English rather than in their native languages such as 
Sinhala or Tamil. However there was not much concerned about the content. The 
presenters aim was to promote the language. According to Dr. Liyanaratchi, 
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early days some Sinhala radio programs filled only with Sinhala book reading 
as they were unable to have news sources (2014). This kind of background facts 
tell us how the ethnic radio evolved in Australia. Although there were initiative 
guidelines have not practiced by the presenters. 
The research data for this thesis was collected from samples of listeners 
using 38 focus group interviews and eight in-depth interviews, with a 
representative sample of other relevant stakeholders. These interviews aim to 
obtain participants’ views and opinions of the current state of the radio programs 
and suggestions for improvement, in the context of new technologies that 
provide other sources of information and functions previously provided 
exclusively by community radio for the Sinhala-speaking migrant communities 
in Melbourne. According to the findings of this study, content and presentation 
are motivating factors for people to listen the programs, as well as particular 
days of broadcast and the coverage availability of the radio stations. 
Theoretical perspectives  
Although ethnic radio programs in Australia have aired for more than 35 
years, so far they have not been examined in depth to gauge if their main 
objectives have been achieved. Therefore, this study tries to find out how ethnic 
radio programs have been used by their target audiences, and if and how they 
have benefited migrant settlement in Australia as originally intended. This study 
uses the Sri Lankan community and Sinhala language radio programs in 
Melbourne as an example.  
As ethnic radio programs have not been reviewed after 1975, program 
presenters continue to follow the existing guidelines. Kalinga Seneviratne 
confirms this argument, suggesting that: “ethnic community radio contents could 
include news and current affairs - especially homeland news otherwise not 
available from other sources” (1993, p.10), which is debatable today due to the 
development and availability of social media and other electronic sources that 
fullfil listeners’ needs. 
Taking a functionalist approach, this research examines 'how' Sinhala 
ethnic community radio is 'doing' in Melbourne, Australia. Ethnic radio 
programs are a sub-genre of community radio programming in general and as 
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such, contemporary theoretical understandings of alternative media – and 
community radio specifically – are a logical and appropriate springboard for 
their theorisation (Anderson 2011, pp.79-111). 
According to the uses and gratification theory (Katz et al. 1973-1974, pp. 
509-523), people use media to their own benefit in order to fullfil various 
individual needs and to obtain certain gratifications or personal satisfaction. It is 
generally assumed that ethnic radio program listeners expect their specific 
community radio and other media to help them retain the ‘sound’ memories left 
behind when they migrated overseas and to guarantee their community’s 
representation in the media in the host country, which is often neglected by its 
mainstream media. For example, ethnic listeners may be interested in listening 
to music from their home countries and wanting to know what is happening in 
their motherland. However, this can vary for different individuals based on their 
personal interests and circumstances. For example, a Sri Lankan migrant from 
30 years ago may not always enjoy contemporary Sri Lankan music and a recent 
migrant may want to listen to current Sri Lankan music and not the ‘oldies’.  
The uses and gratification theory further suggests that each individual 
has several needs that seek fullfilment. Therefore, various media compete with 
other sources to fullfil those needs and have created a wide range of choices to 
do so. For example, individual ethnic community radio listeners may be 
interested in only a few segments within a given radio program that contains a 
mix of music, local news, foreign news, current affairs etc. In addition to the 
radio, they may also have access to other sources providing the same information 
or content, such as telephone conversations with others living in either Australia 
or Sri Lanka, face-to-face, or online conversations with their personal contacts. 
Therefore, it is important to examine how listeners use ethnic radio within this 
mix of sources.  
 The uses and gratification theory indicates that individual audience 
members make decisions to receive specific media and their messages. In this 
sense, listeners add value to ethnic radio programs when they decide to listen to 
them. Ethnic radio programs are not addressing the individual desires of each 
audience member. Ideally, radio programs should target each listener rather than 
the mass, as all listeners would like to feel personally addressed and catered to. 
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Radio is a one-to-one relationship between the presenter/creator and the listener 
(RadioPresenting 2009). However, when ethnic listeners are considered, the 
situation is more complicated because each listener and their ‘back home 
experiences’ are varied and often unique. In this situation the ethnic program 
presenter/ creator has to decide whom to address – the mass or each individual. 
My research endeavours to examine how various stakeholders of Sinhala 
language ethnic community radio programs in Melbourne think about the current 
offerings available to them and how well these offerings meet their uses and 
gratifications needs.  
The research was based on a participatory analytical approach including 
listener feedback and document analysis to explore views on ethnic radio 
programs in Australia. The sample recruited (38 listeners and eight presenters) 
participated in focus group interviews. The data collected from the focus group 
participants was transcribed and analysed. This research suggests that the 
listeners were selective in listening to ethnic radio programs based on 
broadcasting time, content, presentation and the coverage. The participants 
disagreed with the notion that the radio programs helped them to settle in 
Australia, which was one of the primary aims when ethnic programs were 
initiated. The participants were more interested in local information relevant to 
them. Everyone agreed that second generation involvement in ethnic radio 
programs was very important, though their participation was minimum due to 
their language proficiency. 
The participants unanimously agreed that ethnic radio programs play a 
big role within the community, which is completely neglected by mainstream 
media. However, there is a need for an in-depth review of these programs and 
for more listener-friendly ethnic radio programs.  
 





Ethnic community broadcasting is a champion of multiculturalism, helping to shape a 
diverse, harmonious and inclusive Australian society. New immigrants and refugees 
report that early access to ethnic community radio makes a profound difference to 
their settlement experiences. It provides information in their first language as well as 
assisting with cultural maintenance. 
Voices and Vision (2010, p.11) 
 
Australia has attracted more migrants from non-English speaking 
countries after World War II and ethnic radio program have played a vital role in 
their settlement (Langdon, 1995). However, researchers have not paid sufficient 
attention to ethnic radio programs, considering the role they play. Therefore it is 
timely and important to review ethnic radio programs in Australia after 1975. 
Kalinga Seneviratne (1993) discussed only the introduction of the ethnic radio 
programs in Australia. However, thereafter there is very little literature on this 
topic, focusing on characteristics such as format, presentation or listener 
feedback relating to ethnic radio programs in Australia, although surveys have 
been conducted about community radio in Australia. Therefore this chapter aims 
to review existing literature about community radio including: its role in society 
and as a social changer, in Australia and overseas; its introduction as an 
alternative to Australian mainstream radio and role for marginalised groups such 
as ethnic migrants; music content; the different genres of community radio (such 
as “farmcasting,” hospital radio, prison radio, radio for people with a print 
disability, radio for gay and lesbian people, illegal broadcasting of community 
radio, and religious radio); role played by commercial radio for other language 
listeners; importance of continuing ethnic radio programs (as a participatory 
model project and a collective content development model project): Australian 
government guidelines for ethnic radio programs; youth participation and how 
ethnic radio has developed the “many languages – one radio” concept. The 
Internet’s effect on ethnic radio programs and their future in Australia is also 
reviewed in this chapter. 
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Radio: Best for the marginalised 
Radio is the most intimate and socially personal medium in the world. 
Harry von Zell, Radio announcer (Nostalgia Digest 1975, p.8) 
 
Marginalised or smaller groups who do not have an identity in mainstream 
media are always looking for alternatives. Radio is cheap, and can reach in real 
time masses that are scattered all over a territory and with minimum knowledge 
of technology comparing to print, television or Internet. As a result, radio 
presenters believe radio is perhaps the medium best suited to promoting cultural 
identity for marginalised groups. In many countries, it is the radio’s democratic 
nature that is emphasised as a part of its public service model. Due to radio’s 
local nature, it can provide a voice for minority groups within a diverse nation 
(Winterstein, 2003). However in some cases community radio is not independent 
and is partially or fully controlled by the government. There are instances where 
the frequency distribution authority for radio stations is handled by the 
government, or where government guidelines are applied. Sometimes those 
authorities issue low-power frequencies for community radio stations. These are 
the obstacles for minority groups to maintain their voice and goals cannot be 
achieved. For example Kothmale community radio in Sri Lanka was established 
in 1989 to cater to 60 villages and three rural towns with a combined population 
of over 300,000 people, who resettled under an irrigation project. The total 
project was guided by the Sri Lankan government, which was reluctant to grant 
independent community radio licenses because of concerns that it would 
jeopardise national security. Critics continue to argue that this is a reflection of 
the government’s desire to control the media, even though the country is a 
functioning democracy. The government intervened and controlled content 
development such as news bulletins on the channel (Seneviratne 2011, pp. 129-
138). This finding was supported by Felix Librero (1993): “Asian broadcasting 
systems were originally organized as means of propagating government thinking 
and were designed to simply inform people.” 
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Community radio: Challenge to the tradition 
Create your own method. Don't depend slavishly on mine. Make up something that 
will work for you! But keep breaking traditions, I beg you.  
Constantin Stanislavski, Russian actor (n.d.)  
 
The radio listeners used to listen to the content decided by the stations 
without questioning it. However in time listeners searched for alternatives. As a 
result, community radio was formed with the participation of the community 
following an alternative model. The establishment of a radio station in 1949, in 
Berkeley, California (KPFA by the Pacifica Foundation) is usually taken to be 
the first in the history of community radio. The term 'community' was indeed 
applied to the handful of stations that were set up in the USA in the early 1960s 
following the Pacifica model: that is, autonomous, non-profit in goal, listener-
supported and controlled, and deliberately offering alternative content to what 
was generally available to American listeners, while adopting a management 
structure and broadcasting style that challenged the traditions of professional 
broadcasting (Lewis 1984, pp. 137-138). Community broadcasting is a different 
model comparing to the public service broadcasting, although as one can argue 
that both projects are not-for-profit Community radio, as distinct from public 
service broadcasting, serves to bring small communities together, focuses on 
common day-to-day concerns and helps in realising local aspirations 
(Chakraborty 2010, pp.1-6). Scholars Judd E. Hollander, J. Stappers and Nick 
Jankowski (2002, pp.19-30) referred to community radio as a small-scale media 
project providing public (made available to everyone) communication within a 
specific context: the community, understood not only as a geographic but as a 
social setting. Furthermore, community radio shares specific community group’s 
interests, talents and needs. 
Respect Bangu (Hokenson, 2014) said, analysing scholar statements, that 
community media was developed as an agent of participatory democracy which 
granted an inclusive role to members of society in determining matters that were 
relevant to them, with the primary characteristics of the audience being either a 
geographic community or a community of interests, and its developmental 
function within the relevant community. However Hollander, Stappers and 
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Jankowski (2002, pp. 19-30) argued that “it is not a matter of size or geography 
as much as a case of a ‘special relationship between senders, receivers and 
messages’. The emphasis is on the symbolic experience: in other words, on the 
transformation of ‘private individual experience into public collective 
experience’.” The communities always tried to share their experiences, even if 
they were personal issues. It is not necessary to know the community members 
personally, but feeling like experiences can be shared and being a member is 
important. 
Furthermore, in contrast to mainstream radio, community radio tends to: 
• Encourage audience participation in all aspects of the station – including 
broadcasting and management of the station; 
• Serve a local community or specific interest group; 
• Encourage a wide range of people to be involved with the station regardless 
of their age, race, gender etc. 
• Place the quality and diversity of information provided ahead of a slick 
programming styles; 
• Encourage strengthening of the local culture with music, language, 
literature, debate etc. 
• Source most of the programming content from local rather than national 
sources; 
• Be governed by people with strong connections to the community and the 
production of radio content; 
• Set in place a variety of sources of revenue and are not concerned with 
making a large profit for its shareholders; 
• Encourage paid and voluntary staff to work alongside each other on equal 
terms (Wagner 2005, pp. 3-4). 
According to the distinguished German poet, playwright and dramatist 
Bertolt Brecht (1932)  radio would be the finest possible communication 
apparatus in public life that uses a vast network of pipelines. That is to say, it 
would be if it knew how to receive as well as to transmit/ send messages, let the 
listeners speak as well as hear, bring them into a relationship with the radio 
instead of isolating them. On this principle, radio should step out of the supply 
business and organise its listeners as suppliers. Brecht's view is supported by 
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Stefani Milan (2008, p. 33) who sees radio as not only a technical device to 
broadcast widely, like a loud speaker for one’s ideas, but as a proper space of 
articulation for diverse views and values. It is organic to an individual’s or a 
group’s political engagement, fostering of connections and exchanges with other 
communities and groups around it. Any attempt by the radio to give a truly public 
character to public occasions is a step in the right direction (Willet, 1964). 
Community radio has evolved with the power of the radio medium and as a result 
of it community radio has developed its own listenership in Australia. According 
to the 2013 National Listener Survey conducted by McNair Ingenuity, 5,204,000 
(29 percent) of the Australian population listens to local community radio in an 
average week, out of a total of 15,310,000 Australian radio listeners overall 
(2013). 
Community radio listeners have a few unique features compared to 
mainstream radio. 
According to the 2013 National Listener Survey, 94 percent of listeners 
highly value community radio and tune in because they want to hear: 
• Local information and news (this is the number one reason Australians 
listen to community radio) 
• Specialist music programs 
• Independent opinions delivered by local people 
• Programming not heard elsewhere (2013). 
Role of community radio 
Community radio gives space to under-represented voices,  
and does it in an unobtrusive way. 
American radio producer based in Lebanon (cited in Milan 2008, p.35) 
 
As a practice, mainstream media does not discuss minority group issues as 
they are not appealing to the masses, and therefore they generate less commercial 
value other than highlighting their negative impact on the communities. As a 
result, communities have always looked for their own media to raise their voice. 
In that situation, community radio is the most appropriate tool they can easily 
find to participate in content development and the institution’s management. 
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Furthermore the communities believe whenever they use the community radio 
to raise their voice it is more appealing to the authorities as it transmits a 
collective action rather than isolated personal requests. Examples can be found 
in different countries where communities used community radio to maintain 
their identities as well as to discuss their issues.  
A social worker at a non-governmental organisation that supports local 
community radio projects in Bangalore (India) said: “Community radio is not 
only a venue for those social groups that have been made invisible by the 
silencing practices of mainstream media, but can also have a transformative 
impact on them” (cited in Milan 2008, pp. 25-46).  
Community radio as a social changer 
I definitely believe that art is the best way to produce social change. 
Pedro Reyes, Mexican artist (2013) 
 
Social change can be achieved with the power of art. Any form of art 
always sparks new ideas and motivates critical thinking. It opens people’s minds 
to new actions for the benefit of the society. Art always inspires individuals and 
creates visions. In that sense, community radio as a genre of audio art can act as 
a social changer. 
Community radio can also sometimes play a role as a social changer or as 
an alternative to the mainstream media, which is aligned either with the 
government or the businessmen who advertise with them, and do not represent 
social movement activists.  
Milan (2008) outlined the social mission of community radio and its 
function as a promoter of social change as follows: 
• It is explicitly linked to a dynamic of political engagement, the possibility 
to express ideas. Passing them on to listeners is considered very efficient in 
terms of generating positive social outcomes. 
• It allows amplifications of voices that would otherwise be silent or shut 
down, be it for the speakers’ social condition or the impossibility of 
accessing mainstream media.  
C H A P T E R  T W O :  L I T E R A T U R E  R E V I E W  
 
 15 
• It can serve the needs of other social groups or social movements: the radio 
is seen as an infrastructure that can be utilised by groups other than the 
collective running it. 
• It is a tool for empowerment: the radio station can work as a vehicle for 
alternative narratives, hence working for social change at the cultural and 
symbolic level.  
A member of the Prometheus Radio Project, a fluid collective based in 
Philadelphia, United States expressed his views on these lines as follows: “When 
working at the radio, I can serve all issues. I care about by giving all social 
movement activists a way to talk and make an impact on the debate about their 
issues”. 
In many countries community radio has come to the fore. It acts as an agent 
for social change by educating the community about their rights and 
responsibilities in society in order to face resistance from the rulers (Milan 2008, 
p. 33) 
Community radio has also showed society how to think critically, which 
may help its betterment. This was explained by a community radio member from 
Colombia: “We can enrich our own way of looking at things with the stories that 
all people have to tell” (cited in Milan 2008, p. 36). 
Community radio opens doors for everyone 
If opportunity doesn't knock, build a door. 
Milton Berle, American comedian (n.d.)  
 
Many migrants who have previous experience with, or have studied media 
may be willing to join the Australian media sector as professionals with their 
talents, desire and the expertise, but they find it is impossible due to 'hidden' 
reasons, such as accent. Therefore migrants need to open their own arena to 
showcase their talents as well as to discuss their issues. 
Kalinga Seneviratne (1993, pp. 6-11) explains this observation using his 
own experience: 
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I have experienced these barriers at the ABC (Australian Broadcasting Corporation) 
for many years. Let me give you one typical example. Last year, I produced an eight-
part series on non-Christian religious practices in Australia, which was funded by the 
Australian Government's Office of Multicultural Affairs, as part of their program to 
create access to the Australian mainstream media for ethnic broadcasters. ABC's Radio 
National refused to broadcast it saying that it's not up to their style and standard. The 
manager of Radio National suggested that if I allow one of their Anglo-Celtic 
producers to present the programs he may consider broadcasting it. The narration is 
less than a fifth of the program and most of the people I have interviewed for the 
program were either of Asian or Arabic backgrounds, as the series covered Buddhism, 
Hinduism, Islam and Sikhism in Australia. He didn't however find any problem with 
the accents of those interviewed in the program. A similar incident took place in 1986 
when I offered a series to the ABC on the relationship between rich and poor countries. 
It was funded by the Department of Foreign Affairs under the International Year of 
Peace grants program. ABC refused to broadcast it giving exactly the same reasons as 
above. If not for community radio, I would never have become a broadcaster in 
Australia. It is my role in community radio that opened avenues for me to enter the 
fields of journalism, media research and the academic area.  
Although Seneviratne's story encourages other migrants who are willing 
to join the Australian media sector and tells how community radio helps them to 
open doors, it does not discuss the selection criteria for a broadcaster, especially 
regarding their accent. This argument is further supported by Susan Forde, 
Michael Meadows, and Kerrie Foxwell of Griffith University, Brisbane (2008, 
p.6) who state: “Community radio clearly provides access, and an opportunity 
for participation for ordinary community members who would otherwise have 
no real or recognised input into the cultural life of their communities.” 
This experience is not just limited to radio, as similar situations in print 
and television media can be easily found in Australia. It is hard to see non-
Caucasian TV presenters and non-Caucasian newspaper article or photograph 
bylines. Migrants may interpret this as discrimination. However, media agencies 
could argue that migrants have a limited knowledge, especially regarding sports 
and culture, such as Australian music. Meantime, many analysts describe 
community radio as ‘more community than radio’, and it is largely unable to 
provide paid employment for journalists (Starkey & Crisell, 2009, p. 57). 
Community radio: Their voice and their music 
Everybody is supposed to be a part of their own community. 
Jill Scott, Grammy award winning American singer (2011)  
 
Communities are built by people to exchange their experiences at an 
intimate level. Regardless of the size of the communities, members want to 
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maintain their identity within that community. For example, if somebody 
belongs an ethnic group they would want to enjoy that particular ethnic group’s 
culture. Community group members love to enjoy their own music and discuss 
their own issues, which may make them feel a part of that particular community. 
It gives them an identity as well. 
When considering the content of community radio programs, researchers 
have to discuss the music and vocal content separately. Music is a means for 
participants—whether they be audience, performers or organisers—to engage 
with ideas about place and who they are or could be in that place. In that sense 
community radio presenters have an idea about their target audience and its 
characteristics. Furthermore music has significance as it evokes place, identity 
and emotion, and it makes individuals feel they belong or do not belong to 
particular communities and groups. “Music opens up possibilities of 
understanding the structuring of everyday life through its multiple and 
ambiguous sets of meanings that are translated into ‘our place’ and ‘our 
identity’” (Duffy 2005, p.678).  
As community radio can play a variety of music, it could be an added 
advantage to attract a broader listenership. A member from Radio KCSB in Santa 
Barbara, California, which is funded primarily by the students at University of 
California in Santa Barbara, says: “Music makes the language of the radio 
accessible to a larger group, including those who do not speak the language” 
(cited in Milan 2008, p.32). 
In contrast, commercial radio does not care if a song is ‘good’ - it just cares 
about whether people want to hear it (McDonald, 2013). It is important to 
promote songs to radio stations, which is usually handled by the recording 
companies for their signed artists. However every community radio station is 
committed to supporting local artists. Australia's leading magazine for the 
marketing, advertising and media industry, B&T Magazine, indicates that 
community radio stations frequently play unsigned artists and all the stations 
have a weekly new music show (Hubber, 2006). There are more issues needing 
discussion in the comparison of commercial radio stations and community radio 
stations. When a radio station plays local artists’ music, there is no need to pay 
a royalty. According to the Australasian Performing Rights Association (APRA), 
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community radio licence is a flat fee structure for stations with a revenue of less 
than $50,000 per annum. However, when community radio stations organise 
their own promotional gigs, the local artists whose music was previously played 
have to contribute free of charge. This is very similar to selling the radio stations 
airtime for a service. As the ability of attracting mass listenership on the radio 
plays a special role in promoting music, radio airplay is traditionally the best 
way for a record label to get their recorded music heard by the public. The more 
a song is played on the radio and heard by listeners, the more chance the song 
has to become a part of the public’s consciousness (musicbizacademy.com, 
2001).  
Furthermore, in the community radio, broadcasters feel they can present 
more independently and discuss community related issues. Examples can be 
found in different countries where communities used community radio to discuss 
their issues. For example in Canada and Australia, “We can broadcast our music, 
talk to each other. It is a matter of speaking out to the masses, be able to let out 
my point of view, my people’s point of view, be able to affect people’s lives,” 
says a broadcaster from a station within an indigenous reserve in Canada (JE 
cited in Milan 2008, p.32). 
For the Perth Aboriginal community, still recovering from the loss of community and 
identity created by European colonialism and adverse government policies of the past, 
Noongar Radio is demonstrating its ability to support not only traditional culture and 
language but also contemporary Noongar culture. Noongar Radio represents a complex 
and diverse community identity – a third space, occupied by both the Perth Aboriginal 
community and the wider non-Indigenous community, who are invited to participate 
both as audience members and volunteer staff. This station highlights how community 
media can play an important role in supporting local culture as well as assisting in the 
rediscovery of both individual and community identity. Listeners who tune into 
Noongar Radio will hear traditional Noongar language and styles of music that 
represent diverse elements of Aboriginal culture ranging from the traditional sounds of 
Indigenous musicians such as the group Yothu Yindi to the contemporary rock sound 
of the Aboriginal Yabu Band, and songs with contemporary Aboriginal themes such as 
the stolen generation from artists such as Gina Williams (Johnston 2011, pp. 61-70).  
Community radio listeners were satisfied about the content presented by 
the community radio as they felt mainstream radio neglected their voice and their 
issues: “I am also very interested in the view points of people that are not 
reflected usually in the mainstream media because I think that you get to know 
more”, explained a member of the Women’s International News Gathering 
Service (WINGS), an all-woman independent radio production company in 
Canada (cited in Milan 2008, p. 31). 
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Community radio model as a participatory project 
The human contribution is the essential ingredient. It is only in the giving of oneself 
to others that we truly live.  
Ethel Percy Andrus, American educationalist (2014) 
 
It is important to discuss the structure of community radio. Society 
knows about the institutional framework for commercial and public radio 
stations. They are operated by a management team appointed by the investor or 
the government, which acts according to the investor or government desires 
rather than listening to the audience. Compared to commercial and public radio 
stations, community stations’ not-for-profit model is completely different; they 
are run by communities for the interests of the communities:  
A community radio broadcast is a “product of many hands” collaborating with a 
common objective in mind. Community radio is perceived to be a free space that 
potentially welcomes and makes possible a wide range of opinions expressed and 
collaboration between people of different backgrounds. The working rules of a 
community station vary across a wide spectrum, but most practitioners claim to 
implement parallel to the community interests, consensus-building and equal power 
distribution among all members. Often they take the form of a collective, where each 
member takes a share of responsibility in managing the radio station as well as the 
program content and creating a sense of ownership of the project by those involved. 
The final product is therefore a joint effort by the community for the community, which 
impacts on the environment where the radio operates (Milan 2008, p. 38). 
Radio Centre-Ville Canada was not a community radio in the real sense 
of the term, meaning a station managed by a board of directors elected by a 
certain community. Participation at Radio Centre-Ville has its own 
particularities due to the nature of the station itself: community-based but also 
and especially multilingual and multi-ethnic (Foy et al., 2001b). But there are 
occasions where the participatory model has failed in community media. 
Although efforts were made to construct a television system in rural Alaska 
based on a participatory model of development, local participation was blunted 
by a technocratic consciousness that enshrined efficiency, technique, and speed 
as imperatives that overrode serious consideration of cultural values. Scholars 
have long noted the social and cultural influences of media technology on 
traditional people (Daley and James 1992; pp. 40-41).  
 In Australia, the Broadcasting for Remote Aboriginal Communities 
Scheme (BRACS) was introduced by the Federal government in 1987 in 
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response to the launch of the Australian satellite (AUSSAT). Aboriginal and 
Islander people were concerned about the impact of the satellite and requested 
resources that would allow them to broadcast locally produced radio and video 
material (PHM, 2011). The Department of Aboriginal Affairs (DAA) stated that 
it supported “the creation of an Aboriginal programming window at the footprint 
level,” but has failed to support aspirant groups to learn how to make programs 
to put in these windows (Corker 1989, pp. 43-44).  
Community radio content development as a participatory 
project 
I envision a future where there'll be 300 million reporters, where anyone from 
anywhere can report for any reason. Its freedom of participation absolutely realized. 
Matt Drudge, American journalist (Drudge Report, 2014)   
 
Media as an industry had its own resource personnel such as reporters, 
photographers and videographers. However, there was an increase in freelance 
reporters or photographers’, who contributed to media institutions without 
proper training or an institutional appointment. It means that the whole society 
is participating to develop the content though they are not professional media 
personnel. The community radio had introduced the same concept from the 
beginning: content was developed with the participation of everyone in the 
community. Bruce Girard (2011, p. 2) said:  
Community radio is not filled with pop music and ‘easy listening’ newscasts, or with 
official communiqués or government-sanctioned cultural content. It is not so important 
that the programming be ‘slick,’ but that it is based on a concept of participatory 
communication. The role of community radio is to respond to the priorities set by the 
community, to facilitate their discussion, to reinforce them, and to challenge them. 
Juggling all the interests of a community is difficult, and community radio does not 
always succeed. But this is a real challenge for a creative broadcaster. 
Developing content for community radio cannot be done by juggling or 
balancing, which leads to a technical or artificial outcome. In my experience the 
content has to blend with listener interests in an artistic manner. However, in 
practice community radio programs are different from commercial or large-scale 
state media. This uniqueness in the community radio content empowers listeners 
by encouraging and enabling their participation, not only in the radio but in the 
social, cultural and political processes that affect the community. 
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According to a research by Stefani Milan (2008, p. 30), happiness evokes 
relaxation, feeling at ease, and positive feelings in people. To get involved 
beyond any political value or ideal in some venture or effort, people must ‘like 
it’. One of the main reasons for this affection towards community radio seems 
to be the sense of freedom that derives from an environment that is self-
organised. Community radio is a free space that allows people to express 
themselves the way they want to and to have fun. However one can argue that 
when a community radio station is owned or funded by the government it has to 
act according to its guidelines, and give priority to its content. For example, 
Kothmale FM in Sri Lanka is funded by the Sri Lankan government and does 
not broadcast its own news bulletins: it connects with the Sri Lanka Broadcasting 
Corporation, which is the government's official radio channel for the newscast: 
The Kothmale project, far from being a model that should be emulated by other nations, 
is in fact a cautionary tale about what can go wrong when an information 
communication technology project is not strongly promoted as a community-based 
enterprise. It is both self-serving and misleading of UNESCO and others to promote 
the Kothmale project as a successful example of community radio when its continued 
existence lies in the hands of a succession of political administrations and international 
funding agencies with their own economic and political agendas. The biggest lesson 
that the Kothmale model can teach us is that control of community radio must remain 
in the hands of the community exclusively if it is to succeed in an ongoing, educational, 
and culturally-sensitive manner” (Harvey-Carter 2009, p. 11). 
Ownership of community radio 
Whoever controls the media, controls the mind. 
Jim Morrison, American singer-songwriter and poet (n.d.) 
 
The media (institute) investors always have their own agenda, whether 
the ownership is government or private. Owners attempt to run the institutes as 
they prefer, which can be interpreted as controlling the media. Control of media 
directly or indirectly affects to the media personnel engaged in these media 
institutes. However, as there are no investors involved in community radio 
stations, broadcasters can set their own agenda according to the community they 
represent. On the other hand, community radio stations are partly funded by 
communities, and therefore broadcasters have a duty to fullfil the community’s 
requirements rather than acting according to personal agendas.  
Community media are generally considered to be important in media 
democratisation because they shift ownership to the local level where broad 
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public participation can more easily take place. In Thailand, community media 
have played a major role in a democratisation of media that has taken place since 
1992. The suppression of media freedoms opened the door to a dramatic rise in 
the popularity of community radio and the number of stations funded by local 
communities. Perhaps no other nation has experienced such growth, which has 
propelled Thailand into global leadership in the development of community 
media. Unlike its neighbour to the north, Malaysia has never allowed the 
development of locally owned and managed low-power stations. The reasons for 
this are tied up in ethnic politics and related economic issues (Magpanthong and 
McDaniel 2011, pp. 122-123). 
Though radio is a less expensive medium to set up in comparison to a 
television station, the ongoing functioning and staffing of a radio station are still 
costly according to research in the United States (Downing 1990, p. 146). But it 
has proved that after the initial investment is made, sustainability of a 
community radio station is feasible, and one can depend on community 
participation to remain in action. Lastly, the convergence between radio and the 
Internet is providing new strengths to community radio and is seen to have 
enormously increased networking opportunities. It is ideal for the huge illiterate 
population that still remains marginalised, especially in the rural areas of the 
third world. Its language and content can be made to suit to local needs.  
After an initial contribution to set up the station and train the staff, it is 
not necessary to have continuous financial support for the community radio 
stations comparing to most other businesses. Community radio stations are 
looked after by their communities. However when community radio stations face 
financial difficulties they manage with the community’s participation. Most of 
the time the administration positions other than the broadcasters in the 
community radio stations are volunteers or working part time with minimum 
hours. For example 3SER (Casey Radio) has laid off paid workers and looked 
for the volunteers to survive in 2013 (Randall, 2013). 
Community power and community radio 
A small group of thoughtful people could change the world.  
Indeed, it's the only thing that ever has.  
Margaret Mead, American cultural anthropologist (2005)  




Community radio is a perfect example to showcase the strength of a 
community. Although community radio is smaller than mainstream media, its 
voice is more powerful. Community radio, as the voice of a small group, guides 
its community to reflect on its own issues.  
Compared to mainstream radio presenters who have to fullfil their 
owners’ interests, community broadcasters feel and understand their own 
community’s needs and are able to react according to the requirements. In that 
sense community broadcasters are more powerful in engaging with the 
community. For example a Sri Lankan ethnic radio program presenter in 
Melbourne understands better and reacts effectively the Sri Lankan community 
issues in Melbourne compared to commercial or public broadcasters in 
Melbourne.  
During the dictatorship in Latin American countries in 1960s and 1970s, 
there were thousands of radio stations started by people and operated to counter 
the state media monopoly and to have their own voice. They locked down the 
military appointed governments and launched their own leaders by opening the 
radio waves to people's voice and ideas. As a result of it, any small country in 
Latin America can count by hundreds the stations, most of them FM, that serve 
rural or urban communities with content, that is appropriate to the local 
language, culture and needs (Dagron 2001, p.12). 
In Australia, research carried out with three non-metropolitan 
community radio stations – one anonymous, 4RRR at Roma and 2TEN at 
Tenterfield in New South Wales – found that broad participation from the 
community can result in a successful community radio station. It suggests that 
community participation is more important than programming. Hence the 
importance of programming is not ruled out, but it should come second (Vuuren 
2000, p.19). 
Audience responses to community radio  
I don't want to fail the audience. I don't want to let them down.  
Henry Rollins, American radio host (2008)  
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Audience is the strength for any performer. Therefore performers do not 
want to let down their audiences, and they react to the audience’s feedback, 
which is crucial.  
There are two kinds of radio listeners: those who listen to the radio, and 
others who only hear the sounds. The broadcasters have to be more concerned 
about listeners who listen to the program thoroughly, as they are more invested 
in every minute of the programs. According to acoustic-ecologist Gary 
Ferrington (1994, p.7), ‘hearing’ and ‘listening’ are not the same. Hearing is a 
physical process by which sound pressure waves are turned into signals in the 
brain. Listening is a psychological process by which meaning is given to aural 
input. The radio audience is not a corporate body; it is a cross section of society 
(Tyson, 1939). Therefore the broadcaster will not be able to feel the reaction of 
audience, which is important for a live performer. It's similar to performing in 
front of a one–way glass. According to radio play producer at Manchester 2ZY 
Victor Symthe (1924), people “see through the sense of hearing with the help of 
the radio.” Most of the time the ethnic radio presenters support migrants to paint 
their own pictures about their homeland and cultures.  
The ethnic radio program listener is different from the ordinary radio 
listener who ‘hears' the radio while attending to other activities, such as driving, 
shopping, cooking, working or having a shower. Compared to the ordinary radio 
listener, the ethnic radio listener is more attentive as the program only broadcasts 
weekly, which means he has to wait until the following week if he misses it, and 
its duration is maximum 2 hours. Ethnic program listeners listen to the radio with 
many sound memories in their mind such as music and the language, heard back 
in their own countries. 
I&G Media's Lee Hubber (2006, p. 24) reported that forty-eight per cent 
of listeners surveyed for Quadrant Research for the ABA (Australian 
Broadcasting Authority) and ARIA (Australian Recording Industry Association) 
in Australia reportedly chose community radio because it sounds ‘real’. Young 
Australians discovered that the values and strengths of the community radio fit 
well with their values, and with new media consumption trends. Furthermore, 
community radio is membership-based and listeners felt they owned the 
airwaves. In this study Hubber focussed on another group, the Asian student 
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community, which is not commonly discussed in listenership feedback reviews. 
Although they are not permanently settled in Australia, they cannot be 
considered as short-term visitors. Therefore, international students also bring 
back their memories with the help of ethnic radio programs in Australia, while 
they are away from their homelands. In addition, a recent national listener survey 
conducted by the Community Broadcasting Association of Australia found an 
increase in community radio listening (2010).  
According to a survey conducted in 2012-2013 by the National Ethnic 
and Multicultural Broadcasting Council (NEMBC) in Australia to find out 
whether ethnic language programs could be replaced, 75 percent agreed to 
replace the ethnic language content with English language. However they further 
said, it is still needed to address the issues of multiculturalism, identity, 
settlement, and anti-racism. 
Community radio outside Australia 
Radio could be the most wonderful public communication system imaginable… if it 
were capable, not only of transmitting, but also of receiving, of making the listener 
not only hear but also speak.  
Bertolt Brecht, German theatre artist (1932)  
 
Compared to the commercial and public service radio models, community 
radio encourages its listeners to talk on air. Community radio gives an 
opportunity to listeners to express their views on air, which is an extremely 
attractive and innovative method in broadcasting.  
Radio developed in very different ways in different parts of the world. In 
the United States, competition and commercialism were the rule. In Europe and 
its colonies, radio operated under centralised State control. In Canada, a 
combination of the two broadcasting bodies gave birth to a system with a strong 
centralised State network on the national level and competition and 
commercialism on the local level. Countries like Latin America developed a 
radiophonic salad of State, private, church, university, special interest and 
indigenous peoples radio stations (Girard 2008, p. 1). In the UK, the BBC 
developed as a new model under the Royal Charter, which is operated as a public 
service broadcaster funded by the licence fee paid by UK households (BBC, 




Radio as used by people of colour in the United States is often not so far 
apart from the ethnic majority's uses, as they too are operated under the 
commercial requirements of privately owned broadcasting. At the same time, 
there are some minority broadcasters with sufficient vision and energy to grasp 
the medium and push it to transcend the pervasive commercial myopia, while 
still deploying enough practical and financial common sense to stay afloat. The 
public radio stations’ attitude is different and they would be thrilled if they could 
do one “ethnic” special program a year required to meet their legal requirements 
and responsibilities (Downing 1990, p.146). 
Turkish radio broadcasting in Netherlands can be evaluated neither as an 
exact community media model nor as commercial radio broadcasting defining 
its community as an ethnic segment. It has clearly been observed that none of 
these broadcasters have yet fully reflected some of community radio’s main 
features, such as: 
x Gathering around a common goal or geographical sharing 
x Giving voice to their own expectations, desires, necessities and agendas 
x Sharing of information.  
As a solution to the problem of representation of ethnic communities in 
the media, the Dutch system integrates the broadcasts addressing minorities into 
bodies of public channels as well as religious or non-religious associations. This 
had led to a situation where Turkish immigrants could not generate their own 
community media networks which distinctively address their own issues and 
interests (Cankaya et al. 2008, p. 103).  
Local broadcasting has firmly established itself in the Netherlands and 
proven that there is a clear audience for the kind of distinctive programming that 
it is able to offer. One other major concern relates to the training of the huge 
numbers of volunteers working in the sector (Price-Davies and Taacchi 2001, p. 
41). Community radio in Germany is to a great extent a poor imitation of 
mainstream media, as it copies the latter’s production content and serves as a 
conveyor of alternative content. What differentiates free radio content from other 
forms of community radio is not so much its alternative content but rather 
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alternative ways of organising its production process. It has opened a gap for 
community radio in Germany as result of commercialisation of both types of 
broadcasting, not only of commercial stations but also public service ones 
(Pinseler 2008, p. 70). Increasing minority participation and representation in 
the media has been formulated as a political goal by the European Union (EU) 
as well as at national levels across Europe. A domain of German broadcasting 
has been explicitly created with the aim of making the mass media accessible to 
Turkish migrants who tend to be disadvantaged in mass-mediated fields of public 
communication (Kosnick 2004, pp. 979-980). 
Community-orientated radio is a relatively late arrival in Britain (2002); 
with a population of more than 60 million, 172 groups had been so far awarded 
community radio licences. Of them 20 are in Scotland, fourteen in Northern 
Ireland, nine in Wales and the remainder in England.  
Some of the relevant issues for such community radio stations globally are 
the training for the community broadcasters, and the fact that community stations 
have to seek funding from a variety of sources. The structure of the community 
radio ensure that stations do not compromise their independence by being reliant 
on one large or dominant revenue stream. Advertising revenue is capped at 50 
percent of a station’s income. However, some stations avoid advertising for 
ethical reasons while others reject this source because the costs involved in 
producing advertisements and collecting payments outweigh their financial gain 
(Barlow and Johnson 2008, p. 81). 
There are no regulator-imposed funding restrictions set up for community 
radio in South Africa, although the Independent Communications Authority of 
South Africa (ICASA) is “vigilant” and wary of donors who may have intentions 
of exercising control over a station. The amount of advertising and sponsorship 
that a station may undertake is unrestricted at present (Price-Davies and Tacchi, 
2001).  
With over 600 stations operating nationally in UK, it is clear that free radio 
stations have become well established with close ties maintained with the 
communities they are licenced to serve. The French model suggests that if 
stations are to be limited in the amount of advertising they are allowed to carry, 
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then they need at least some level of guaranteed annual funding in order to 
remain in existence (Price-Davies and Tacchi 2001, p. 41). 
Although the Breton audience, an important cultural and linguistic group 
living in the Brittany region, needs a wider range of content, the present 
landscape based upon relatively autonomous local stations presents another 
problem for their audiences. Small broadcast zones, weak signals, and a hilly 
landscape often make reception difficult. The local nature of the current low 
power radio stations in Brittany is ideal for protecting and promoting the rich 
variety of expressions in the Breton language. According to Winterstein (2003) 
listeners felt a strong connection to their local area and to programming that was 
relevant to that perspective. 
Tom Moring and Jussi Salmi (1998), conducted a case study of Swedish- 
speaking minority groups in Finland regarding the 'Minority Language Audience 
in a Competitive Market'. They found that with the arrival of new, profiled 
options on the radio market, large numbers of younger listeners are spending 
more time listening to alternatives such as Radio Extrem, which are completely 
dedicated to youth audiences. As part of its cultural services, minority radio 
meets the challenge to keep up with the changes in the services offered to the 
mainstream population. In other words, community media continuously 
endeavours to maintain programming diversity. 
Sri Lanka is the first country in South Asia to start community radio with 
the Mahaweli Community radio (MCR), set up in 1981 by the Sri Lanka 
Broadcasting Corporation (SLBC) with the assistance of the United Nations 
Educational Scientific and Cultural Organisation (UNESCO) and the Danish 
International Development Agency (DANIDA). The lesson to be learned from 
the MCR experience is that coming up with plans to permanently institutionalise 
a community radio project must be considered as a collective responsibility of 
international funding agencies as well as the receiving organisation and other 
relevant entities such as the government, and that designing a plan for the 
aftermath of the withdrawal of funding agencies is at least as important as 
initiating a project. Such a plan needs expertise and should be implemented well 
before funding is withdrawn (David 2001, p. 7). 
C H A P T E R  T W O :  L I T E R A T U R E  R E V I E W  
 
 29 
Although content could be developed and programs presented through 
volunteer community-based participation, radio stations are to an extent 
responsible for mandatory expenses such as station maintenance, administration 
and training facilities, even with the help of a government grant. This is a key 
issue faced by community radio all over the world, as evidenced by previously 
discussed experiences. As a result of it some community radio stations have 
acted beyond the policies. For example, some community radio stations solicited 
advertising and sponsorships over the limit imposed by community radio 
guidelines. This kind of actions could lead to a commercial radio with popular 
content, rather than addressing community issues (which attract less 
advertising). However one can argue that community radio also has to compete 
with commercial and public radio stations to win the listenership. 
Different genres of community radio 
I listened to the radio, so I was influenced by everyone from Michael Jackson to Milli 
Vanilli. But thankfully my dad had a collection of Cat Stevens albums while my mom 
was listening to jazz. 
Jason Mraz, American song writer (2014)  
 
A family enjoys different music genres. Listeners are always attracted to 
what they like, especially listening to the radio, where multiple choices are 
available. Therefore listeners who are interested in community radio have a 
variety of programs such as farmcasting (for farming communities), 
hospital/prison radio, those serving people with a print disability and those 
targeting gay and lesbian communities, or programs based on different languages 
produced by community-based producers. It is important to analyse how the 
community radio has addressed different listener groups with their specific needs 
as the ethnic radio is also considered as another genre of community radio. 
“Farmcasting” 
Rural and community radio in Africa emerged in the 1940s and 1950s, 
when state and public broadcasters started generating agricultural programming 
intended for rural and farming constituents, in a practice known as “Farm 
Broadcasting” or “Farmcasting.” Its system and structure within the 
broadcasting institutions, through which agricultural radio programs are 
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produced and disseminated to the general public, were largely a part of 
agricultural extension strategies. “Rural radio,” in contrast, refers to 
broadcasting strategies where centralised broadcasters produce programs meant 
for rural audiences and have decentralised broadcasting stations located in rural 
areas—which can be commercial, community, government, or rural networks. 
While rural radio focuses on development needs, and is located in local rural 
areas and within indigenous knowledge structures and processes, community 
broadcasting focuses on correcting social and economic marginalisation and is 
thus more correctly referred to as ‘alternative media’. The emergence of African 
independent rural and community stations serving specific rural constituents 
emerged as a practice of ‘taking radio to the people,’ in the form of farm and 
rural broadcasts made from public broadcasters. The farm and rural broadcasts 
were much centralised and externally driven, during which the rural radio forum 
was employed as a tool for disseminating development messages and 
information packaged outside communities (Manyozo 2009, pp.6-7). Manyozo’s 
study does not consider listener feedback or the farming community’s 
participation. It is important to mention farmers’ contribution to the radio as 
content developers or as part of management, more than being silent listeners.  
Mahaweli community radio, presently Girandurukotte regional service of 
Sri Lanka Broadcasting Corporation, is also categorised as a 'farmcaster'. The 
radio was introduced with the development of the Mahweli River and the 
settlement of farming communities along the river in 1978. The radio is 
committed to uplift farmers and their lifestyle.  
Hospital radio 
Hospital Radio is broadcasting within the hospital premises targeting 
patients through their song requests and wishes. Catherine Travers and Helen P. 
Bartlett (2011, p. 170), who researched the Silver Memories radio program 
broadcasts from 4MBS radio station in Coorparoo, Queensland, indicated that 
hospital radio can improve the Quality of Life (QOL) and mood of elderly 
people. Specifically, listening to Silver Memories for at least one hour a day for 
three months resulted in a statistically significant improvement in participants’ 
‘Quality of Life’ and depression scores. This is the first formal evaluation of a 
radio programme that addressed social isolation and loneliness among older 
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people using validated measures that we know of. The findings confirmed 
previous reports that music can have a positive impact upon older people’s 
Quality of Life. 
A member of Radio Villardevoz, in Montevideo, Uruguay supports this 
view arguing that 
It makes possible the inclusion of a voice, that of psychiatric patients, that has been 
silent for many years, spoken by others. This makes me very happy, not only as 
concerns the communicative aspect but also the other objectives of the radio, which 
have to do with its therapeutic ends and the rehabilitation of the world of [psychiatric 
patients] (cited in Milan 2008, p. 34). 
Prison radio 
Prison radio is another kind of a radio genre which features regular items 
such as news stories, interviews, documentaries and other information that 
relates to prison and justice issues, song requests to and from prisoners, former 
prisoners, their families and friends, often with accompanying personal 
messages. As a participatory model, involvement of the prisoners is very 
important as they are one of the most isolated communities. One of the few 
studies that looks at prison radio is Heather Anderson, who has adopted a 
collective case study approach to her research because prisoner's radio has 
received very little academic attention (2011, pp. 79-111).  
Prison radio began in the UK in 1994, with the establishment of Radio 
Feltham and running radios in 30 prisons presently. According to the Prison 
Radio Association mission statement, Prison Radio tried to maintain family 
relationships whilst in prison (however in 1999 the House of Lords overturned a 
Court of Appeal decision that a convicted prisoner had no right to communicate 
with the media via a journalist). This kind of actions could ruin the values of 
community radio as it is based on listener participation. In the United States, 
Justice Secretary Chris Grayling ordered that any convict who posts pictures of 
themselves on social networking sites faces “serious disciplinary consequences” 
(Robson and Slack, 2012). These incidents indicate that it is not easy to operate 
a community media outlet such as prison radio where an institution is tightly 
bound with security and does not consider that prisoners have the privilege to 
enjoy all the rights of a regular citizen. Heather Anderson’s (2011) prison radio 
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study had ignored a few issues. For example, it is not clear whether prisoners are 
practising as broadcasters presenting live programs or not. If they present live, 
do they have any content restrictions? Because the prison is considered a high 
security institution, there would be limitations on publicising prisoner 
movements, locations, prisoner or guard details, which are security sensitive, 
and should not be passed on to outsiders. Although there are prisons in every 
country, prison radio does not exist everywhere. But Anderson does not discuss 
the causes that led to the absence of such a medium in other countries. 
Examining whether the prisoners who contributed to prison radio had joined 
other radio programs after finishing their terms of incarceration would be 
another issue to discuss. 
Radio for Print Handicapped (RPH) radio 
The Radio for Print Handicapped Network started in 1978 and today has 
a membership of 18 radio services around Australia, as well as digital radio 
services in the five mainland capitals. It broadcasts to 70 percent of the 
Australian population playing a unique role in the Australian media landscape, 
offering an ‘alternate format’ (spoken word) access to print media for those with 
a print disability. 
In 1975, a community group in Melbourne were presenting a regular 
weekly news and information program on 3ZZZ and then 3CR radio stations. 
Among those involved, there was knowledge of the radio reading services then 
developing in the United States, and there was an appeal to establish a similar 
reading service in Australia. They were to become known as Radio for the Print 
Handicapped (RPH) services. Initially, services in Sydney, Melbourne and 
Hobart were licenced to operate on Marine Band frequencies that were 
accessible through a minor tuning modification to most radio receivers. In the 
1981-1982 Federal Budget, Commonwealth funding for the International Year 
for Disabled Persons was first provided to a radio service for the print 
handicapped in Australia. By 1984-1985 RPH services were operating in 
Brisbane, Sydney, Canberra, Melbourne and Hobart. In 1986 the Department of 
Communications undertook a comprehensive review of RPH services and found 
RPH’s radio reading services provided a wide range of information, not only to 
the blind and visually impaired, but also to people such as quadriplegics, 
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sufferers of cerebral palsy and multiple sclerosis, stroke victims, dyslexics, 
immigrants who understood spoken but not written English, and the functionally 
illiterate (rph.org.au, 2012). This example evidences the ability of the radio 
medium to support a marginalised group with the help of the community radio 
and how the RPH has benefited alternative groups (immigrants who understand 
spoken but not written English) other than the target audience. 
Radio for gay, lesbian, bisexual and transgender listeners 
In the twenty-first century the lesbian, gay, bisexual and transgender 
(LGBT) audiences demand relevant programs targeted to their needs and 
interests (Johnson 2008, pp. 104-106). There are radio programs in countries 
targeting the gay and lesbian community such as Radio with a Twist in 
California, and the 3 Gays on the Radio podcast, which is an Ottawa-Carleton 
University talk show. About 3 Gays on the Radio, a regular listener says: “I think 
they do a great job of creating a dialogue on important queer issues” (Pearson, 
2012). 
Some radio stations broadcast LGBT-friendly radio programs in between 
other programs. In US Radio with a Twist broadcast weekly at the Washington-
based WHIT FM- HOT 99.5. Outright Radio is the leading nationally syndicated 
radio show featuring true stories of lesbian, gay, bisexual and transgendered 
people, distributed by Public Radio International and broadcast on nearly 100 
stations across the US. 
 Joy FM in Melbourne is a community radio station committed to the 
LGBT community. Its mission is to provide a voice to diverse lesbian and gay 
communities, enabling freedom of expression, the breaking down of isolation 
and the celebration of their culture, achievements and pride (joy.org.au, 2012). 
Religious radio  
Broadcasting has included religious programming since the debut of AM 
radio in the early 1920s and increasing costs have made it difficult for religious 
groups to build or purchase full-power stations. In the 1970s, non-commercial 
organisations began using low-power ‘translator’ stations to reach areas where 
radio signals were blocked by terrain. Translators extended the reach of a full-
power station by rebroadcasting its signal on an adjacent FM frequency. There 
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are two kinds of religious radio broadcasting. The first uses popular music to 
target younger, affluent listeners. A second type of translator station broadcasts 
content with a stronger religious focus. Included in this group are networks 
operating in rural and less ethnically diverse areas (Wikle and Cormer 2010, p. 
59). Since the 1930s and 1940s, religious broadcasters in Australia have 
addressed the ordinary lives and problems of their listeners. This capacity was 
enhanced by the ability to talk to these listeners live on-air, and a number of 
religious broadcasters moved into providing formal off-air counselling services 
(Griffen-Foley 2008, p. 54). Compared to other non-commercial media forms 
such as public television, non-commercial radio has been largely overlooked 
within scholarly literature (Wikle and Cormer 2010, p. 49). In addition to 
evangelical broadcasters, other religious communities also air their own radio 
programs. For example, Rangiri FM in Sri Lanka, owned by the Bhikkus, only 
broadcast Buddhist programs. According to its mission statement, the 
establishment of Buddhist-oriented radio station has been a long-standing need 
of the country (Rangiri, 2014).  
Net-radio 
Development of technology, especially in e-communication, has 
changed traditional radio broadcasting. Live streaming has become an 
innovative presentation of some of the present radio stations. Listeners who are 
away from traditional radio receivers, such as workers or travellers and the 
global listeners who are away from the stations’ broadcasting area, can attract 
listeners with the help of live streaming. However, net-radio is a step ahead of 
live streaming. Net-radio is synonymous with Internet radio, online radio, web 
radio, streaming radio, ‘extra-terrestrial’ radio, and e-radio (Baker, 2010, p. 5). 
There are radio services which only broadcast via the Internet- ‘net only’ radio 
stations. The minimum cost to start and run the radio compared to traditional 
radio stations is one of the added advantages. The net-radio stations are not 
bound by any regulations or limitations that can attract the radical radio 
personnel who prefer more freedom and try to break the traditional boundaries 
in broadcasting. Net-radio could lead to pirate music content issues as there is 
no copyright law affecting them. Furthermore, audio blog syndicators can be 
defined as another kind of broadcasting similar to net-radio. www.thisara.com is 
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considered to be an audio blog syndicator which broadcasts a collection of 
Sinhala audio blogs. However, one can argue that net-radio cannot be considered 
as radio as it is not regulated in some countries, including Australia. 
All these community radio genres prove that they are representing 
marginalised groups who were neglected by commercial or public broadcasters. 
Furthermore these radio stations or programs were initiated because of requests 
from the particular groups without a commercial interest. Ethnic radio programs 
or radio stations also consider another community type, which represents the 
different ethnic groups other than the state languages in the countries. For 
example, in Australia radio programs broadcast in languages other than English 
or representing ethnic groups are categorised as ethnic radio programs.  
Radio for working communities 
If you want creative workers, give them enough time to play.  
John Cleese, English actor (2013) 
 
Rulers always planned to maximise workers’ productivity by restricting 
their recreation rights. As a result, workers came up with different creations as a 
relief from hard work.  
For example, Bolivian miners’ community radio stations have been largely 
ignored, and the main reason is perhaps that they had no institutional ‘owner’. 
The miners’ radio stations were truly participatory in terms of people knowing 
that no one could at any point prevent them from expressing themselves through 
the microphone. But even more important than this individual approach to 
freedom of speech is the fact that the miners’ radio stations were the voice of the 
collective, representing some of the most democratic unions that Latin America 
has ever known. Miners’ radio stations had their own style, creating a style for 
community radio fitted to the cultural needs of the miners and their families as 
well as to the surrounding peasant communities. For that reason, the language of 
broadcast was important. Programming in Quechua and Aymara, the two main 
languages, was often aired. The stations’ microphones often travelled out of the 
studio. Young reporters with small cassette recorders would constantly talk about 
local problems with workers, housewives, and peasants coming into town. By 
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1988, only 16 of the 26 radio stations set up since 1949 remained on the air. The 
main cause was that the mines were closing as the international price of tin 
collapsed. Bolivian miners’ radio stations today cannot claim the importance 
they held during forty years from the early 1950s onward. However, they are a 
unique example of participatory communication for social change (Gumucio- 
Dagron 2004, p. 322). 
Community radio and youth 
The world's biggest power is the youth. 
Chanakya, Indian philosopher (n.d.)  
 
Some people argue that community radio is only for the listeners who 
have special interests (elan.com.au, 2012). Therefore they allow no room for the 
youth in community radio. However, youth is the most powerful force for the 
any media, and this can also include community radio. 
Andrea Baker (2010) has done a study with international students in 
Australia and their habit of listening to online streaming. In that study added a 
Sri Lankan-Australian participant, Tanya is included. Tanya was born in 
Australia, but her parents emigrated from Sri Lanka in the 1970s. She is a regular 
listener to Sri Lanka-based commercial radio online stations because of her 
mother, who likes to keep in touch with her homeland. “I hear the Sinhala 
language and then there is the local music called the baila,” she said. Tanya and 
her mother also listen to SBS Radio’s Tamil language program (pp. 202- 203). 
Tanya said that she entertained two radio media, online radio was ‘heard’ and 
the SBS program was ‘listened to’. As Gary Ferrington (1993) explained, 
hearing and listening are not the same. Hearing is a physical process by which 
sound pressure waves are turned into signals to the brain. Listening is a 
psychological process by which meaning is given to aural input. Therefore, 
Tanya only heard the music (online streaming) her mother played which cannot 
be considered as radio listening. Baker’s study has not identified Tanya’s ethnic 
background nor the language proficiency. Because of this it is unclear why she 
selected two different languages to listen to music and information separately. 
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In Australia during the past five years, every city except Darwin in 
Australia has gained a new community radio station with a permanent 
broadcasting licence, aiming to cater for youth audiences. The underlying driver 
is now, as ever, a desire for younger audiences to take charge of the airwaves, 
create original content, and write the playlist. A survey conducted by McNair 
Ingenuity Research in 2006 found that over 124,000 Melbournians aged 15+ 
tuned in to the community radio station SYN FM 90.7 each week with peaks 
during drive time, from 4 pm to 7 pm (cited in Hubber 2006, p. 24). Therefore 
advertisers assumed that they could get closer to young audiences through 
community radio. Also, all community youth radio stations today use web 
technology extensively as youth are multimedia consumers, happily combining 
watching TV with net surfing, blogging, and text messaging (Hubber 2006, p. 24). 
However, Hubber’s article does not discuss in depth the youth listenership of 
ethnic programs. Danae Gibson (2013) argues that SYN FM supports young 
people to take charge of media creation, training and governance. Also, SYN 
FM actively encourages a range of youth perspectives, cultures and ideas. There 
are few youth radio stations and youth radio programs found in Australia and 
92.5FM is another youth station that operates for and is open to all young people 
in the Wingecarribee region in New South Wales. It has been established to give 
the youth of the region a chance to voice their own thoughts, beliefs and culture 
and to allow youth to gain skills and experience in radio broadcast 
(youthradio.org.au, 2014). As Andrea Baker explained how a radio media- net-
radio has attracted youth. Today, net-radio, as opposed to traditional radio, has 
become, for some youths, a popular media staple (Baker, 2010, p. 1). 
‘Illegal’ community radio 
People sometimes practice things outside the law due to addiction, 
passion or for the benefit of society. People may knowingly do illegal things and 
see the legal framework as limiting their freedom.  
Illegal or clandestine radio is broadcasting without a proper license and 
from unidentified locations to address communities which are underground, or 
working secretly. Models of illegal radio broadcasting have been found. Firstly 
the pirate model radio stations, which operated outside the regulations; for 
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example, they may operate without a proper licence to obtain airwaves, use 
illegal funding through money laundering, and violate media laws by 
broadcasting pirated music or advertising illegal products and services. Some of 
the illegal radio stations operated only focusing on the economic benefits 
through advertising or sponsorships, violating ethical norms. Radio Caroline, a 
British radio station, is an example of pirate radio founded in 1964 by Ronan 
O'Rahilly to circumvent record companies' control of popular music 
broadcasting in the United Kingdom, and the British Broadcasting Corporation's 
radio broadcasting monopoly. The name “Radio Caroline” was used to broadcast 
from international waters, using five different ships owned by three different 
owners, from 1964 to 1990, and via satellite from 1998 to 2013 (Moore, 2014).  
In Australia, Australian Communications and Media Authority (ACMA) 
inspectors shut down a pirate AM broadcasting station operating from 
Chadstone in Melbourne's south-east in 1993. Furthermore, two unlicensed 
stations have recently been shut down on the Gold Coast and in Bendigo where 
a person had been operating an unlicensed FM broadcasting station for several 
months, using a 40-watt transmitter from a 20-metre tower located in his 
backyard (1993). Commenting about the action, ACMA claimed that it is illegal 
to operate a radio without permission as the government wants to provide an 
efficient, equitable and transparent system of charging for the use of spectrum, 
taking into account the value of both commercial and non-commercial use of the 
spectrum (2013).  
In Sri Lanka, such clandestine broadcasting has played a somewhat 
interesting role. The Southern based Janatha Vimukthi Paramuna (JVP) 
operated the ‘Rana Handa’ (Voice of Warriors) radio for its cadres during the 
times of the insurrection in the 1989-90 period. Later on, The Liberation Tamil 
Tigers of Elam (LTTE) operated the ‘Pulikalin Kural’ (Voice of Tigers) 
targeting their sympathisers and disseminating regular propaganda information. 
Both of these were clandestine, pirate radios established by armed rebel groups 
waging a war with the elected government in power. These radio stations were 
not the outcome of a community effort to find a voice for the aggrieved but as 
noted above, were established to disseminate propaganda information for a 
political cause. Further, the community had no say in the planning, design, 
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setting up and running of these ‘stations’ which were rigidly controlled by the 
hierarchy of these groups (Jayaratne et al. 2005, p. 11).  
Pirate or illegal broadcasting stations, self-identified bootlegs, 
clandestine stations or free radio stations are operated out of the rules and 
regulations introduced by the governments. Most of the time these kinds of radio 
stations operate where the media is extremely controlled by the governments, 
leading people to believe that illegal radio stations air their voice rather than act 
according to the governments’ propaganda.  
Advertising in community radio 
‘Radio is the only true mobile medium. In the car, at work, and at play, radio is 
there...the companion and the advertising force your customers take with them 
wherever they go. 
Radio Advertising Facts (2010) 
 
Advertising has become essential to promote the production or services 
in a competitive world. However, it is important to identify the right mode to 
promote a product to reach a target market. In that sense radio is a useful medium 
as it has since moved beyond the four walls of the family home into the car and 
workplace, and with the huge variety of mobile devices available today, radio 
can travel anywhere with the listener.  
Radio’s connection with the listener makes it the ideal advertising 
medium. Each station’s listeners are different and this gives advertisers the 
ability to target their campaigns effectively via a medium that provokes 
response. Commercial Radio Australia undertook two research projects to 
underpin the 2011 Industry Brand Campaigns. The first, carried out by Neuro 
Insights, found that radio was 32 percent more engaging than the global media 
average. The second, carried out by The Hoop Group, found that 64 percent of 
people take action as a result of hearing an ad on radio (Commercial Radio, 
2013).  
According to Commercial Radio Australia, their listeners are 
contributing to society with volunteer work, they are healthy people who 
exercise regularly, positive thinkers who agree that success is important to them, 
users of technology who plan their holidays online, who like to try new foods, 
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who keep an eye on shops for bargains or specials, listeners who are bound up 
with technology, own game consoles and participate in sports, and online buyers 
(Commercial Radio, 2013). With all these characteristics, Commercial Radio 
Australia wants to showcase their listenership as well educated consumers and 
modern thinkers. 
In contrast, community radio in Australia argues that their sector is 
recognised internationally as one of the most successful examples of grass roots 
media. Community broadcasting provides news, information, cultural content 
and entertainment to communities defined by geographical location or common 
interest (CBF, 2014). The national audience for community radio in Australia 
has now reached 9.5 million listeners per month and continues to grow. 
Therefore, Australian community radio offers the following compelling reasons 
to advertise on community radio: 
x One in four community radio listeners do not listen to any commercial 
radio in an average month 
x Advertisers stand out on community radio, as commercial content is limited 
to only five minutes per hour. 
x Australians have a vested interest in their community radio stations as 
members, subscribers, donor and volunteers: 155,000+ Australians 
participate nationally. Advertising on community radio generates 
significant goodwill. 
x Community radio is strong in regional Australia and 91 community radio 
stations nationally, are the only provider of local content. 
x Community radio is a cost-effective option for advertisers on a budget. 
x Community radio is a practical way of increasing the reach of a mainstream 
campaign 
x Community radio reaches communities that are not served by other media 
x Community radio can deliver to targeted audiences by location, offering 
advertisers a “no waste” solution to reach niche consumers – for example: 
seniors, youth, ethnic, Christian, Indigenous, specialist music, gay/lesbian, 
and vision-impaired (Spots & Space, 2011). 
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Furthermore, advertising on community radio is cheaper compared to 
commercial and public radio stations. As community radio stations are non-
profitable, obviously their rates are lower. Some advertisers do not want to 
advertise nationally or state wide. For example, a small grocery shop does not 
need a national radio campaign as its target market is local. In addition, a grocery 
shop or a restaurant which targets an ethnic group such as Lebanese, Chinese, 
Indian or Fijian should advertise on the particular ethnic radio programs where 
the target audience already gathers. The ability to present in ethnic languages is 
another advantage. When focusing on migrant listeners, “they will rapidly 
connect when they hear the radio speaking in their native language with accent 
and colloquialisms, metaphors and cultural context” (FEBC, 2009). 
Community radio in Australia 
Our local community is what makes up the listeners of community broadcasting in 
Australia - and they are listening in droves, with 29% percent listening to local 
community radio in an average week out of a total of 15,310,000 Australians who 
listen to radio overall. 
www.cbonline.org.au, The 2013 National Listener Survey (2013)  
 
Community radio in Australia plays a big role especially for those who 
are interested in alternative and more personal media catering to different ethnic 
and special interest groups. According to the biennial Community Radio 
National Listener Survey (2010, p. 5), Australians value local content and the 
diverse music formats that community radio offers the most: 
x In an average month, 9.3 million Australians (54 percent of the population) 
listen to community radio. 
x Every week, 4.4 million (26 percent) listen to community radio. 
x 640,000 Australians are exclusive regular listeners to community radio. 
(CBAA, 2010) 
Kalinga Seneviratne explains (1993, p. 5) that  
Australia can rightly claim to be a world leader in the field of community radio. Perhaps 
there's no other country in the world where a strong independent sector has arisen 
where established state and commercially operated systems were already in existence. 
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Furthermore, Australian community radio is clearly providing high 
levels of access and participation for ‘ordinary’ citizens, with around 20,000 
people acting as regular volunteers in the sector (Forde et al. 2001, p. 5). 
Australia has an active community radio system with over one hundred 
stations on-air and more than fifty groups waiting for licences to be granted. 
These stations broadcast in virtually all parts of the country, varying between 
large cities to tiny, isolated outback communities. The majority of them however 
are licenced to provide a broad-based community service and have a particular 
requirement to serve those groups in their communities, which are not served by 
mainstream national or commercial radio services. Australia’s community 
broadcasters derive their funding from three main sources:  
x Direct community support in the form of memberships, subscriptions and 
donations (40 percent);  
x ‘Sponsorship,’ a highly restricted form of advertising (30 percent) and  
x Grants from relevant federal, state and local government programmes 
(Girard 2001, pp. 5-6). 
Ethnic media is often celebrated in Australia as a means by which 
migrant/ethnic communities maintain their original culture and linguistic 
identity in the new country and its society. The assumption is that, by providing 
such a space, a more tolerant and culturally enriched society will emerge. For 
the particular ethnic programmes and their ethnic broadcasters, the main issue is 
not about multiculturalism, but rather about making sense of the migratory 
experience and their collective identities in light of the migratory move.  
However, ethnic community radio, too, faces its own challenges. For 
example, in the Hebrew language programs in Melbourne, conflict has been 
reported to have arisen amongst broadcasters about the content and presentation 
styles of programs, which to a large degree are struggles about different social 
and political understandings held by different broadcasters in light of their life 
away from ‘home’ (Cohen 2008, p. 1015).  
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Ethnic community radio in Australia 
Multilingual broadcasters play an important role in connecting Australians from all 
backgrounds to news, culture and to the wider community. 
Tony Abbott, Australian Prime Minister (2013)  
 
In Australia, ethnic radio programming plays a vital role in a multicultural 
society. As Prime Minister Tony Abbott said, ethnic radio programs bring back 
migrants’ homeland experiences and help migrants who are not fluent in English 
with their settlement. 
According to Susan Forde (2010, pp. 178-191), after nine year study of the 
community radio in Australia with a combination of quantitative surveys and 
qualitative interviews, mainstream radio has been found to have neglected a 
variety of minority ethnic communities. Furthermore, it has failed to provide 
local news of interest to them or their activities. Currently, community 
broadcasters fill this need by presenting a variety of news of interest to the local 
ethnic communities, such as local events or festivals. However, according to 
Forde's findings, community broadcasters are motivated to broadcast news of 
local interest as the mainstream media leaves the ‘real’ news behind. This study 
has not conducted any comparison with news presentation in community radios 
outside Australia, which may help to reveal that all community broadcasters 
practice the same. However, Forde (p. 188) argues that within the community 
context, it is not necessary to report the 'real' news, which has already been 
covered by the mainstream media. 
Many languages – One radio 
I love food, all types of food. I love Korean food, Japanese, Italian and French. In 
Australia, we don't have a distinctive Australian food, so we have food from 
everywhere all around the world. We're very multicultural, so we grew up with lots of 
different types of food. 
Hugh Jackman, Actor (2011) 
 
In a multicultural society, people are able to experience different cultures 
through food, events or traditions. In radio, some stations broadcast the programs 
in different languages. For example 3ZZZ radio station in Melbourne broadcast 
programs for 63 ethnic groups. 
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However, Lawe Davies (2005, p. 426) discussed a practical issue in 
ethnic community radio in Australia, namely addressing the different cultures or 
sub-cultures among people who are speaking the same language. For example, 
when Spanish programs air in Australia over ethnic community radio, they need 
to consider that the audience originates from 25 different countries, which have 
different cultures. Similarly, Arabic language community radio programs 
broadcast in Australia reach people originating from 21 different countries, 
which have different cultures.  
According to a research conducted in Switzerland (Bonfadelli et al. 2007, 
p. 141),  community radio plays a minor role for migrant groups; the main reason 
seems to be that FM minority radio programs from home countries are mostly 
not available in their current locations. For example, most Turkish migrants 
living in Switzerland cannot receive FM radio programs from Germany. Another 
reason is that satellite television pushed radio use out of the picture (except for 
young people, who listen to music on the radio). However, the introduction of 
live streaming may overcome this technical difficulty.  
Montreal’s Radio Centre-Ville is a multilingual community radio station 
in Canada that has been broadcasting in seven languages for more than 15 years. 
Seven ethnic groups meet every day to produce a wide variety of radio 
broadcasts. Organised into teams they work at creating a collective inter-cultural 
community project, reflecting a society which is becoming steadily more mixed. 
The Greek, Portuguese, Chinese, Haitian, Spanish, English and French-speaking 
communities are brought together every day. Other cultural communities, such 
as the South-East Asian, Filipino, African, Irish and Arabic communities also 
use its airwaves. Radio Centre-Ville contributes in its own way to the co-
existence of individuals and different cultures within Quebec society. More than 
three hundred volunteers produce all the station’s programming (Foy et al. 2001, 
p. 1). 
It is vital to discuss how languages are chosen for a radio in a multicultural 
society. The selection criteria for the ethnic languages included in the radio 
stations are not clear. The Special Broadcasting Service (SBS) in Australia 
selected languages according to their own listenership survey (2013) with 1,193 
participants. But it is not clear how it selected 74 ethnic languages from 432 
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languages spoken in Australia, including indigenous languages. According to the 
Australian Bureau of Statistics and this area needs more research. According to 
SBS’s 2013 Annual report it has conducted another survey (2013) in Melbourne 
and Sydney with the participation of 400 native speakers of Arabic, Greek, 
Italian, Korean, Spanish and Vietnamese languages aged over 18 years to find 
out the feedback for their radio programs. Out of the six languages researched, 
the SBS Vietnamese radio service recorded the highest weekly (36%) and 
monthly listenership. The SBS Korean radio service had the lowest awareness. 
Only three per cent listen to it weekly. 
Community radio stations generalise their ethnic audiences based solely 
on language, which cannot fullfil goals such as serving a local community or 
specific interest group. For example, SBS (2013) has allocated time for the Tamil 
language without specifying the target group, as there are two Tamil speaking 
groups from Sri Lanka and India. Although both groups can understand the 
language, their experience, traditions and some time the pronunciation are 
different.  
Community radio stations should consider the demography of their 
licence coverage area, and need to present their programs according to the most 
needful ethnic groups in the area. As demography can change due to different 
reasons, ethnic radio stations should attentive on this issue. 
Australian commercial radio and other language listeners 
When you are in a foreign place and you suddenly hear your own language, 
particularly when it is spoken with your own accent, you’ll always turn and listen to 
that speaker. 
FEBC Australia, Interdenominational radio network (2009) 
 
Migrants always love to remember their home. Although the migrants 
have already settled in a place, they are happy to maintain their cultural identities 
through language, food, music or clothes, which create for them a home away 
from home. As FECB Australia states, when migrants hear their mother tongue 
it brings them many memories.  
The Australian commercial radio sector has also played an important role 
before establishing the ethnic radio programs, albeit a rather contradictory one. 
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Its involvement in, and then its partial withdrawal from, foreign-language 
broadcasting helped to pave the way for an ethnic community radio sector.  
In 1957 a 90-minute Greek program Pan continental melodies sponsored 
by a Melbourne- based businessman, George Bitsis, was aired over the 3CS 
Radio Station in South-West Victoria. He also sponsored Greek programs at 
3KZ and 3XY Melbourne and 3UL Warrigal. The content of those programs 
included Greek music, community service announcements, special appeals, 
news bulletins and European news that came via Reuters and Australian 
Associated Press (AAP).  
On another occasion Lena Gustin, an Italian migrant who could not speak 
English, presented the radio program, Italian Hour, on Sydney's Catholic station 
2SM in 1956. In early 1959, Lena and her husband transferred to 2CH radio 
station in Sydney to host the weekly half-hour program Hit Parade 
International, featuring Italian, German, Dutch, French, Polish and Russian 
music. This program received a tremendous response and it lead to more diverse 
foreign-language programs. In 1958, 2CH radio launched an Italian program 
hosted by Toni Colacino, Pino Bosi and Livia Bosi. In 1960, ‘Mamma Lena’ 
began hosting Arrivederci Roma on Tuesday nights, in addition to her Little 
Corner of Italy program, which aired on Monday nights. The station 2CH was 
able to broadcast a Lebanese program in 1962. However, the Australian 
Broadcasting Control Board (ABCB) imposed limitations on foreign-language 
programs, and banned political statements in languages other than English 
during the Australian election and referendum campaigns, on the grounds that 
migrants had to have mastered English. In addition foreign-language broadcasts 
were restricted to 2.5 percent of a station's weekly hours of transmission. 
However the ABCB felt that special services to cater to minority interests in 
Australia should be created, when FM radio was introduced as a result of 
community pressure. Thereafter Lena and her husband were invited to produce 
twelve hours of weekly programming on Sydney station 2KY in 1973. The 
ABCB permitted the station to broadcast 8.9 percent of its programs in foreign 
languages, revising its earlier limitations. The president of the Federation of 
Australian Radio Broadcasters (FARB), Desmond Foster, explained in 1974 that 
the lifting of restrictions by the ABCB would be unlikely to improve the situation 
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for migrants. Meanwhile 2EA community radio in Sydney and 3EA community 
radio in Melbourne commenced broadcasting in seven languages on a trial basis 
in 1975. Minister for Immigration Al Grassby initiated the program Continental 
Music Club, which included Italian and Spanish language music, community 
news and farming advice at 2RG in Griffith, New South Wales. The lines 
between 'commercial' and 'community' broadcasting were blurred at the time, 
with some private/public partnerships formed. The dual broadcasting system 
encouraged commercial stations to discontinue foreign language programming 
(Griffen-Foley 2007, p. 87). 
The government guidelines 
Works of art make rules; rules do not make works of art. 
Claude Debussy, French composer (n.d.)  
 
Although governments have introduced guidelines for the operation of 
community radio programs (as government funding is involved), these 
guidelines need to vary according to the station’s interests.  
In Mexico there are very few electronic media that accommodate 
indigenous tongues. The legal framework within which the media operate 
favours the development of the vast commercial sector while those not ruled by 
lucrative interests are quite few. The presence of independent community media 
is not as yet contemplated within this legal framework. Indigenous radio 
broadcasting stations in Mexico operate under a hybrid and contradictory model, 
which aspires in some respects to that of community media, while remaining 
within a framework set by the government entities. For this reason, its operation 
faces were in constant tensions. These stations operate within a model which 
cannot strictly be described as either governmental, public, or communitarian. 
Like official or governmental radio it is totally financially dependent on a federal 
body, and thus important decisions at the macro level are made by bureaucrats 
following governmental policies. But like public radio, aside from financing, 
such stations are primarily not for the diffusion of official propaganda 
(Rodriguez 2005, p. 157). 
Radio Kiritimati in the Kiribati archipelago in the South Pacific and 
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Kothmale Radio in Sri Lanka are also examples of community radio stations that 
were established and are partly funded by the government, with little political 
interference. Radio Kiritimati, started in 1998 to broadcast for the local 
population with primary health messages, stool specimen tests by a 
microbiologist, well-water results, songs on environmental practices, home 
gardening for better diet, recipes on cooking vegetables, and general cleanliness.  
Kothmale community radio (Kothmale FM) initiated in 1989, targeting 
local listenership with health, agriculture programs and local news. It was too 
funded by the government (Dagron 2001, p. 90). In Radio Kiritimati and 
Kothmale FM studies, the political interferences against both radio stations are 
not discussed. It is important to determine up to what extent the government 
interferes in content development and the management of Kothmale FM radio 
station, as the government pays staff salaries.  
The future of community radio 
The art challenges the technology, and the technology inspires the art. 
John Lasseter, animator (2011)  
 
Radio is a medium which is completely bound up with technology. 
Therefore some believe that developing technology may replace man. 
Technological advances cannot substitute the man behind the microphone; the 
radio presenter’s job is extraordinary, as it requires talent and experience. Future 
community broadcasters need to create programs considering the technology 
that will be used by receivers. At the same time they need to update their 
technical knowledge, as well as identify the listenership, which could change at 
any time. The future holds serious challenges for community radio.  
Questions to be answered include: 
x What will the advent of technology-intensive digital production and 
transmission bring?  
x What are the technology ‘have’ and ‘have-nots’ for stations?  
x What will happen to the stations which concentrate on music, with no 
digital capability, and those offering mixed music information format?  
x Will Internet radio programming be able to create a global village?  
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x How will community stations cope with the dilemma of building and 
maintaining their local base, while maximising audience through national 
programming targeted at a wider audience?  
These are issues researchers of community radio may need to explore in 
the coming years (Dunaway 1998, pp. 101-102). 
Mobile phone applications are used for various purposes with the 
development of the technology. Some applications have been introduced that 
enable users to listen to the radio anywhere, namely TuneIn and DIAL. TuneIn 
is a free application for iOS and Android that delivers free local, international 
and Internet radio. TuneIn helps listeners to quickly and easily find their 
favourite radio stations plus discover new ones. With its directory of over 50,000 
AM/FM and Internet only radio stations, available on over 150 products, 
listeners can experience the whole world of radio anywhere within a single 
application (TUNEIN, 2013) : “Listeners have more and more ways to hear what 
they want while they're on the go, and TuneIn puts every station within their 
reach wherever they are.”  
I think this is positive, as one of the earlier broadcasters’ concerns was 
to expand the broadcasting coverage; this can be expensive and some technical 
issues with the geographic location could not be overcome – such as built-up, 
wooded or hilly areas, which have great influence over signal strength. The 
development of broadcasting technology has overcome this issue but not 
completely as the cost is very high. For example 3MDR radio located in the 
Dandenong Ranges covers 30- 40 km with their transmitting strength, which is 
set according to the licence guidelines. But now it can reach a global audience 
and listeners who do not have an access to a radio set at no cost, with mobile 
phone applications. Jo Tacchi (p. 296, 2000) confirmed the fact and said, ‘Future 
Radio – the net station – would offer local sounds to a global audience. Future 
Radio – the terrestrial station – would offer global sounds to a local audience’. 
These applications expand the listenership boundaries of ethnic radio programs 
and are an advantage for presenters. They have to be more creative and 
innovative to develop content while maintaining the program’s identity. For an 
example if a Sri Lankan ethnic radio program presenter in Melbourne wants to 
attract another a Sri Lankan migrant listener in Los Angeles or Dubai, he has to 
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come out from the 'Melbourne-based' mentality while maintaining locally 
focused content. Furthermore, the presenter has to attract two demographically 
different communities at the same time. This has to be done in a very 
professional manner otherwise listeners will not be able to identify the difference 
between a community radio in Melbourne and a mainstream radio directly 
broadcast from Sri Lanka. That means that even if ethnic broadcasters are 
addressing a small group in a specific area they should think globally. On the 
other hand, listeners may also be very adept at collecting information locally and 
globally, and not isolated. They may listen to all sorts of radio programs, which 
constitutes a challenge and a competition. There is another issue arising with the 
introduction of new applications concerning copyright, as some of the radio 
programs record or download content from the other sources and broadcast it 
without giving proper credit. Some community broadcasters breach copyright 
laws as they assume no one will listen to their programs overseas where the 
original production was created and therefore they will not be found out.  
The future of ethnic community radio in Australia 
Technology is nothing. What's important is that you have a faith in people, that 
they're basically good and smart, and if you give them tools, they'll do wonderful 
things with them. 
Steve Jobs, Founder, Apple Inc. (2011) 
 
As discussed earlier, the technology bound up with radio is changing 
rapidly. Ethnic radio, which is a type of community radio, is a creation by people 
for the benefit of other people. Therefore it is important to be up-to-date about 
listeners’ needs regularly and act according to the audience. Participation in the 
presentation is another key fact as the listeners should feel they are always 
participating in the project, compared to commercial radio where there is a large 
gap between listeners and broadcasters. 
‘Ethnic media’, as the community media sector was historically 
constructed in Australia, face significant challenges and new opportunities. 
Present technological frameworks such as the Internet and new media 
technologies challenge the original logic of local community-based ethnic 
media. New technologies provide opportunities for migrants to stay connected 
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and even actively participate in their mediascapes back home. Why bother with 
a local community radio programme when you can access online radio 
programmes and other media sites directly from home? Will the role of the 
ethnic broadcasters be reduced to merely relaying media content from the 
country of origin for audiences who do not have the skill or resources to access 
the same material by themselves? Or will their role be to add something to the 
reports by editorialising or selecting the material in a way that reflects the 
experiences and needs of their local communities? (Cohen 2008, p. 1016)  
Several features seem to typify community radio in Australia: 
responsiveness to particular and general needs of the community, especially in 
terms of those not adequately served by other media; a voluntary and unpaid 
labour force; democratic management structures; an audience defined by its 
potential to become station contributors as well as listeners; programming 
policies promoting access and participation above standardised broadcaster 
professionalism; and a chronic lack of capital as a result of a funding model 
based primarily on listener subscriptions and occasional grants from governing 
or civic instrumentalities (Moran 1995, p. 160). The beginnings of multicultural 
radio in Australia contained the seeds for the democratisation of difference. In 
many ways, while the execution and delivery of that democratic participation 
have changed, the principle issues have not. 
The funding levels for Australian community radio have not improved in 
recent years, and in fact figures show that in real terms, funding has decreased. 
Certainly, core funding or funding that can be ‘relied’ upon from year to year 
has decreased substantially since 1985. This is a pressing issue in the sector at 
the moment and one which requires further consideration from the government 
and sector representatives. In particular, community radio’s function of 
providing training for university and high school students, who later move on to 
the public and private sectors, requires recognition (Forde et. al., 2001 p. 18). 
According to Saba El-Ghull (2004, p. 6) it is not easy to predict a future 
for community radio in Australia, yet based on the difficulties the sector is 
currently experiencing, it is possible to acknowledge the threats that lie ahead 
for community radio and the need for new strategies to be adopted in order for 
community radio to survive and perhaps flourish. 
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The elimination of restrictions on sponsorship time could lead to more 
secure and consistent revenue streams to enable better planning and to maintain 
future operations. Easing restrictions on sponsorship should not harm 
community radio as a non-for-profit organisation nor should it contradict its 
ethos. Community radio stations need to consider the adoption of non-cash 
payments, such as the trading of airtime in return for other services, as a way of 
lowering expenses.  
According to the Australian Communication and Media Authority 
(ACMA) community radio/ TV guidelines (2010), all the decisions regarding 
the programs are taken by program committees formed in the radio stations by 
members. They decide to develop and implement programming policies and 
procedures. In this way they have protected freedom of speech while delivering 
the best to the relevant ethnic groups. However program content needs to be 
discussed in depth, if there are internal conflicts back in their motherlands, they 
will also arise as between different factions on the same community about race, 
religion or political parties. 
According to the Community Broadcasting Association of Australia 
guidelines (2010), community radio stations are restricted to broadcast no more 
than five minutes of sponsorship announcements in one hour, and tagging each 
announcement to acknowledge the financial and/or in-kind support of the 
sponsor. This is to make sure editorial decisions affecting the content and style 
of individual programs are not influenced by program or station sponsors (2010). 
This is also highlighted by the Australian Communications and Media Authority 
guidelines (ACMA). There are two issues that arise with these regulations. 
Firstly, the lack of the funding has created an uncertainty in the industry which 
can be overcome with more advertising. However advertising can have an 
impact on content as there will be pressure to reach bigger audiences with 
content attracting the highest number of people, just as with mainstream media. 
Secondly, of five minutes per hour for advertising, community radio gives an 
opportunity to only 10 advertisers with 30-second advertisements. If they 
advertise for six months, no new advertisers will get an opportunity during that 
period. In an ethnic community environment, many events are organised during 
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any one weekend and they would all want to advertise at the same time. These 
are practical issues which have to be reviewed. 
There is a continuous debate about the five-minute advertising in the 
community radio programs from the broadcasters. The request was considered 
by the House of Representatives Standing Committee on Communications, 
Information Technology and the Arts (2007), which recommended the current 
time frame as adequate, and further advised to update the sponsorship guidelines.  
Community radio leaders need to adopt a more entrepreneurial approach 
in the operation of stations. Therefore they have to recruit professionals in 
management, technical areas, human resources, marketing and finance. 
Melbourne’s 3RRR submitted a paper to the Standing Committee on 
Communications, Information Technology and the Arts of the Australian 
Parliament which pointed out that “the sector is enormously under skilled; 50 
per cent are volunteers and there is hardly any decent management in the sector” 
(APH, 2007). However according to the Community Broadcasting Database, 
community radio and TV stations form Australia’s largest media literacy 
workshop, training over 8000 people each year in media production, 
administration and management skills (CBAA, 2010).  
The promotion of sharing resources among community radio stations that 
are licensed in the same geographical location, such as facilities, rentals and 
syndication, can reduce large costs that a station would usually bear on its own. 
ACMA (2010) planned joint venture companies to be set up as digital radio 
transmitters (called Multiplexes) that can transmit all stations' signals from the 
one transmission site, rather than the analogue transmission method, where each 
station owns its own towers and transmission equipment. This could be a good 
option as community radio stations can reduce their transmission costs, such as 
tower rental, electricity and maintenance. In a paper to the Standing Committee 
on Communications, Information Technology and the Arts of the Australian 
Parliament, Coral Coast community radio in Bundaberg South, Queensland 
stated that “transmission costs (rent for our tower space) being increased to 
market rates … would impose severe financial pressure on our organisation” 
(APH, 2007). 
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Stations relying on government funding should begin exploring 
alternative income generating options such as long-term philanthropic 
relationships. Radio station memberships are more practical in the sense of 
participation. For many stations annual radiothons, where listeners become 
members or donate, are key to sustaining operations. According to the 
Community Broadcasting database, more than 165,000 Australians are 
subscribers or donors (CBAA, 2010). But membership has to be thoroughly 
monitored as an organised group can take over the control of power and misuse 
it through structural loopholes. 
Australian community radio stations should campaign for government 
advertisements highlighting that community radio stations only have the ability 
to broadcast advertisements in languages other than English. On the other hand 
community radio stations broadcast government announcements without any 
commercial benefit, and therefore the government could allocate more paid 
advertisements to community radio stations. 
Australian community radio needs to focus on quality of air output and 
programming (El-Ghul 2004, pp. 115). The author argues that it is important to 
upgrade the standard of ethnic broadcasters with the necessary training. Many 
people who start work in ethnic programs in community radio are there by virtue 
of their ethnicity, not their broadcasting qualifications. It has led to low 
professional standards with poor productivity and creativity. However, ethnic 
media is not meant only for professionals but ordinary people who may be given 
the necessary training or may come with some professional experience. But they 
must have the attitude, willingness and time to devote to the media. There is no 
existing study that has examined the professional qualifications of the 
community broadcasters in Australia. 
Internet: Opportunity or threat to ethnic community radio 
The Internet creates more of an appetite for media - it doesn't replace physical books, 
radio or TV.  
Marissa Mayer, CEO, Yahoo (2006)  
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The development of technology always causes debates. Some say it 
creates more opportunities while others disagree. Ethnic radio programs in 
Australia were introduced a time when television completely switched to 
broadcast in colour and there was no content for ethnic communities. Electronic 
communication was not popular at that time either. Although media usage in 
Australia has changed, people still listen to ethnic radio programs. This was 
confirmed by the National Multicultural Broadcasting Council (NEMBC) which 
reported that “[in] an average week the sector produces 2,439 hours of 
multilingual language programs, which is a 40-hour increase from 2007, and 
broadcasts in over 100 languages” (2014). Further, more opportunities have been 
created for ethnic radio program presenters to promote their shows using the 
Internet. For example, ethnic radio programs broadcast online, which help to 
reach the listeners who cannot listen over the radio due to poor reception, lack 
of time or being outside the station’s coverage. Ethnic radio program 
broadcasters have the opportunity to archive their programs, which may help 
increase the listenership as they can enjoy the programs later on. The 
broadcasters can also have podcasts to promote the important segments in the 
programs. Facebook can be used to build up the listenership, as some of the 
ethnic radio programs already have their fan pages. Some ethnic broadcasters 
use blogs or the websites for their programs to discuss topics included in the 
program more in depth. These examples showed how the Internet can be used 
for the benefit of ethnic radio programs. 
A study (Chen, 2010) conducted with mainland Chinese immigrants 
living in Singapore revealed that those immigrants who stay longer in the host 
country are more likely to surf websites from the host country and are less likely 
to access websites from their original country. Ethnic media often serve as tools 
to ease the transition of new arrivals, and once the immigrant is well on the road 
to adaptation, the need for ethnic media is greatly diminished and in succeeding 
generations it disappears completely. The Internet is similar to the traditional 
mass media in this regard. With regard to communication, the study found that 
those immigrants who reside in the host country for a longer period tend to 
communicate via the Internet significantly less frequently with friends and 
relatives in their original country. The study found that more settled immigrants 
C H A P T E R  T W O :  L I T E R A T U R E  R E V I E W  
 
 56 
are more likely to use English, the official and working language in Singapore, 
even when they are online. As immigrants stay in Singapore longer, their English 
competency becomes higher, and this affects their language use habits in daily 
life, including on the Internet. Chen’s study did not compare results with 
anywhere else in the world, which is important to find out why migrants distance 
themselves from their mother tongue. 
The Internet has spread into every corner of the world and as a result it 
has merged the different media together. Therefore the media personnel have to 
be innovative to present their content in different forms which are heavily bound 
up with the technology. During the current period, radio is migrating to the net, 
where its context, use and meaning will change compared with broadcast or two-
way radio. It is therefore important to follow what is happening in net.radio. The 
future is unclear, but the changes need to be charted as they unfold (Tacchi, 
2008, p. 292). 
When new media are introduced, they are always viewed with suspicion 
and the prejudice that the latest innovation will overtake the older. However, 
history proves that media have always converged and grown using each other’s 
advantages. When television was introduced in the 1950s, society feared it could 
be a threat for the radio. However later on it realised that television could be 
used to promote radio programs. Simulcast is an example. As Canadian novelist 
Douglas Coupland (2014) insisted, “TV didn't kill radio, it just added something 
new to the mix.” 
Conclusion 
Radio has supported people to make their life easier and more 
comfortable, especially when they are marginalised, such as migrants. Radio has 
contributed in different ways, protecting their cultures and helping to settle while 
promoting their hidden talents. Community radio has developed as an alternative 
to commercial and public broadcasting. People’s participation is one of the key 
strengths of community radio in two ways, to develop the content as well as the 
management of radio stations. It is notable that all the contributors at community 
radio stations are volunteers, other than the few specialised people hired in their 
technical capacity. Community radio has acted as a social changer all over the 
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world as it takes up community issues, and as a result listeners feel it is a ‘real 
voice’ compared to commercial radio. This chapter has briefly discussed the 
different genres in community radio including ethnic radio programs. Ethnic 
radio programs were initiated in Australia, as there was no ethnic representation 
in commercial and public broadcasting. The latter part of the chapter has focused 
on the future of ethnic radio programs in Australia and how the Internet has 
influenced them. There is not much research about ethnic radio programs in 
Australia as it has not received sufficient attention in academia compared to 
commercial and public radio. It is hard to find literature about the program 
content or the presentation of ethnic radio programs. These overlooked topics in 
the past were covered in this in-depth study. This study has also focused more 
on the listeners and presenters’ feedback which could help improve the standards 
of the industry.  
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Methodology 
I think you can have a ridiculously enormous and complex data set, but if you have 
the right tools and methodology then it's not a problem. 
Aaron Koblin, digital media artist at Google (DAZED, 2014)  
 
It is important to identify the most appropriate methods and theories to 
analyse the data collected from the radio listeners. Taking a functionalist 
approach, this research examined 'how' Sinhala language ethnic community 
radio is 'doing' in Melbourne, Australia. According to the uses and gratification 
theory (Katz et al. 1973-1974, pp. 509-523), people use media for their own 
benefit in order to fullfil various individual needs and obtain certain 
gratifications or personal satisfaction. It is generally assumed that ethnic radio 
program listeners expect their specific community radio and other media to help 
them retain the ‘sound’ memories they left behind when they migrated and to 
guarantee their community’s representation in the host country, often neglected 
by its mainstream media. For example ethnic listeners may be interested in 
listening to music from their home countries and wanting to know what is 
happening in their motherlands. However, this can vary based on individuals’ 
personal interests and circumstances. For example, a Sri Lankan person who 
migrated 30 years ago may not always enjoy contemporary Sri Lankan music, 
whereas a recent migrant may want to listen to current Sri Lankan music and not 
Sri Lankan ‘oldies’.  
My aim was to discover the Sri Lankan listeners in Melbourne (their 
characteristics and their intentions), who listen to Sinhala radio programs 
broadcast locally which could help to present more listener friendly radio 
programs in the future. Studies have shown that audience gratification can be 
derived from at least three distinct sources; media content, exposure to the media 
per se, and the social context that typifies the situation of exposure to different 
media (Katz et al. 1973-1974, pp. 509-524). The uses and gratification theory 
outlined who listened to the Sinhala radio programs broadcast in Melbourne, 
including data regarding their immigrant background, listenership details (such 
as regular listener or selected radio program listener), what they expect from the 
Sinhala radio programs as they have access to the live streaming from Sri Lankan 
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radio programs from the motherland, what motivated them to listen to the 
Sinhala programs including the content interests, how they listen to the radio 
programs (as the radio listening mode has changed with the development of 
technology), how they participate in the Sinhala radio programs (such as whether 
they are content developers or funders which is very important for the stability 
of the community radio), and the opportunities for the community members as 
content developers, which are also more important in community radio. This 
study also looked at the participation of the second generation of the Sri Lankan 
community in Melbourne in ethnic radio programs as their interests are different 
from the days when the ethnic radio programs were initiated, especially with the 
settlement issue and the language proficiency in both levels as a listener as well 
as a broadcaster. 
The uses and gratification theory further states that each individual has 
several needs that seek fulfilment and they do so through various media and 
technologies. Therefore, different media today compete with each other to fullfil 
these needs by creating a wide range of choices for audience members. For 
example, an individual ethnic community radio listener may be interested in only 
a few segments within a given radio program that contains a mix of music, local 
news, foreign news, current affairs etc. In addition to radio, they may also have 
access to other sources providing the same information or content, such as 
telephone conversations with others living in either Australia or Sri Lanka, face-
to-face interactions with community members or social media, using their 
personal contacts. Therefore it is important to examine how listeners use ethnic 
radio within this mix of sources.  
 The uses and gratification theory indicates that individual audience 
members make decisions to receive specific media and their messages and 
therefore they place a value on the selected ones when they decide to do so. As 
ethnic radio programs are allocated for different migrant or language groups, 
they do not always address the individual desires of each audience member 
within each ethnic group. Ideally, radio programs should target each listener 
rather than the mass, as all listeners would like to feel personally addressed and 
catered to. Radio is sometimes described as a one-to-one relationship between 
the presenter/creator and the listener. However, when it is being presented to a 
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wide and unknown audience of ethnic listeners, even if they belong to the same 
group, the situation is much more complicated because each listener and their 
‘back home experiences’ are varied and often unique. In this situation the ethnic 
program presenter/creator has to decide whom to address – the mass or each 
individual. This research project examined how various stakeholders of Sinhala 
language ethnic community radio programs in Melbourne think about the current 
offerings available to them and how well these radio programs meet their uses 
and gratifications needs. 
Aims of the project 
This project aims to offer a preliminary examination of the ethnic radio 
programs broadcast in the Sinhala language in Melbourne from their 
introduction in 1975 to date. It will examine the nature of their content, 
presentation formats, and audience characteristics, as well as audience opinions 
about the programs within the context of migration policy changes, English 
language proficiency of listeners and developments in the technologies used.  
Background 
A tree you pass by every day is just a tree. If you are closely examine what a tree has 
and the life a tree has, even the smallest thing can withstand a curiosity, and you can 
examine whole worlds. 
William Shatner, Star Trek actor (n.d.)  
 
Although we listen to ethnic radio programs in Australia, we have 
neglected to examine them in depth. Therefore, this research aims to explore the 
role of ethnic radio programs in a migrant community. During the past three 
decades ethnic community radio in Australia has changed due to the availability 
of various new media, such as the Internet and social networks. Therefore, it is 
important to examine if the demand for and the role of ethnic radio are still the 
same or if they have changed due to social, political or technological factors. 
With the development of new communication technologies, especially social 
media today, it is not necessary to wait a week for news from overseas via ethnic 
community radio programs, as it used to be in the past. Involvement in social 
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media makes migrants connect with their community or circles both within and 
outside Australia.  
Therefore, some may argue that ethnic radio programs are no longer 
required, or have no role to play as before, and the current state of ethnic radio 
in Australia needs to be examined in depth from both practical and theoretical 
perspectives. This study examines Sinhala language (from Sri Lanka) ethnic 
community radio in Melbourne as an example of this phenomenon because 
Sinhalese speakers from Sri Lanka are a significantly large group of ethnic 
migrants living in Australia and they are mostly domiciled within the greater 
Melbourne region.  
The study examines: 
x Listeners’ opinions and views on Sinhala language ethnic radio programs 
broadcast in Melbourne. 
x The content of the programs, such as information and advice to migrants on 
their rights and responsibilities, help for those who do not speak and 
understand English with settlement, and an appreciation and 
encouragement for the English-speaking community to learn about 
Australia and other cultures and languages. 
x The effects of social media and development of other technologies, such as 
mobile applications and the Internet, on listeners of Sinhala language radio 
programs, particularly as it relates to obtaining information and news about 
Sri Lanka.  
x Opportunities for Sri Lankans living in Melbourne to participate in their 
ethnic community radio production processes, for example by becoming 
on- air presenters, performers, or technical support. 
x Funding allocations for community radio stations by the Australian 
government. 
x The steps taken or the contributions made by the various stakeholders to 
restructure ethnic radio in Melbourne. 
Based on a similar study, the Radio Communication Project conducted 
in Nepal, Dutta and Basnyat (2008, pp. 459-460) argue that a culture-centred 
approach provides an entry point for engaging with the communities. From a 
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process perspective, the culture-centred approach provides a critique of the 
dominant framework (on matters such as health education) by questioning the 
processes and opportunities available for participation by the entire community 
and by suggesting alternative frameworks for conceptualising participation.  
La Voz de la Montaña (The voice of the mountain) radio station in the 
state of Guerrero, Mexico, enabled indigenous people to have an image of 
themselves using their own language, music, songs, and histories. The study was 
conducted with 85 participants, evenly distributed in terms of age, sex, and 
ethnic group. Four focus groups (bilingual teachers, musical bands, civil 
organisations, and elderly people) were also conducted. Two group interviews 
with civil organizations and eight interviews via the Internet with young émigrés 
to the United States of America were also included (Rodriguez 2005, pp. 155-
167). Radio became a mirror (practically the only one) that allowed the 
population to see part of their own cosmology, tongue, and culture. This research 
found that radio possesses an important place in the lives of the people, 
independently of their direct exposure to the media.  
Another study of community radio was conducted in Canada, which 
showed how multicultural nature is reflected in broadcasting. Community radio 
in Canada is complex and very diverse, and the sector, perhaps through this 
complexity, plays an important role in the everyday maintenance of cultural 
traditions and diversity. There are a handful of ethnic radio stations in Canada 
operating under five different categories, which play an important role in 
migrants’ everyday maintenance of cultural traditions and diversity. The ethnic 
radio programs in Canada are defined as follows:  
x A program in a language or languages other than French, English or native 
Canadian. 
x A program in French or in English that is directed specifically to racially or 
culturally distinct groups whose first language is French or English. 
x A program in French or in English that is directed specifically to any 
culturally or racially distinct group who have not retained the use of a third-
language. 
x A program using a bilingual mix that is directed specifically to any 
culturally or racially distinct group. 
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x A program in French or in English that is directed to any ethnic group or to 
a mainstream audience and that depicts Canada's cultural diversity through 
services that are multicultural, educational, informational, cross-cultural or 
intercultural in nature.  
The Canadian government decided to lift the restriction on advertising in 
ethnic radio programs to overcome financial difficulties in 1994, which was 
criticised by some as it could lead to a commercial atmosphere rather than a 
community participation model (Price-Davies and Tacchi 2001, pp. 21- 23). 
However this study does not discuss listener feedback or participation in ethnic 
radio programs and their content. 
The present study was based on a participatory analytical approach. In a 
social policy and decision-making context, the community broadcaster is an 
intermediary between radio stations and community groups. As an ethnic 
broadcaster in Australia and a Sri Lankan community member in Australia I 
experienced ethnic radio programs as a listener as well as a presenter. This 
research is based on data collected from presenters and the listeners of the 
Sinhala radio programs in Melbourne.  
The researcher has added an auto-ethnography with his experience in the 
relevant field. Ellis & Bochner (2000) define auto-ethnography as 
“autobiographies that self-consciously explore the interplay of the introspective, 
personally engaged self with cultural descriptions mediated through language, 
history, and ethnographic explanation” (p. 742). Auto-ethnography is becoming 
a useful and powerful tool for researchers and practitioners who deal with human 
relations in multicultural settings. Auto-ethnography is also reader-friendly in 
that the personally engaging writing style tends to appeal to readers more than 
the conventional scholarly writing (Chang, 2008). Jo Tacchi (2009) has done a 
research using an ethnographic approach about the role of radio sound in 
domestic settings and sought to understand why radio is often referred to as ‘a 
friend’ or as ‘company’. Karunatissa Hal. Liyanaratchi (2006) has done another 
research about the transfer of occupational skills from one country to another is 
a complex process that is mediated by a myriad of social and economic factors 
that will vary across nationalities and individuals, using the auto-ethnography as 
a Sri Lankan migrant in Australia. Denise Faifua (2011) discussed using the 
C H A P T E R  T H R E E :  M E T H O D O L O G Y  
 
 64 
auto-ethnography about developing sociologist interested in class and status and 
gender and ethnicity; the force of her attraction to pre-reflexive identities; her 
reflections on ambiguities concerning the way forward, and her reclaiming of 
the outsider-within status as reflexive action. 
After collection, the data was transcribed and analysed. The study adopts 
a dual method of evaluation for ethnic radio programs. The approach 
incorporates listener feedback on whether their interests are met to determine 
program effectiveness, and an ethnographic analysis in a Participatory 
Evaluation approach, to assess the ability of ethnic radio programs to fullfil 
migrants’ needs. The following research tools were employed in the study:  
x Focus group discussions 
x Interviews (in-depth, semi-structured and unstructured) 
x Document analysis. 
Currently, there are 10 Sinhala language radio programs broadcast in 
Melbourne throughout the week, as shown in Table 1 below: 
Table 1 
Station Frequency Broadcast time Program name Program content 
SBS 93.1 FM Every Monday, 
Tuesday, 
Thursday and 






Local news, News from Sri 
Lanka, Sri Lankan 
community news, 
Interviews with visiting Sri 
Lankan guests, Sinhala 
songs 
3ZZZ 92.3 FM Every Thursday 
11 pm - 3 am 
'Sanda Tharu' 
(Moon and stars) 
Listeners Sinhala song 
requests, Sri Lankan 
community news 
3ZZZ 92.3 FM Every Saturday  






Sri Lankan news, Sri 
Lankan community news, 
Sinhala Songs 
3ZZZ 92.3 FM Every Sunday  





News from Sri Lanka 
(Sinhala and English), Sri 
Lankan community news, 
Interviews with visiting Sri 
Lankan guests, Sinhala 
songs 
3MDR 97.1 FM Every Sunday  
10 am- 12 noon 
'Sinhalen Paya 
Dekak' (Two 
hours in Sinhala) 
Local news, News from Sri 
Lanka, Sri Lankan 
community news, 
Interviews with visiting Sri 
Lankan guests, Sinhala 
songs from Sri Lanka and 
local Sri Lankan artists 
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3SER 97.7 FM Every Sunday  
8 pm – 11 pm 





88.6 FM Every Monday  
6 pm – 8 pm 
'Swarna FM' 
(Gold FM) 
Sri Lankan news, Sri 





88.6 FM Every Thursday  
6 pm – 8 pm 
'Lak Mihira' (Sri 
Lankan flavour) 
Local news, News from Sri 
Lanka, Sri Lankan 
community news, 
Interviews with visiting Sri 
Lankan guests, Sinhala 
songs from Sri Lankan and 
local Sri Lankan artists 
3WBC 94.1 FM Every Tuesday  
8 pm – 10 pm 
'Lak Mihira' (Sri 
Lankan flavour) 
Sri Lankan news, Sri 




97.4 FM Every Saturday  




Sri Lankan community 
news, Sinhala songs 
 
The researcher has limited his findings to Melbourne (urban and 
suburban), where most Sri Lankan migrants are settled compared to other cities 
in Australia. The coverage of the community radio stations which broadcast 
Sinhala radio programs was limited to urban and suburban Melbourne. 
Therefore, Sinhala radio listeners from regional Victoria were not included as 
they were unable to experience Sinhala programs broadcast in Melbourne. 
Furthermore, the fact I am based in Melbourne made it easy to connect with the 
research participants. Being a member of the Sri Lankan community in 
Melbourne for more than 10 years was an added advantage to understand the 
issues relevant to the research topic. 
The focus group participants were identified with preliminary criteria 
such as living in Victoria, being a migrant (no short term visitors), over 18 years 
of age, being fluent in Sinhala language and a radio listener. 
Recruitment process 
Focus group participants were recruited based on the responses to an 
advertisement calling for participants, which aired on 10 Sinhala radio programs 
in Melbourne, through personal contacts of the researcher, via snowballing or 
referrals by those already participating, and via social media (see Appendix 1). 
Participants had an initial contact with the researcher if they expressed their 
interest in participating in the research.  
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Focus group and interview participants consisted of a non-probability, 
volunteer and convenient sample of listeners. Participants from both sexes 
belonging to various age groups, levels of education, income groups, 
professions, periods of migration, living in different parts of Melbourne were 
identified and invited to participate. 
The researcher conducted focus group and individual interviews to 
collect data in different parts of Melbourne between September and December 
2013. The data collection included eight interviews with program presenters and 
38 interviews with listeners. It was important to know the presenters’ views as 
well as the listeners’ experience regarding the current Sinhala radio programs 
broadcast in Melbourne. Eight semi-structured in-depth interviews were 
conducted with purposive sampling with eight individuals who belong to various 
Sri Lankan (Sinhala) stakeholder groups of Sinhala language ethnic community 
radio programs aired in Melbourne: conveners of Sri Lankan program 
committees, presenters, and producers of Sinhala radio programs at various 
stations. These samples were identified by the researcher using official 
directories and websites of relevant organisations, through existing personal 
contacts, and through referrals from those already recruited for an interview. 
Each interview was conducted at a time and location convenient to both the 
researcher and the participant. The in-depth interview participants were asked 
about their involvement with ethnic community radio as a listener (regular or 
occasional and to which programs) or otherwise (participation in the production 
process as a presenter, artist or technical support person); their opinions 
regarding the content of these programs and the production process; and their 
involvement with other media such as social media and Internet to obtain 
information about Sri Lanka and the Sri Lankan community living in Melbourne. 
They were asked to comment on the strengths and limitations of the current radio 
programs and suggest improvements to the content and other aspects of the 
programming. They were also asked to provide their views about the new media 
they use. Interviewees could choose to speak English or Sinhala.  
C H A P T E R  T H R E E :  M E T H O D O L O G Y  
 
 67 
Focus group and individual interviews 
 Focus group and individual participants were questioned about their 
experiences with the Sinhala ethnic community radio programs aired in 
Melbourne, such as listening habits and the benefits they received (see Appendix 
2). 
The researcher served as moderator for the focus groups, using a list of 
questions which had been previously prepared. Extra questions were added as 
relevant to each discussion. These sessions were conducted at times and 
locations convenient for the participants and the researcher. The interviews were 
conducted in English and Sinhala. The researcher is an accredited professional 
translator competent for Sinhala-English language translation in Australia. 
In addition, the researcher used knowledge gained with the auto-
ethnography of his own experiences working in ethnic community radio in 
Melbourne to help develop the questions, moderate the focus groups, conduct 
the interviews and analyse the data.  
All interviews were transcribed and the qualitative data was analysed by 
the researcher using the grounded theory method (Strauss and Corbin, 1998) as 
to the themes and opinions expressed by the participants during interviews and 
focus groups. Grounded theory is a package of research methods that comprises 
the use of simultaneous data collection and stable relative analysis, theoretical 
sampling and memoing. A grounded theory method, therefore, is a valuable 
means of generating theory grounded in the authenticity of everyday life (Zarif 
2012, p. 977).  
This research was based on qualitative data, such as interviews, and also 
applicable to grounded theory. Furthermore, grounded theory is easier to apply 
when the researcher is sensitive to the field under study, for example by having 
professional experience or knowledge and skills (Glaser, 1978). 
Inclusion and exclusion criteria 
The research participants were Sinhala-speaking migrants living in 
Melbourne (urban and suburban areas), i.e. they were not short-time visitor visa 
holders. They were older than 18 years of age at the time of interview and some 
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of them had responded to our call for volunteers. The program presenters who 
participated in the research were the conveners of the Sri Lankan program 
committees, presenters, or producers of Sinhala radio programs at different radio 
stations. They were identified using official directories and websites of relevant 
organizations, among existing personal contacts in relevant organisations, and 
via referrals from those already recruited for an interview. 
Limitations of the research 
Given the size and diversity of the sector, along with time and financial 
constraints, the project had some limitations. Participants were restricted to 
Sinhala-speaking radio listeners living in Melbourne. While the researcher was 
satisfied that he could consult with a representative sample of ethnic listeners 
and presenters in Australia, there are areas of the sector worthy of future 
research. While there has been some research into the full-time ethnic radio 
stations, there has been little targeted work on ethnic radio programs broadcast 
in Australia and their characteristics, such as format, content or presentation. 
Furthermore, this project does not include ethnic television programs and 
community newspapers published in Australia. 
Ethical issues and Precautions 
Participation in the research process was voluntary and the interviewees 
were informed about the topic and use of the findings through a Plain Language 
Statement and consent form. Ethical Clearance for focus group participants and 
interviewees was obtained from Deakin University Human Research Ethics 
Committee using a low-risk form (Ethics Reference Number HAE-13-063) (see 
Appendix 3 for Plain Language Statement and Consent Form.) 
The participants were not asked any invasive or private questions and all 
information gathered is anonymous and kept confidential. The focus group 
participants were asked to keep all comments made during the focus group 
confidential and to avoid mentioning the topics discussed during the focus 
groups outside of them. All the interviews were conducted in an objective 
manner, and bias was limited as participants were not obliged to reveal any 
personal details such as sex, age, income or level of education. All participants 
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were given a Plain Language Statement to inform their consent, and they could 
withdraw at any time after the data collection process. All data collected was 
coded to ensure confidentiality. Participants were coded as P (Presenters) and L 
(Listeners) to easily identify their views. 
Auto-ethnography 
Formats are going to change because this is what the people want. It's not what the 
labels want.  
Nikki Sixx, American musician and radio host (2014)  
 
Formats are created by the audience according to their feelings and 
needs. Their feedback helps to create the most appropriate formats. However 
sometimes developing the radio formats in a creative manner is restricted by 
institutional guidelines, which prevent presenters from thinking and redesigning 
programs according to listener feedback. The ethnic radio program format was 
questionable for me from the beginning, as I felt that Sinhala radio program 
presenters were not addressing listeners’ interests. This motivated me to conduct 
a study for my postgraduate degree and present my own radio program, which 
has created a new format. 
People “see through the sense of hearing” with help of the radio. Most of 
the time migrants were able to paint their own pictures about their homeland and 
cultures with the help of ethnic radio programs when there were no e-
communication facilities. On the other hand, radio is a blind or invisible media. 
The only tool for the broadcaster is sound, which includes silence, noise, music 
and words. Therefore it is a challenge for the ethnic broadcaster to create images 
where supporting sources are not available. For example when a broadcaster 
presents a local story, if it is supported by newspapers, TV and websites with 
visual backgrounds such as photographs, illustrations, maps or graphs, there is 
no need to put in as much effort to describe the scenario. At the same time 
listeners can follow the print, electronic or social media to get more information, 
which may help if the broadcaster missed any details.  
According to eco-acoustics artist Gary Ferrington (1994, pp. 6-7), 
hearing and listening are not the same. Hearing is a physical process by which 
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soundwaves are turned into signals in the brain. Listening is a psychological 
process by which meaning is given to aural input. Radio audience is not a 
physical entity. Therefore the broadcaster will not be able to gauge the reaction 
of the audience, which is important for a live performer. It is similar to 
performing in front of a one–way glass. 
There are two kinds of radio listeners: the ethnic program listener is 
different from the ordinary listener who ‘hears' the radio while attending to some 
other work, such as driving, shopping, cooking, working or having a shower. 
Most of the time members of the community know the ethnic radio program 
presenters personally, and they share their views about the programs whenever 
they meet each other in daily life. One day, an aged lady from my community 
whom I met at the market place bluntly asked, “Why did you play that song? I 
prefer the original version which I enjoyed in Sri Lanka, years ago.” Another 
person commenting on the same song said, “Did you play that song for our 
grandparents? I prefer the latest version of it, which is mixed with hip-hop style.” 
When I worked as a broadcaster for a mainstream radio channel back in Sri 
Lanka, I was concerned about the institute's agenda, which was set according to 
their commercial benefit and did not take personal comments seriously. 
Presentation of the program is another area of concern for the listeners. 
There are three narrative formats common to audio presentation:  
x Informational format: content is presented in factual, news-like style.  
x Personal narrative style: it involves listener participation.  
x Dramatic or poetic presentation. 
There is a range of content included in an ethnic radio program, such as 
music, news, government announcements, information on community events, 
interviews with various personalities, and religious messages for a short time, 
between 60 and 120 minutes. Therefore, the ethnic presenter has to identify 
presentation styles according to the segments and apply voice tones and 
modulate his or her voice according to content. For example, the presenter has 
to make a clear variation between a fun festival and a religious event. However, 
when these changes occur, the presentation style should be interconnected and 
natural, or the listener may feel it is artificial and that changes are made 
forcefully. The tone of voice, vocal emphasis, pacing, and regional accent all 
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have an effect on listener perception because the listener should feel a sense of 
being situated within a given scene. As explained earlier, the listeners that grew 
up with specific sound rhythms may not be ready to accept new rhythms.  
Panamanian musician Ruben Blades (2014) says, “Music is a very 
important part of our lives. The radio was on all day.” This suggests why some 
people may be interested in listening to the radio. At the same time, some people 
do not care about what airs over the radio. According to American singer 
Michael Stipe (2003), “Casual music listeners are the ones who turn on the radio, 
they do not really care what is playing, they just know that they kind of like it or 
it is easy to drive to or it is easy to sing along to.” However, radio program 
producers’ focus on music content and the playlist has become an important 
component in radio programs as they want to engage with a broader listenership. 
The music content in a radio program comprises mainly of songs, while 
advertisement, jingles and themes also contribute to shape up the program.  
Music interests are very personal and radio programs do not always play 
the most interesting songs. Therefore some listeners create their own playlists 
and play music through media players, such as iPods, as the selection of the 
songs and the order is more important, according to genre, artist or the lyrics. 
When developing the playlists, program producers should consider aspects of 
their target listenership, such as age group, socio-economic background 
(housewives or salaried workers), interests (e.g. different music genres, program 
broadcasting time – as some music suits different times of the day, or the 
morning, evening or graveyard shows), the station theme, and maintaining the 
rhythm of the program. All these requirements are equally important to maintain 
a strong listenership. Sometimes the program presenters’ style is developed 
according to the playlist, as they cannot deliver the verbal content slowly and 
smoothly with a fast-tempo, hard rock song; at the same time, the presenter who 
has an early 1970s romantic song line up would not use modern slang as it is not 
appropriate. But ethnic radio programs are different from an ordinary radio 
program playlist. The music content in an ethnic radio program consists of songs 
from the home country, which belong to different eras. It also includes locally 
produced ethnic songs, as well as advertisements and jingles. According to the 
Community Media Industry Guidelines, the music content in a radio program 
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should not exceed 50 percent of the program. Mixing this content is a highly 
creative activity, as the presenter should able to hold the listener’s attention 
throughout the program. I describe this activity as being similar to a painting, as 
viewers enjoy it as a whole rather than the parts or some colours. Visual artist 
Andrew Newell Wyeth (andrewwyeth.org 2014) says, “It's all about how you 
arrange the thing. The careful balance of the design is the motion.” Although the 
presenter may have millions of songs in their hands, the final handpicked songs 
(for example, I play sixteen songs from different genres during a 120-minute 
radio program) will capture the listeners’ attention for the next minute or the 
next week. 
Most of the Sinhala ethnic radio program presenters that I have listened 
to and met personally practice the same, as they have not had any professional 
broadcasting background or training. The program producers always tried to 
comply with the original guidelines, introduced when ethnic radio was 
established in Australia 30 years ago. During such a long period of time, 
broadcasting has changed theoretically and technologically, and so has the 
perspective of the listeners. However, during this time the format, presentation 
or content of the programs have not changed. Therefore, it is important to review 
and identify current listener requirements. Although some stations offer training 
programs for their presenters, many are not interested in participating as they 
have other priorities, such as family and work commitments, or they believe 
basic knowledge is enough to present a radio program. I have participated in 
several short courses and completed a Certificate III in Media Industry 
conducted by the Community Media Training Organisation (CMTO), which 
were offered free of charge by 3MDR station. Unfortunately, I was the only 
ethnic program presenter for those courses. When discussing this with fellow 
ethnic presenters, they argued that some of the course content (such as Australian 
music) was irrelevant to them. Lack of English knowledge to follow the course 
was another reason for the poor attendance, as all the writing and presentation 
practical assignments were conducted in English. I have raised this issue with 
my mentor and CMTO and suggested a special course be designed for ethnic 
presenters. 
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The participation of the community is another issue. As I explained 
earlier, there is no proper way to recruit presenters for the programs, and as a 
result people who get the opportunity never leave, or recruit among their family 
or close friends. Ethnic radio program broadcasting stations have not paid 
attention to the changes in the ethnic demography of their coverage, which is 
vital when selecting languages. It is very important to have second generation 
participation, although it is the policy of ethnic radio programs that less than 25 
percent of content is in English. That policy discourages young people who were 
born or migrated to Australia at an early age, and communicate at home and 
study full time in English, from participating in ethnic radio programs. 
According to a survey conducted by Department of Immigration and 
Multicultural and Indigenous Affairs in Australia (DIMIA), more than 50 
percent of all children with parents born in Malaysia, Philippines, India, Sri 
Lanka and other African countries spoke only English at home and another 30-
40 percent could speak it well or very well (Khoo et al. 2002, p. 32). According 
to the Australian census, Sinhala language ranked twelfth among the languages 
spoken at home in Australia, which is a 66 percent increase during 2006-2001 
(VMC, 2013). These facts confirm that second generation migrants are removed 
from their mother tongue as they converse within the family in English, even at 
home. I have noted that some parents encourage their children to participate in 
the radio programs with Sinhala poems or prose written in English script. Parents 
want to see their children perform on air, although they are not fluent in Sinhala. 
However, this is not practical and should not be encouraged, as the presentations 
were very poor because the children could not pronounce the words properly; in 
addition, their voice did not feel convincing as they had no idea about the 
content. Academy award winning actress Sandra Bullock explains this kind of 
situation as, ‘If you can't pronounce it, you probably shouldn't be putting it in 
your body or in your environment (2014).  
As a professional broadcaster in Sri Lanka and an ethnic broadcaster in 
Australia during the last two decades, I have personally experienced that 
audiences vary: although they belong to the same language group and born in 
the same place, their expectations as radio listeners are different. Some of the 
migrants have not been back to Sri Lanka for a substantial period. A scholar who 
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returned to Sri Lanka after 19 years claims: “I found the country had undergone 
so much physical and cultural changes during the nineteen years I had been 
away. I felt like visiting a foreign country where I could speak the local 
language” (Kumar et al., 2009). This is a classic example of how migrants try to 
regain their memories: the author may prefer to see an unchanged environment 
back in her homeland, but a person who has grown up with these changes will 
not feel the same. Sri Lankan radio program listeners in Australia have a very 
similar experience. Although they can understand the language, information, 
music and rhythm shared in the program, it is somewhat removed from them. 
They prefer to relive sound memories; otherwise they would feel that an 
irrelevant program is being broadcast over radio in a language they are fluent in. 
This is a challenge for the ethnic broadcaster who is addressing an audience with 
varied memories. 
There is an argument within the community regarding the model of an 
ethnic radio program. I had the opportunity to present my own in 2012, after 
contributing to three Sinhala ethnic radio programs at three different Melbourne 
stations for 10 years continuously. I was conferred the “Best Sri Lankan Radio 
Presenter” award in 2007. When I started my Sinhala program at 3MDR radio 
station, I tried to change the content, audio presentation, recruitment of 
presenters, training, and management of the program, including financial 
handling. All these changes were introduced within the limits of the Australian 
ethnic radio program guidelines. It was a novel experience for the listeners as a 
community, and for the contributors of the program. 
 As a result of my efforts, the Sri Lankan Show at 3MDR- 97.1FM was 
awarded the People’s Choice Award at the station presenters’ annual award 
ceremony, and the “Ethnic Radio Program of the Year” award at the National 
Multicultural Broadcasting Council (NEMBC) annual conference, which is the 
most prestigious one in this sector. It was a remarkable performance as both the 
best and the most popular categories were won within a year, which has not been 
achieved before by a Sri Lankan radio program in Australian broadcasting 
history. I have proved the success of this model again by winning the ethnic 
radio program of the year award at the NEMBC annual conference in 2013. I 
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have always believed that I am a member of my own community before being 
an ethnic radio presenter.  
This chapter has illustrated the methodology used in this research. Uses 
and gratification theory were used to analyse the data, which was collected 
according to the functionalist approach.  
The aim of the research was to offer a preliminary examination of ethnic 
radio programs broadcast in the Sinhala language in Melbourne since the 
introduction of ethnic radio in 1975 to date, and examine the nature of its content, 
presentation formats, audience characteristics and listeners’ opinions about the 
programs, within the context of migration policy changes, listeners’ English 
language proficiency, and developments in the technologies they use. The 
research was based on a participatory analytical approach. As the researcher is 
an ethnic broadcaster in Australia and a Sri Lankan community member in 
Australia, he has experience of ethnic radio programs as a listener as well as a 
presenter. The researcher used a dual method of evaluation for the ethnic radio 
programs. The research tools were focus group discussions, interviews (in-
depth, semi-structured and unstructured) and document analysis. An auto-
ethnography is included, which is based on the researcher’s 10-year experience 
with ethnic radio in Australia. The recruitment process of the research 
participants, the process of the focus group and individual interviews including 
the inclusion and the exclusion of the participants, limitations of the research 
and the ethical issues were also discussed in this chapter. 






 To write it, it took three months; to conceive it three minutes; to collect the data in it 
all my life.  
F. Scott Fitzgerald, American novelist (Fitzgerald et al. 1996, p. 33)  
 
I have been professionally involved in broadcasting for the last 20 years 
and during that period I have experienced most aspects of the industry, 
practically as well as theoretically. Although I spent a few months collecting the 
data for this study, the research and the relevant sources were developed 
throughout my career.  
The proportion of Australians aged 15 and over listening to community 
radio every week and every month remains well up on the 2004 and 2006 
community radio listenership survey results. Over the same period overall, radio 
listening has followed the same pattern, indicating that irrespective of the slight 
dip in the most recent results, community radio listening has grown as a 
proportion of overall radio audience in the long term (McNairIngenuity, 2010).  
Sinhala– the main language in Sri Lanka—is the 25th largest language 
group of 30 ethnic minorities in Victoria and is considered as one of the fastest 
growing groups of non-English languages among Victorians (VMC, 2013). 
28,163 Victorians speak Sinhala at home, which is 2.3 percent of those who 
speak languages other than English (VMC, 2012). Although they speak Sinhala 
at home, 60.7 percent of them speak English very well.   
I briefly illustrate how the uses and gratification theory helped me to 
discover the data. The focus group participants were asked the questions listed 
below and they freely expressed their views on various issues related to the 
Sinhala radio programs broadcast in Melbourne.  
Listening to radio 
x How long have you been listening to the Sinhala radio programs in 
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Melbourne? For 10 years continuously [L002].  
x Are you listening regularly? If I miss a program feels me bad 
[L006]. 
x What motivated you to listen a Sinhala radio program? Depends on 
the presenters as some perform professionally with their voice 
modulation and content [L001]. 
x Do you listen all the Sinhala radio programs broadcast in 
Melbourne? No. I select [L002].  
x Do you identify a difference between local Sinhala programs and 
the radio programs broadcast in Sri Lanka? Yes. The programs 
broadcast in Sri Lanka not addressing my local requirements 
[L010]. 
x Have you listened to the radio back in Sri Lanka? I didn't listen to 
radio back in Sri Lanka. But I do not miss the Sinhala radio 
programs in Melbourne [L005]. 
x Do you listen to Australian commercial or national radio channels? 
I listen to Australian commercial channels as well [L006]. 
x How do you listen to the radio programs? I listen at home with my 
radio set. Outside I use iPhone or car audio set [L006]. 
Listener Interests 
x What are your interests in the Sinhala radio programs? I do not 
have much time to read newspapers. But the Sinhala programs 
broadcast in Melbourne filled with all the details within a short 
period like 1-2 hours. I like to listen about medical issues [L006]. 
Not interested in political gossips. But like to hear the day to day 
issues in Sri Lanka like natural disasters [L007]. 
Help with settlement 
x Has the Sinhala radio programs helped you to settle in Australia? 
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It was very helpful me to settle in Australia [L009]. 
x Do you think the Sinhala radio programs can help in settlement? It 
will help if they can broadcast programs on visa matters and 
Centerlink issues [L008]. 
Participation 
x Do you feel there are opportunities to participate in the Sinhala 
radio programs? No. Need to know the producers personally to get 
an opportunity [L001]. 
Content 
x Are you satisfied with the news content? Should it focus on what 
is happening locally [L011]. 
x Are you satisfied with the music content? Music is important for 
me. I listen to ethnic radio programs to get information. I have 
other sources to enjoy music [L001]. Lot of listeners love old music 
[L007]. 
Program format and the presentation 
x Are you satisfied with the current Sinhala radio program formats? 
Need to be more creative [L007]. 
x Are you satisfied with the current Sinhala radio program 
presentation? No. But I do not have a choice [L003]. 
Expectation 
x What do you expect from the Sinhala radio programs in 
Melbourne? Sinhala language is dying here. It is a responsibility of 
Sinhala programs to protect the language [L010]. 
Broadcasting time 
x Is the broadcasting time important for you? Not at all as I can listen 
to the radio from anywhere. But listening live makes me excited 
[L001]. I listen only on Sundays which is free for me [L008]. 
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Connect with the homeland 
x What are the other sources you use to get information about Sri 
Lanka? We spend a very busy life and no time to search other 
sources for the relevant information. It is easier to get all the 
information via the radio [L004]. 
Live streaming radio channels from Sri Lanka 
x Do you listen to live streaming from Sri Lanka? No. They can’t 
fullfil our issues [L001]. We have not used these programs [L008]. 
Presenters 
x Are you satisfied with the presenters in Sinhala radio programs? 
No. Program presenters should understand the listeners and their 
requirements [L006]. They need to be trained [L007]. 
Role of the ethnic radio program 
x How do you identify the role of the ethnic radio programs? It plays 
important role to share the information among the Sri Lankan 
community living in Melbourne [L004]. 
The next generation 
x Do you think is the second generation of the Sri Lankan 
community involved in the Sinhala radio programs? Their 
participation is less. The language is the issue. But if you can create 
a program for the kids with Sri Lankan heritage in English 
language will be more attractive as they are more comfortable 
[L002]. Kids born here are not interested [L008]. 
Future 
x Do you believe the Sinhala radio programs will remain in the 
future? If you compare with the previous years now it has improved 
the quality of the programs [L006]. 
x Is it essential to have the Sinhala radio programs in the future? I do 
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not think in five years’ time I will listen these programs. Even now 
some of the content are not related to me as I do not feel some back 
home issues and cannot recall some places or the names of the 
people [L003]. 
Listening to radio 
In my career, I found that the best people are the ones that really understand the 
content. And they’re a pain in the butt to manage! But you put up with it because 
they’re so great at the content. And that’s what makes great products. It’s not process, 
it’s content.  
Steve Jobs, founder of Apple Inc. (2011) 
 
As Steve Jobs explained, content is the key to attract radio listeners. Even 
if a radio listener has accidentally tuned in to a program, the program content 
should have a value and a quality to hold his or her attention for a long time. 
When analysing the collected data from the focus groups it became clear that 
most of the participants have been listening to Sinhala radio programs for a long 
time. Two listeners started listening without knowing that Sinhala programs or 
ethnic programs existed. 11 of the participants had been listening to Sinhala radio 
programs for more than 20 years. “The content of the program motivates me to 
listen to the Sinhala program,” said a listener (L06) who had been enjoying the 
program for nine years. Some of them had been listening to the Sinhala programs 
continuously. Five participants said that if they missed the live program, they 
would catch up on the Internet archives. One of the participants (L011) has his 
wife record one Sinhala program weekly and listens to it later when he is 
working, if the online archives are not available. Some days he had even changed 
his shifts to listen to a particular Sinhala radio program.  
Some listeners have a great enthusiasm for these programs. One of them 
explained his experience as follows:  
I have been living in Australia for the last 10 years and I have a habit of listening to 
Sinhala radio programs. Sometimes I set the alarm to wake up in time for the radio 
program after working till late. I organise my day according to the radio program. I switch 
on my mobile phone, two portable radio sets and car radio at the same time which are set 
up to listen to the radio program I want. I don’t want to miss any minute of the program 
while moving around the house. [L05]  
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Aside from one participant, others were not interested to listen to all the 
Sinhala programs broadcast in Melbourne and they listen only to selected 
programs: “Some of the programs are not up to the standard and I am not 
interested to listen to them again,” explained a participant (L028).  
Broadcasting on Sundays is more convenient for the listeners. “I listen to 
Sinhala programs broadcast during the weekend as I work on weekdays,” said 
L026. However two participants had different views. L001 said, “Broadcasting 
day or the time is not important. I am used to listening to Sinhala programs while 
attending to other work.” L006 added: “If we are interested, we can listen to any 
program on our mobile.” 
Two participants (L004 and L028) said the program selection depends on 
the presenters and the producers, as some do exceptional programs. Some of the 
Sinhala radio programs broadcast in Melbourne are full of biased politics and 
this distracts the listenership: ‘I have been listening to Sinhala programs for the 
last 17 years. I don't choose which radio programs I listen to. I listen to any 
Sinhala language program. But I immediately stop listening to any program if 
they are criticising others in the community,” said L012 about his selections.  
Availability of other sources to get information has decreased the 
listenership. One participant explained:  
I moved to Melbourne 14 years ago and thereafter listened to Sinhala radio programs as 
an addict. However for the last four years I have not listened regularly. In the early days 
there were no other sources to get news from home. But now the modes of receiving 
information have changed. Therefore you don’t miss anything if you do not listen to a 
Sinhala program. [L031] 
Some of the Sinhala programs broadcast in Melbourne do not have great 
coverage and poor reception is another reason that keeps the listeners away from 
the programs. This issue was identified in a submission made by the Community 
Broadcasting Foundation (2009, p. 22), which highlighted the need for an 
improvement of radio reception quality for local communities through an 
upgrade of radio transmission facilities. 
It is interesting that some of the Sinhala program presenters in Melbourne 
are not interested to listen to other Sinhala programs. According to P04, “I do 
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not listen to all the Sinhala programs broadcast in Melbourne. There is nothing 
personal. Even the programs I am attached to I didn’t listen to when I did not 
contribute to them.” Pirate FM presenter James Dundon (2014) explains how 
important it is to listen to other programs in contrast with the Sinhala radio 
program presenter’s comment. He says: “Listen to different types of radio shows 
including national, local, commercial and Internet shows and see how the shows 
are structured, so you can then make your show sound more professional.” 
Listener Interests 
My interests are different now than they were thirty years ago.  
Terry Brooks, American fantasy fiction writer (2004) 
 
People’s interests change with time. This statement is applicable to long 
running radio programs and the program presenters have to consider it when 
developing program content. After analysing the research findings, listeners’ 
interests emerged as follows: 
x Protect the Sinhala language as it is dying in the Australian-Sri Lankan 
community 
x Present more religious programs and bring back the heritage 
x Play more music 
x Play good music as it motivates me to listen to the same songs again 
x Play old and classical music 
x Need to discuss the local policy matters 
x Need more professional presentation 
x Produce programs for the next generation 
x Not interested in political gossip in Sri Lanka. 
Apart from these interests, the focus group participants assume that Sri 
Lankan radio programs in Melbourne have a social responsibility towards the 
community. In the meantime, we have to compare the current interests with the 
key goals of ethnic radio programs when they were introduced in Australia in 
1975: 
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x To assist national groups to preserve their cultures in harmony with the 
total Australian community, and at the same time assist other Australians to 
appreciate those cultures and to encourage them to learn other languages 
x Provide information and advice on their rights and responsibilities as 
residents of Australia and on other matters 
x To help those who cannot speak English to settle speedily, happily and 
successfully 
x Encourage and facilitate the learning of English 
x Provide as adequately and equitably as possible for all ethnic groups 
including those which are numerically small 
x Assist in promoting mutual understanding and harmony between and 
within ethnic groups and between ethnic groups and the English-speaking 
community 
x Avoid political partisanship 
x Avoid institutionalisation of differences while maximising the participation 
of ethnic groups and individuals in the operations of ethnic radio 
(Mackellar 1977, pp. 1-2). 
Comparing Sinhala listeners’ expectations with the initial aims, a clear 
change can be noted. As it has passed almost four decades the ethnic radio 
program presenters and the policy makers should understand the listeners 
interests and act to provide more listener friendly ethnic radio programs. 
Help with settlement 
Human beings are the only animal that thinks they change who they are simply by 
moving to a different place. Birds migrate, but it's not quite the same thing.  
Douglas Coupland, Canadian novelist (2014) 
 
It is important to support people in their migration, which is unique to 
human beings. One of the key goals of establishing ethnic radio programs was 
helping migrants in their settlement, as evidenced in the above 1977 press release 
by Minister for Immigration and Ethnic Affairs M.J.R. Mackellar: “Provide 
information and advice on their rights and responsibilities of residence in 
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Australia and on other matters; to assist the non-English-speaking migrant to 
settle speedily, happily and successfully”. It is clear that the government wanted 
to support the migrants in their settlement with their own languages. The 
government might have taken that step after identifying migrants’ English 
language fluency. Apart from that, migrants would have had to be comfortable 
when hearing their own language over the radio in their new homeland.  
The focus group participants express mixed comments on this issue. In 
favour of the settlement support, they said Sinhala radio programs keep them 
updated with what is happening around them. The law changes regarding 
migration were one of their interests. The participants who believe the ethnic 
radio programs have not helped in their settlement said that they have online 
sources to gather information. Especially the migrants who entered Australia as 
international students were much more familiar with Internet sources such as 
forums. Participant L23 said he always found that the primary sources were more 
reliable. 
Participation 
I'm a reflection of the community. 
Tupac Shakur, American rapper (1996) 
 
 In migrant and refugee communities, participation in local radio stations 
is a key to being a part of one’s community and of the broader community. Ethnic 
community radio attempts to reflect community lives back to the community. 
It’s also critical for language maintenance and development (CBAA 2010). 
Susan Forde, Michael Meadows, and Kerrie Foxwell (2002, p. 1) argue that 
by advocating the participation of citizens in local broadcasting and thus 
supporting the community by broadcasting issues and ideas of immediate 
relevance to their everyday existence, community radio has established itself as a 
real and relevant ‘alternative’ to other radio services in many Australian cities and 
towns.  
That means more participation strengthens the project of community radio 
and it should be opened to interested parties. L014 and L032 said that the doors 
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should be opened equally but at the same time the broadcasters should have 
proper training. L032 explained: “They cannot practice by trial and error on air.” 
On this issue, one radio program producer said:  
Every community radio station has a training program and interested parties should 
follow them first. Personally I don’t believe everyone can present the programs. I have 
dropped presenters who were not capable to go on air. Some of the community members 
were not happy with me. As a result of it they campaigned against me at the station’s 
election and elected a person who supported them. I agree with the common argument 
that community radio is a volunteer place, and the door should be open for everyone; but 
although it is a volunteer job, not everyone gets a position at the fire brigade or the 
Salvation Army without proper training. [P04] 
Five participants noticed that participation in ethnic radio programs has 
declined, regarding the presentation and the donors at the annual radiothon 
programs, compared to the early 1990s. An increase in the number of Sinhala 
radio programs broadcasting in Melbourne could be a reason. Another issue they 
point out is that some of the radio stations have elections to appoint program 
committees. It has led to a division within the community. It has happened for 
the last two decades and some do not listen to the radio programs because they 
have issues with presenters. Analysing the Sri Lankan community, one 
participant (L012) complained: “Some Sri Lankans in Melbourne do not know 
whether there are Sinhala radio programs being broadcast. Some are not 
interested. They have completely left Sri Lanka by migrating to Australia.” 
A medical doctor working in the areas of health promotion and 
communication and the community radio sector in Latin America and South 
Africa, Gabriel Urgoiti (1999, pp. 13-20) argues that community participation is 
the backbone of any successful community radio station. But the participants 
said it is difficult to engage with Sinhala radio programs in Melbourne: “It is 
necessary to know the producers personally to get an opportunity,” said L01, 
adding: “Not everyone in the community deserves to do radio programs as they 
are not capable.” L031 supported this comment by saying: “There are people 
with enthusiasm. But they are not talented. They need to improve their skills. 
But unfortunately there is a lack of resources for that.” 
Current Sinhala program producers in Melbourne have been performing 
for a long period of time. There is no indication of recent bouts of recruitment 
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or opportunities for new faces. These presenters have given a few reasons for 
not introducing newcomers to their programs. According to them, some people 
are not interested in this industry as it is a volunteer job, some do not know 
enough about the community and its interests, and some did not seem interested 
to undergo training. At the same time, P001 said he does not want to leave the 
program even if it meant an opportunity for another:  
I have had an interest for radio programs from childhood and wished to present radio 
programs. But I don’t have any chance [of doing so] back in Sri Lanka. I am confident 
about my talents. Therefore I am not willing to leave the program. [P001] 
P06 has a similar comment on his participation: 
My wife and I started our program, and one day we would have to finish it. It is hard to 
replace either our presentation or the style. It is unique. My goal is to set a Guinness world 
record for presenting a radio program by husband and wife for the longest period. I always 
try to attract the next generation as well. I play covers of songs, which cater to them. 
Sometimes my son is involved in the program. One can argue that though he is my son, 
it is [an example of] the next generation’s participation. The ethnic radio programs will 
remain in the future. I know some listeners who listen to Sinhala radio programs from Sri 
Lanka throughout the day. But they do not miss my program. It proves how attached they 
are to local programs.  
His comments reflect the attitude of the ethnic radio program presenters’ 
vision regarding the ethnic radio programs in Australia. They do not consider the 
community radio stations are partly funded by the government with the tax 
payers’ money and cannot use it as private property. 
Content 
Regardless of the medium, it all comes down to creating great content that will get 
you noticed and your customers coming back again and again.  
Deanna Tiemann, Social media marketer (2012) 
 
A broadcaster turned academic, Kalinga Seneviratne (1993, pp. 6-11), was 
critical of the ethnic radio program content in Australia:  
The audience penetration of 2EA and 3EA of most language communities are very 
high, even though the materials that go to air tend to be fairly old fashioned, non-
controversial, politically passive or downright repressive in terms of political 
debate. Although the radio program may have been sometimes boring and 
unstimulating, it nevertheless attracted audiences for its usefulness in providing 
settlement information, local, world and homeland news (usually from the big wire 
services) in their own language and for nostalgic reasons. 
In this study, participants’ interest is more about local news or things 
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happening around them. They like to listen to more localised news items and 
things that they can directly relate to. For example they prefer listening to small 
events in their local suburb, such as the development of a road, rather than a 
national story about Tasmania. Furthermore, they are more interested in the 
issues related to migrants such as dual citizenship than national policy changes 
like carbon tax. Commenting on Sri Lankan topics L004 and L028 said they do 
not like to listen to in-depth analyses about Sri Lankan politics. Another issue 
raised by the participants is that program producers do not meet their 
requirements and they fill the program with segments that are of interest to them, 
such as literature or history. The presenters should be able to cater to everyone 
within a limited time of 60 or 120 minutes as the listenership is varied. From the 
program producers’ point of view, they try to present a varied show catering to 
their target audience. In the meantime, some producers try to build an image for 
their program through their segments. For example, one program’s content 
includes anything other than politics (P06).  
Program format 
Over the years, radio program formats have evolved and new ones have been 
introduced. In today's age of radio, many radio formats are designed to reach a 
specifically defined segment or niche of the listening population based on such 
demographic criteria as age, ethnicity, background, etc. 
Thomas C. Hokenson, Radio Station World (2014)  
 
Radio program formats have developed and changed according to their 
audience. As Radio Station World explains, while introducing new formats radio 
programs have considered listeners’ characteristics such as age, ethnicity, and 
background. Therefore it is important to study the Sinhala radio program 
listenership in Melbourne while developing the formats for shows aimed to this 
community. At the same time it is interesting to find out whether Sinhala radio 
program formats have developed as the listenership changed during the last two 
decades, and as the program format should help to attract more listeners. The 
presenters have mixed experiences of this issue. P002 said: “I noticed similar 
segments in the commercial channels such as current affairs, news, discussions, 
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and political stories. I followed the same.” P001 explained his experience:  
I play a song or jingle after any segment if the time permits. When there is a live interview 
we have to wait till the guest’s availability. There is no pre-plan. I have not changed the 
existing format for years, which was introduced before I joined this program. I assumed 
it was a norm for the ethnic programs and continued without questioning. We do not have 
a specific line up for the day.  
P007 agreed and said: “We present the same line up every week with minor 
changes. I prepare the line up as the convener of the program. This line up was 
developed with the influence of other Sinhala programs.”  
Some presenters have negative views on this issue: 
I could not change the format. I had to continue the remaining program line up. According 
to my knowledge current format for the Sinhala programs was introduced in 1988 at 
3ZZZ. But I totally agree that it should change. I tried to change the format and it was 
highly criticised by the listeners and the program committee members at 3ZZZ. I believe 
every minute of the program is very important and valuable. For example, at the 
beginning every program broadcasts religious messages from Buddhist and Catholic 
priests. I feel this is irrelevant as there are a lot of temples around Victoria and interested 
people can get religious knowledge from those places, which are specialised for the 
purpose [P004]. 
The program committees are very strong in the sense of power. 3ZZZ is controlled by the 
members. These committee members give various promises to their membership to get 
their votes like politicians. After election, committees become the puppets of the 
members [P004]. 
Theoretically, these are not radio programs. Most of the Sinhala programs in Melbourne 
are presented by people who started their broadcasting career at 3ZZZ and they cannot 
come out from the format [P004]. 
Therefore, those people also do not want to change the format even after moving to new 
stations. But we were taught repeatedly that there is no concrete structure for radio 
programing. The formats should be innovative and change according to listener interests 
[P004]. 
3ZZZ radio station conducts a training program for their members, which 
is similar to an induction program which covers only the basics. Other stations 
also conduct similar programs. However the induction programs not covering 
the presentation skill developments or the creative content development which 
are very essential. It is important to have at least Certificate III in Media which 
designed for people wanting to work, or develop their skills, as ethnic radio 
program makers/presenters or editing/production assistants. It reflects the role 
of a skilled operator in the radio industry who applies a broad range of 
competencies in a varied work context, using some discretion and judgment and 
relevant theoretical knowledge. 
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The argument of traditional listener barrier was supported by another 
presenter. According to P03, he has tried to introduce new formats instead of the 
traditional presentation:  
It was very difficult to change the formats due to the community pressure. I changed all 
the segments and as there was no concrete program line up apart from the news. But 
traditional listenership stood up against it. I strongly believe presenters should have more 
freedom to have flexible formats.  
This is a good example of how the community reflects on the radio 
program. If the community does not want to change the traditions, it is hard for 
the presenter to introduce changes by himself. 
However some of the program presenters have acted with their own 
interests in mind rather than considering that radio is an art. P06 said:  
I have changed the format at a minute’s notice and acted according to the listeners’ 
feedback. As a live program I have an advantage to change the format at any minute. I 
understood the listeners wanted more excitement. I tried to fullfil their interests. The 
format was developed by me and my wife. It is very simple. Even when I travel overseas 
or go on holiday, I pre-record the whole program including the time-check and instruct 
the station management to play 3-hour long disks. I have been presenting this program 
for the last 22 years.  
This presenter’s comment was contradictory as first he mentions that he 
plays music according to listener requests, then that he broadcasts pre-recorded 
programs when he is not available. Therefore it seems that he has no clear vision 
about a live presentation. 
Expectations 
The radio listeners have different expectations. They expect intellectual needs such as 
information, interests and discovery. With emotional needs they expect security, 
companionship and enjoyment from the radio. Finally radio listeners expect 
involvement, shared values and control values as social needs.  
Michael V. Marcotte, Public Radio News Directors Guide (2014) 
 
This quotation outlines the varied expectations of radio listeners. It is 
important to understand listeners’ interests through the Uses and Gratification 
theory, according to which a media user seeks out media sources that best fullfil 
the needs of the user. Uses and gratifications theory assumes that the user has 
alternate choices to satisfy their needs (Katz et al. 1973-1974, pp. 509-524). 
Most of the participants said they are interested in new music and the latest 
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information which is important to their lives. A participant (L03) commented on 
music saying:  
I can listen to music with my own devices. But I am happy to listen to the songs played 
on radio programs. It gives me a different feeling and an excitement. I like to listen to a 
mixture of songs belonging to different periods. It does not matter whether they are 
completely new to me. However another listener may be interested in his generation’s 
music only.  
L028 had different view on this issue and said: “Most of the Sinhala 
programs in Melbourne play music. But they don't have any idea about Sri 
Lankan music culture. There is no variety of music. I feel they play only songs 
from the CDs available to them.” However L20 argued: “You cannot expect a 
radio station to play your favourite playlist.” When we say ‘radio’, the first thing 
that comes to mind is music: music is a mainstay of radio. There are music 
programs, and music is also used in other programs (NOS, 2012). Although 
presenters’ music selection should be based on listener attraction, Sinhala radio 
program presenters do not appear to have paid much attention to this.  
Broadcasting time 
Life is too full of distractions nowadays. When I was a kid we had a little Emerson 
radio and that was it. We were more dedicated. We didn't have a choice.  
Stan Getz, American Saxophonist (1986) 
Listeners are surrounded by different media sources and their day is full of 
things to do. Therefore, broadcast time is very important for them to prioritise 
their day-to-day workload, at work and at home. In other words it is hard to find 
dedicated listeners for the radio programs as they have priorities to attend to. 
Therefore more listeners can be attracted if the programs are broadcast at 
convenient times such as weekends. 
Meanwhile, as ethnic radio programs are broadcast weekly, listeners have 
to wait for seven days to catch their program when online archives are not 
available. Even now, not every community radio station has on-line archives. 
Two focus group participants (L001 and L006) responded that the broadcasting 
time is not important as they can listen to the radio while attending to something 
else. However, they need a device such as a mobile phone or a computer to 
receive the live streaming. It is important to have the relevant knowledge to 
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operate the receivers, as two participants said that computer-based technology is 
far from them, and they only listen to Sinhala programs via the radio. 
Connect with the homeland 
The radio serves as a bridge between past and present for people uprooted from 
familiar surroundings and struggling to adapt to a strange environment. It helps to 
preserve the old homeland culture as well as teaching about the new. It has particular 
value in reaching the otherwise isolated. 
Claire Dunne, Foundation Director of Ethnic Radio Australia (1977)  
 
Although migrants move to a new place, most of the time they do not erase 
their memories of the motherland. As Claire Dunne explained, radio plays a vital 
role to protect migrants’ pond of memories regarding their homelands. This was 
further supported by Sri Lankan listeners in Melbourne, and how they have 
expanded their sources to connect with their homeland. The participants spoke 
of calling Sri Lanka over the phone or Skype, of instant and cheaper connections 
using social media such as Facebook or MSN; they said they used mobile 
applications such as Viber or Tango, watched Sri Lankan pay TV channels at 
home, and read locally published Sri Lankan newspapers as well as Sri Lankan 
daily newspapers on the Internet and in hardcopy; these are all other sources to 
get connected with Sri Lanka. One participant has an Internet radio at home and 
they are listening to Sri Lankan channels throughout the day. As result of 
developments in technology, many migrants have enough opportunities to get 
connected with their homeland and keep up to date with their home. But in the 
early 1990s there was a demand for news segments in Sinhala radio programs. 
L027 explains: 
There was a big vacuum for a radio program in the Sri Lankan community in the ‘90s. 
Those days there was an insurgency in Sri Lanka and the Sri Lankans who lived in 
Australia were in a tense situation as they didn’t know what was happening to relatives 
and friends back home. And there was no media freedom in Sri Lanka and it was very 
hard to see the real picture. But now you can’t restrict anything as the development of 
information technology has eradicated those barriers and all the news are at your 
fingertips.  
Five participants criticised the news and information presentation in 
Sinhala language radio programs broadcast in Melbourne. They pointed out that 
most of the radio programs present stale news or news taken directly from 
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Sinhala newspapers that are a few days old, and they have no credible news 
sources, as they quote news fabricating websites which are run by Sri Lankan 
politicians or parties according to their agenda. The listeners are more interested 
in a weekly news brief and in news items which were not published in other 
media.  
Selection of the news items is another issue. Some radio programs report 
about small incidents in rural Sri Lanka, which are very distant for listeners. 
They prefer more national-level breaking stories. Some radio programs have a 
live report from Sri Lanka and the listenership is attracted to it. Sometimes 
irrelevant reports or small incidents are presented as the live report presenters 
from Sri Lanka lack adequate knowledge about the listeners’ interests. Some 
listeners who depended only on community radio programs as they are too busy 
to connect with other sources or too far from the technology. 
Live streaming radio channels from Sri Lanka 
Audio streaming gives stations the opportunity to reach outside their geographic area. 
Although we have an understanding of domestic online users, global users are an 
untapped source of audience.  
Mary Jackson Pitts and Ross Harms (2003, pp. 270-282)  
  
Live streaming became a popular tool among radio stations with the 
development of the technology. As Mary Jackson Pitts and Ross Harms (2003) 
said, it is an added advantage for the radio stations to reach more listeners who 
are located outside of their coverage. Andrea Baker (2010) supported this 
argument saying, users from culturally and linguistically diverse backgrounds 
tune in to radio online for a cultural connection (news, information, and music) 
to their homeland or motherland. Some Sri Lankan radio stations broadcast 
online to attract Sinhala speaking migrants, who are scattered all over the world. 
However none of the participants were not interested listening to live streaming 
from Sri Lanka. L01 said: “It cannot fullfil our requirements. We have our own 
issues to discuss.”  
L11 further supported this by saying: 
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As I always connected with Sri Lanka using different sources, my interest is what 
happens here. Therefore, local program content is important for me. Live streaming 
radio programs do not address my local content requirements. They report all the 
happenings back in Sri Lanka. Although they all broadcast news, they are not relevant 
for me personally. I want to know only the national level news regarding Sri Lanka.  
The time difference is another issue. Local listeners have to spend a whole 
day listening to get information as they do not know about radio program grids 
in Sri Lanka. L036 explained that those programs are created for 24-hour radio 
listeners. But locally produced Sinhala programs are brief and filled with local 
information in 60- or 120-minute slots which is very convenient for the listeners. 
Elderly listeners who are not familiar with technology, and traditional radio 
listeners like housewives who listen to the radio while cooking cannot get access 
to Internet-based live streaming. Irrelevant materials such as advertisements are 
another issue to distract from the live streaming. Although 40 percent of radio 
stations are broadcasting on-line (Jackson Pitts and Harms 2003, pp.270-282) 
the migrants are more interested in locally produced ethnic programs, said the 
program presenters who participated in the research. 
Presenters 
The pictures are created by the listener, with a little help from the broadcaster. The 
pictures are perfect. If you're showing pictures, different things in that picture can 
distract from the spoken word. 
Bob Edwards, American broadcaster and winner of the Peabody National Radio Hall 
of Fame (2000)  
  
Radio presenters’ job is always challenging as their resources are limited 
to their voice and they cannot feel the audience feedback instantly. Therefore 
presenters should be highly talented to create pictures with the words. This is 
well explained by Bob Edwards and he points out that the failure of the 
broadcaster would lead to the listener being distracted. The focus group 
participants’ overall comments about presenters or their presentations were 
negative: “They don't know how to present for the radio. They are not the right 
people to do the job and they are lacking talent as well,” L001 commented. L027 
complained: “I find the presentation of the radio programs in Melbourne is 
substandard. They don't really cover the issues. Most of the time they read only 
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the community announcements.” This kind of feedback reveals listeners’ 
frustration: “The quality of the ethnic radio programs is not up to the level. But 
I do not have a choice,” L03 complained. At the same time the listeners 
expressed constructive criticism as well. For example, “Presenters can present 
community announcements in a way that is attractive to listeners rather than 
reading the notices which were sent by the organisations” (L007) Listeners 
(L027 and L007) understand the real situation and comment: “As they are 
volunteers the standards are very low. They need to be trained. The radiothon 
donations should allocate funds to train the presenters”. L026 further added:  
The presentation is always awful as the most of the presenters are never being on air. 
They should be given proper training though they are doing a volunteer job. I used to 
listen to the radio back in Sri Lanka and when comparing the standards, Sinhala radio 
programs here are very low. It distracts the listeners.  
L014 has another perspective and explains;  
I feel it is the difference between the presentation styles. Local program presenters talk 
straight using plain simple language. But Sri Lankan radio presenters in Melbourne use 
the style of Sri Lankan programs, which is bound with poetic language. Although some 
prefer it, I don't like listening to nonsense.  
British Broadcasting Corporation (BBC) radio producer and manager of 
Radio Manchester for 7 years, John Ryan (2014) offers the following radio 
presentation tips: “Be the authentic you. People who are the same in real life as 
on the air make the best presenters. Don't use unnatural words or phrases you 
wouldn't say in everyday life, and never laugh unless you mean it.” Ryan further 
argues: “[In] today’s commercial radio channels, these announcements have 
become informal and resemble ordinary conversation” (NOS, 2012). However 
the listeners would still be willing to listen to Sinhala radio programs if they 
were better presented. L029 commented on the listeners’ point of view and said: 
“The listeners’ interests are varied. Therefore it has to present a good mixture of 
content. However I think most of them like listening light music and jokes, 
which I enjoy too.”  
This can be analysed through the uses and gratification theory. Elihu Katz, 
Jay G. Blumler, and Michael Gurevitch’s uses and gratification theory suggests 
that media users play an active role in choosing and using media (1973). It is 
important to understand the listeners’ interests in depth to attract a broader 




‘Community radio programs can cater to whole communities or to 
different areas of interest – such as a particular ethnic group, age group or interest 
group. Community radio stations reflect a diverse mix of cultures and interests. 
For example, you can listen to stations which cater to urban or experimental 
music, while others are aimed at younger people, religious communities or the 
Armed Forces and their families (ofcom.com, 2014).’ A presenter said, trying to 
fullfil 70 percent of their interests’. It is important to identify the listenership to 
fullfil their requirements. Two presenters (P006 and P007) said their program’s 
target audience is worldwide. This is questionable: when focusing on a specific 
listenership (Sinhala radio listeners in the Greater Melbourne area) while 
addressing listeners in another country, such as Italy or Canada, the program 
content is completely irrelevant for either party.  
Training for the presenters 
Experienced workers in the community radio sector are training work experience 
students and unskilled community members on a daily basis. We estimate 
approximately 4000-5000 Australians are trained annually in the sector in mostly 
unaccredited training programs.  
Susan Forde, Kerrie Foxwell & Michael Meadows (2002, pp. I-II)  
 
The majority of Sinhala program producers have completed the basic 
induction training offered by 3ZZZ radio station which was designed according 
to its requirements. Others developed the skills themselves. P08 pointed out the 
value of updating the knowledge: “Radio is a media bound with technology. 
Therefore, it is important to update our knowledge. Apart from that I personally 
believe all the broadcasters should have ongoing training to upgrade their skills.” 
Another two presenters (P002 and P004) commented about training of their 
fellow contributors. They explained:  
Sinhala program presenters’ priories are their life and family commitments. They want 
only to go on-air. Therefore we cannot upgrade their knowledge without a commitment. 
Most radio program presenters want only a basic knowledge to cover their programs.  
Although Sinhala radio program presenters in Melbourne did not express 
their interest in training, other ethnic radio program presenters in Australia 
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expressed a different view. According to a survey conducted by National Ethnic 
and Multicultural Broadcasting Council (NEMBC), 71.9 percent of the 
participants said ethnic programs on regional or country stations should receive 
more support in training. Therefore it is a responsibility of the radio stations that 
broadcast Sinhala programs to inform their presenters on the importance of the 
training and encourage them to participate in training programs.  
Broadcasting experience 
I had no experience with broadcasting basketball games, so I took a tape recorder and 
went to a playground where there was a summer league, and I stood up in the top of 
the stands and I called the game.  
Ed Bradley, First black television correspondent to cover the White House (2006) 
 
There is no doubt that if one wants to become a professional in a field, 
experience is necessary. According to the Australian Communications and 
Media Authority’s (ACMA) Community Broadcasting Participation Guidelines 
(2010), presenters should have extensive experience in broadcasting. Most of the 
program presenters avoided answering the question and others said they never 
had any experience. Five participants were asked to present the program by the 
station as they had a close relationship with the management.  
Two participants had joined as helpers to the programs and later started 
presenting their own programs. P05 explains his experience: 
I was not interested in presenting a program or listening. But once I went to a radio station 
[Sinhala program] with my daughter, who had to sing a song. After observing the 
presenter on-air I had a feeling that I could have done better. Then I approached another 
Sinhala program and started as a presenter.  
The program producers stated that it was important to give priority to the 
presenter’s commitment rather than their talents or experience. As it is a 
volunteer role, commitment – such as weekly availability and being able to drive 
to the station – takes priority in a more commercial and busy life style. Five 
program producers indicated that it is difficult to manage experienced 
broadcasters. 
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Role of the ethnic radio program 
Ethnic community radios along with SBS stations have been largely successful in 
filling a vacuum in Australian broadcasting vis-a-vis providing a service in their 
language for new migrants. In the last few years community radio has become the 
ideal medium to address another shortcoming in the Australian media. That is the 
lack of access for migrant broadcasters to the Australian mainstream media, 
particularly for those who do have a good command of English.  
Kalinga Seneviratne, Ethnic broadcaster and academic (1993, p. 11)  
 
Kalinga Seneviratne’s comment emphasises the Whitlam Government’s 
desire to establish ethnic radio in Australia. In 1975, Minister Mackellar wished 
“both migrants and Australians would benefit from the development of ethnic 
radio.” The ethnic radio program operating guidelines aimed “to assist national 
groups to preserve their cultures in harmony with the total Australian 
community, and at the same time assist other Australians to appreciate those 
cultures” (19977, p. 1). 
Participants said ethnic radio programs play an important role in society. 
L04 explained his experience commenting on the Whitlam Government’s policy: 
My mother passed away recently and an obituary notice was aired over the Sinhala radio 
program. Some of my friends called me after listening. I would not have had time to call 
them personally as I was busy with attending to the funeral. On the other hand I haven’t 
had any other source to spread the news within a short time and without any cost.  
Another participant said: “Sinhala radio programs keep me updated about 
the law changes in Australia. It is very important to me as I am away from the 
Australian media” [L05]. At the same time a listener explained how Sinhala 
radio program presenters had a privileged status in the society. Those presenters 
allegedly misused the power and the fame from ethnic radio programs by giving 
opportunities to their mates and using airtime for their personal benefits. 
However, with the expansion of the programs and other media, the situation has 
changed.  
Feedback 
Feedback doesn't mean it’s always nice. Feedback can be honest. That’s what drives 
better performance. 
Padraig O’Sullivan, Leading international business consulting executive coach (2014) 
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Honest feedback may lead to a better performance. Therefore, Sinhala 
radio program presenters should have a mechanism to obtain feedback. 
According to Commercial Radio Australia’s Codes of Practice and Guidelines, 
licensees welcome telephone comments from listeners, which they regard as 
valuable feedback on their service (2011). As Sinhala program presenters in 
Melbourne do not have a proper mechanism to get feedback regarding their 
programs, they depend on personal comments. One presenter said that he is not 
interested about the feedback, as most members of the audience are personally 
known to him:  
I do not take comments made by people known to me seriously. They always appreciate 
me. But if somebody unknown to me makes any remarks, it is very important for me. I 
show people that I'm listening to them. I cannot do a program with everyone's ideas. 
When you are presenting a program you cannot satisfy all the listeners. [P04] 
This comment emphasises that the presenter is not able to react to the 
listenership’s feedback. 
The majority of them expressed their pleasure to get positive feedback as 
they are engaged in a volunteer role. P005 said: “Their positive feedback 
encourage me to run the show. Everyone likes the appreciation.”  
One presenter (P004) said: “If anybody is not happy with my program, 
they can switch it off, as I am presenting the program for my enjoyment.” 
However, four presenters admitted to having reacted to listener feedback: “When 
I meet community groups they express their views. For example, Christians 
asked me to stop the weekly catholic message as it is a waste of time. I acted 
according to their interests,” said P02. Most of the presenters believe their 
listenership is interested in fun rather than in-depth issues. Sinhala program 
presenters in Melbourne felt that the listeners were enjoying their shows. They 
came to this conclusion as there is no proper methodology to measure the value 
of their programs. It is understood that stations are too not interested to do 
feedback surveys or monitoring their programs, as commercial radio stations do. 
This is confirmed by 3ZZZ radio station: 
The programmes are not actively monitored or noticeably supervised. The station will 
only intervene if a formal complaint is received or if a particular programme has clearly 
breached the station’s guidelines by, for example, exploiting commercial purposes or 
broadcasting offensive material (Cohen, 2008). 
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 This has lead the presenters to do what they prefer without considering 
listener perspectives, which may result in a decrease in the number of people 
listening to the programs. 
The next generation 
We need to start looking at collaboration as something richer than getting participants 
to contribute their pre-set format content in a serial, one dimensional, string, within a 
rigid structure of publishing.  
Helge Tennø, Digital Director (2014) 
 
It is important to find out how we can include the next generation’s 
contribution in ethnic radio program. It should be a collaboration with the current 
program presenters rather than a participation. Therefore it is important to find 
out to what extent the next generation is given opportunities to perform in an 
ethnic radio program by the current authorities. This argument was supported by 
one participant who says: 
I feel Sinhala program presenters in Melbourne are not giving many opportunities to the 
next generation to join as presenters. The kids who joined as presenters are not doing 
what they want. The conflict emerged as Sinhala program presenters wanted the next 
generation to perform under their guidance and following their interests. For example, 
current program producers do not like to play the music which is enjoyed by the youth. 
[L013] 
However the focus group participants unanimously agreed the next 
generation would not participate in Sinhala radio programs as presenters or 
listeners: “They are not interested in these programs; I cannot understand the 
reason. It could be the language barrier or that they are not interested to know 
about Sri Lanka,” one participant (L011) complained. Some participants said the 
language barrier is not an issue. The content and the issues talked about on the 
Sinhala radio programs are distant from them. The program producers should go 
to language schools and search for the talent; some participants believe it is a 
duty presenters to promote the Sinhala programs to the next generation. L018 
explained her experience: 
My kids never listen or join the Sinhala radio programs. I regret it. They listen (or 
pretend) sometimes as we force them to do so. For example when we travel 
together we switch on the radio program in the car. Then they have no choice. 
They can understand Sinhala as well. But the content is irrelevant to them. I feel 
nothing for them in these programs.  
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Five participants feel that children are not interested as they do not have 
an opportunity in these programs: “The program presenters are not caring about 
the next generation” (L012). L19 supported the argument and said: “Local radio 
programs never addressed the second generation. Because the presenters’ target 
audience is the older generation.” Twelve participants pointed out that as the 
next generation is being neglected they are unlikely to listen to these programs. 
However, four participants argued that, although they were given opportunities 
to contribute, the next generation could not do it due to the language barrier. 
L014 completely rejected the next generation participation in the Sinhala radio 
programs as they have their own interests: 
I don't think any of the next generation kids are listening to these programs. If somebody 
presents a radio program for kids it is a total waste. The kids attend to their interests. They 
are not interested about this content. They have left the radio media as well. They have 
other sources to get information. Even if there is a kid who is into radio, they are not 
interested in listening to these programs, as they are irrelevant. The language is another 
barrier too.  
Another participant (L026) commented about the kids’ distraction during 
Sinhala radio programs: “The kids are removed from mainstream media as well. 
If they want to watch a TV program, they select it and watch it online, 
overstepping traditional TV watching. Their media use has changed.”  
However one participant, showing some positive thinking about this issue, 
passed the responsibility to the parents: 
It is a responsibility of the parents to push their kids to listen to these programs. I started 
a religious school for the kids in Melbourne 20 years ago and it is still progressing. If the 
parents want to teach their mother tongue to their kids they need to listen to Sinhala radio 
programs. I have noticed that the traditional Sri Lankan dancing has been adopted by the 
kids and it is performing well. If the parents listen to Sinhala programs, why can’t the 
kids follow them? [L015] 
L19 explained his experience with the other language programs: 
“Sometimes I listen to other language programs while tuning in the radio and 
realised those programs are presented by the youth and they are doing well.”  
One presenter (P002) suggested that offering an allowance to kids may be 
an option to attract them to Sinhala programs. He further added: “My kids are 
going to Sinhala language school. They do not have an issue with the language. 
But they are not attracted to these radio programs as there is no benefit in return.” 
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Another participant (P07) had a similar idea: “They are not involved in Sinhala 
radio programs as they have different interests. Parents push them toward studies 
and sports.” L10 too suggested that offering instant benefits could be a good 
move to attract the next generation:  
If you can offer them instant benefits such as extra marks for scholarships/VCE 
examinations, it would make it more attractive for the next generation as they are not 
interested in long-term benefits or social responsibility. But parents can pressure them to 
participate in these kind of activities too. 
Participating in community radio help the next generation to build up their 
career path. According to the National Representative Bodies of the Community 
Broadcasting Sector, “Community broadcasting is a pathway for young people 
to directly experience all aspects of media production and operations. In many 
stations, young people are the driving influence in engagement and expansion 
into new technologies and opportunities” (CBAA 2010). 
But L034 pointed about some parents’ negative attitudes: “Some parents 
don't want their kids to speak their native languages. We need to attract the next 
generation. Therefore we have to give them training and introduce and 
familiarise them with the radio as a fun place.” A few participants believe an 
English language program could be an option. That comment was debatable. On 
this topic, Colin Fraser and Sonia Restrepo Estrada (2001, p.18) argued: 
Local languages and expressions are the raw material that feeds community radios. 
They are the cement of cultural diversity, which is as important for the successful 
future of humanity as biological diversity. There are some 6,700 languages in the 
world, and 63 percent of these is in Africa and Asia. National broadcasting and 
media globalization, combined with other factors such as urban migration, 
threaten half of the world’s languages with extinction during the next generation. 
And with them will go their cultures. Community radio is a prime defence against 
this grave trend towards the impoverishment of cultural diversity. 
L027 reminded: “Radio should run by the youth. They have to come to the 
floor. But unfortunately it hasn't happened.” While youth participation in Sinhala 
programs is low, according to the National Representative Bodies of the 
Community Broadcasting Sector, 
In many stations, young people are the driving influence in engagement and 
expansion into new technologies and opportunities. Through their involvement, 
young people communicate with each other and the wider community, developing 
key life skills. Formal links with schools and tertiary institutions are an important 
part of many stations’ activities. (CBAA, 2010) 
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Therefore Sinhala program presenters and producers have to re-think their 
strategies to attract the next generation of the Sri Lankan community. For 
example, some ethnic language groups at 3ZZZ have tried to accommodate a 
younger generation of broadcasters into their programs within their 
programming section (Forde et al., 2002). 
Future 
TV didn't kill radio, it just added something new to the mix.  
Douglas Coupland, Canadian novelist (n.d.)  
 
When television was introduced, most people thought it would be the end 
of the radio. Instead, it added something to it. Radio started simulcast programs 
for listeners who could not watch television. In the same way, Internet should be 
viewed positively, as an added strength to radio. The focus group participants 
had a mix of ideas about the future of Sinhala radio programs in Australia. A 
mature age participant (L027) explained his experience as follows: “People of 
my generation are being diverted from ethnic radio programs. They are more 
interested in their comfortable zones such as their own music collections or 
Internet radio.” Six participants were critical about its future and the community 
interest. Their views can be summarised in the words of L028, “although the 
people who are engaged in Sinhala radio programs want to keep them forever, it 
is doubtful that the community will still need them. However still I love to listen 
to Sinhala programs over the radio.” Changing long standing presenters and 
introducing new voices could be an option, another participant (L015) 
suggested. L019 supported the argument saying: “Some Sinhala radio programs 
are solely presented by family members.” L023 believes the recent migration 
changes have affected the future of Sinhala radio programs in Melbourne: 
[Sinhala radio] cannot survive, as at the moment radio programs are run by first 
generation migrants. When they will leave from these programs it will be hard to run the 
shows. The future of radio programs will be affect by changes in migration rules. For 
example if Australia will attract high level professionals, they won’t need these kinds of 
programs. They are well equipped with the resources to settle in Australia and are fluent 
in English. 
Eleven participants were positive about its future. Their views can be 
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summarised in the words of L029, “Sinhala programs are the only source to share 
activities within the Sri Lankan community. It will remain though there is a 
language barrier as people are interested in listening to something in their own 
language.” One participant (L030) argued: “Some languages remain for 
generations. Therefore, I assume Sinhala programs would remain in the future.” 
L032 predicted:  
Sinhala radio programs in Melbourne would remain only for another 10 years. The recent 
migrants do not want to listen to ethnic radio programs as they can listen to the radio via 
the Internet. But the remaining listenership consisted older generation and the community 
societies who are checking whether their notices have aired. 
American political commentator Rush Limbaugh argued: “I've had so 
many people tell me that they are shocked that AM radio still even exists with 
all the different listening options” (2013). It is a true fact and if the content is 
presented in a strong and creative manner the audience will not leave.  
Ten participants agreed that the involvement of the new generation is 
important for the future of these programs. L014 hinted about Sinhala programs 
future in different way: 
If these programs address the listeners’ interests, they will stay. Otherwise the listenership 
will decline gradually. But I assume that compared to other communities we listen to 
community radio programs a lot. It needs to be a 'listened to' radio rather than a 'heard' 
radio. Some people listen to the radio as a habit only. 
 L013 had another view on this issue: 
I think Sinhala programs will remain due to few reasons. Some people build up their 
image within the community with the help of these radio programs and therefore they 
will push them forward. Quality programs will also survive. Some Sinhala programs will 
remain as they are commercially viable. Anyway I don't think it is good to have many 
programs in the same language. 
Australia’s pioneer in ethnic radio programs Claire Dunne predicted: “It 
would seem that, by adding diversity and richness to Australian life, now and in 
the future, ethnic radio brings benefits for all of us” (1977). 35 years ago, Dunne 
assumed that ethnic radio would have play a major role in migrants’ settlement 
in Australia. It is important to find out whether ethnic radio has achieved its 
goals, considering the development of information technology and migrants’ 
interests. The researcher has attempted to find out the listeners’ use of the radio 
medium, with the participation of 38 Sinhala radio program listeners from Sri 
Lanka living in Melbourne. The study has also collected the views of eight 
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Sinhala radio program presenters in Melbourne as to whether they have 
identified listener requirements and interests. It is interesting that although three 
decades have gone by from the start of ethnic radio programs, there still is 
sufficient demand for them, as the listeners want to bring back their memories 
from the motherland, and addressed them with their mother tongue in a more 
professional manner, which could not be fulfilled by mainstream media or live 
radio streaming from Sri Lanka. Although this data collection is limited to one 
ethnic group, it opens avenues for further studies regarding other language 
groups and different migrant groups living in various parts of Australia. 
Conclusion 
[Radio] is the original form of ‘social media’ in that it allows you to connect with 
other people and ideas in your community or beyond, for free; this is what makes 
radio unique and the reason behind its longevity. Terrestrial radio is growing as well 
as the Internet and online radio – the entire pie is getting bigger.  
John Donham, TuneIn CEO (2013) 
 
This chapter described and justified the choice of the research design used 
in the study. 
The researcher outlined the scope of the research aimed to conduct a 
preliminary examination of the ethnic radio programs broadcast in the Sinhala 
language in Melbourne. This research was intended and based around evaluating 
the nature of its content, presentation formats, audience characteristics and 
audience opinions about the programs within the context of migration policy 
changes, English language proficiency of listeners and developments in the 
technologies used. 
A brief historical background and the role of the ethnic radio programs in 
Australia was presented followed by an outline of Sinhala radio programs 
broadcast in Melbourne. Furthermore, the chapter discussed sampling 
procedures, data collection and the analysis techniques the researcher deemed 
appropriate for the study. The researcher explained and justified the selection of 
these methods as well as how they would assist in achieving the objectives of 
the study.  
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Furthermore, this chapter focuses on data analysis. Data was presented in 
a narrative format. The main themes addressed in the chapter covered listening 
patterns of Sinhala listeners in Melbourne, Sinhala listeners’ interests, how 
Sinhala radio programs helped listeners to settle in Australia, Sri Lankan 
community participation in Sinhala radio programs, program content, 
expectations of listeners, effectiveness of broadcasting time, how Sinhala 
listeners connect with Sri Lanka, listening of live streaming channels from Sri 
Lanka, upon the Sinhala radio presenters’ appeal, training for presenters, 
presenters’ broadcasting experience, how presenters and listeners defined the 
role of ethnic radio programs in Australia, how the presenters reacted to listeners’ 
feedback, participation of the next generation, and the future of Sinhala 
programs broadcast in Melbourne. 
Although Sri Lankan migrants living in Melbourne have more 
opportunities to get the latest information with the technology development, they 
are still interested to listen to the weekly Sinhala programs broadcast over the 
various community radio stations in Melbourne. Local news and events 
happening within the Sri Lankan community in Melbourne are their main 
interests. The participants are interested in seeing their next generation involved 
in these programs. The majority of the research participants feel Sinhala radio 
programs will remain in the future although other information sources have 
developed.  
An auto-ethnography was included in the research, as it is important to 
discuss the researcher’s experience as an ethnic broadcaster in Australia for more 
than 10 years.  
The participants in this research have expressed varied ideas about ten 
Sinhala radio programs broadcast in Melbourne. The participants admitted their 
interest in listening to the radio, especially to ethnic radio programs, and they 
were long-term, dedicated listeners according to the data collection. However 
broadcasting time and the coverage of the radio stations were limitations for the 
listenership. Listeners’ interests were varied and different from the initial issues 
identified in 1977, when the ethnic radio programs were established in Australia. 
 C H A P T E R  F I V E : C O N C L U S I O N S  
 
 107 
It was found that the participation of the community in the programs as program 
producers or supporters was declining. The most notable fact was the minimal 
participation of the next generation, due to various reasons such as the language 
barrier or disinterest in the content. All the participants agreed that ethnic 
programs should focus on local community content as it was not covered by any 
other media, which helped to interconnect the community scattered all over 
Victoria as well as Australia. Although the program format is very important for 
a radio, participating Sinhala radio presenters were not interested in developing 
it. Most of the presenters did not have prior broadcasting experience, appropriate 
training or knew about industrial updates, which might have caused 
unprofessional presentation. Some followed the format introduced in 1977 
without concern for listeners’ interests. Although it was a key task of ethnic radio 
programs to connect the migrants with their homelands, technological 
development means that the listeners have a variety of options to fullfil that 
requirement. The participants were not interested in live streaming radio 
programs from Sri Lanka as there were limitations, such as irrelevant content 
and time difference. All the participants unanimously agreed that ethnic radio 
programs were playing an important role in their ‘migrant’ life. However, 
participants had mixed assumptions about the future of the ethnic radio programs 
as the next generation is not interested.  
  





Although ethnic radio programming in Australia was initiated to fullfil a 
timely political promise in the 1970s, it has continued for almost four decades. 
During this period radio broadcasting has changed significantly with the 
development of technology, especially the introduction of the Internet and 
mobile applications. 
Since the introduction of ethnic radio programs in Australia the sector 
has not reviewed its listenership or their requirements. As a result of this 
oversight, broadcasters have continued assuming that listenership requirements 
remained the same as they were in 1975. Although the characteristics of the 
listenership have changed, this does not appear to have influenced the content of 
ethnic radio programs.  
Ethnic radio programs are broadcast over community radio, which has 
its own identity compared to mainstream radio: 
x It encourages audiences to participate in all aspects of the radio station 
including broadcasting and the management of the station; 
x It serves a local community or a specific interest group; 
x It encourages a wide range of people to be involved with the station 
regardless of their age, race, gender etc.; 
x It places the quality and diversity of information provided ahead of slick 
programming styles; 
x It encourages strengthening of the local culture with music, language, 
literature, debate etc.; 
x It finds the programming content from local sources rather than national 
sources 
x It is not-for-profit. 
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About 54 percent of the Australian population listens to community 
radio. Apart from listening to the radio they contribute to the radio stations as 
advertisers, donors, or members.  
There are different genres of community radio programs broadcast in 
Australia such as farmcasting (for farming communities), hospital/prison radio, 
those serving people with a print disability, those targeting the gay and lesbian 
communities, net-radio, etc. Ethnic radio programs also count as another type of 
community radio, which is broadcast for the benefit of different ethnic groups 
living in Australia in their own languages.  
Furthermore some countries have identified radio as the most suitable 
media for marginalised groups such as migrants who are keen on maintaining 
their cultural identity, language and traditions. As a result of mainstream radio, 
a variety of minority ethnic communities have been neglected—in its failure to 
provide local news of interest to them or their activities, community radio has 
taken over the role of information provider in Australia. The listeners also feel 
listening to community radio is ‘real’ compared to mainstream radio. Ethnic 
radio programs also open doors to migrants who have practiced as broadcasters 
back in their homelands or studied media in Australia, but unfortunately cannot 
find an opportunity in Australian radio as they do not possess a ‘proper’ 
Australian accent. Ethnic radio programs also play a big role in broadcasting 
music: migrants would not have a chance to listen to music in their languages if 
there were no ethnic radio programs in Australia. Not only that: some of the 
migrants who produce songs in their own languages would never get a chance 
to broadcast other than in the ethnic programs. 
The issues identified when ethnic radio program was initiated in 1975 
are as follows: 
x Assist national groups to preserve their cultures in harmony with the total 
Australian community, and at the same time to assist other Australians to 
appreciate those cultures and to encourage them to learn other languages 
x Provide information and advice on the rights and responsibilities of 
residence in Australia and on other matters 
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x Help those who cannot speak English to settle speedily, happily and 
successfully 
x Encourage and facilitate the learning of English 
x Provide as adequately and equitably as possible for all ethnic groups 
including those which are numerically small 
x Assist in promoting mutual understanding and harmony between and 
within ethnic groups and between ethnic groups and the English-speaking 
community 
x Avoid political partisanship 
x Avoid institutionalisation of differences while maximising the participation 
of ethnic groups and individuals in the operations of ethnic radio. 
One of the main focus of this study was to find out whether these issues 
are still valid. The study has found that the requirements of current ethnic radio 
listeners have changed and earlier goals were fulfilled by the development of 
information technology and proficiency in English. 
This research was conducted to find out the present situation of ethnic 
radio programs in the Sinhala-speaking expat Sri Lankan community and related 
areas, with the participation of listeners and presenters. The study considered 
Sinhala radio programs broadcast in Melbourne and was conducted as focus 
group and individual interviews through volunteer participation. Presently there 
are 10 Sinhala radio programs broadcast on different radio stations in 
Melbourne. 
According to the research findings, the day of broadcast was important to 
the listeners. There was more demand for the programs broadcast on weekends. 
Although there are a few radio programs broadcast in Sinhala, listeners are not 
interested in listening to all of them but listen only to selected ones. The content 
and the presentation were motivating factors. The coverage of the radio stations 
was also important for the listenership. Research participants were concerned 
about local information, which is more relevant to them. Program presenters 
were not concerned about professional radio program presentation or interested 
in reviewing their current formats. Some of them followed a 24-hour radio 
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program format for a two-hour program. Most of the participants said they were 
interested in new music and in the latest information, which is important to their 
lives.  
 From an industry point of view, some indicate that ethnic radio programs 
need to focus on quality of air output and programs by upgrading the standard 
of broadcasters with the necessary training. Many people who start work in 
ethnic programs in community radio are there by virtue of their ethnicity, not 
their broadcasting qualifications. This has led to an unprofessional industry with 
low levels of productivity and creativity. However, some argue that ethnic media 
is not meant only for professionals, but also for ordinary people who may be 
provided with the necessary training or may come with some professional 
experience. The participants were not happy about the presenters as they 
considered their presentation skills to be substandard. The program producers, 
on the other hand, complained it was hard to find people committed to a 
volunteer role. Furthermore they pointed out that training presenters was 
difficult as they struggle with their living and family commitments. Although 
feedback is very important for broadcasters, some of the Sinhala presenters were 
not concerned, while others were happy when listeners they personally knew 
praised them.  
 This research has also reviewed how ethnic radio programs have 
addressed the issues identified initially. The listeners said that Sinhala radio 
programs did not help them to settle in Australia. The issue of the participation 
was critical and most of the participants complained that the programs had been 
run by the same people for a long time. When discussing donations or monetary 
contributions for the programs, it was noted that they are declining.  
 Most of the participants got connected to their homeland through social 
media and phoning or messaging via telephone. They also read online 
newspapers and listened to live streaming from Sri Lanka. But there are some 
who still depend on Sinhala radio programs to keep up-to-date with their 
homeland.  
 Second generation participation in Sinhala programs was poor as a result 
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of their language proficiency; however, participants unanimously pointed out 
that their participation was very important and the need to have new strategies 
to attract them. 
Everyone unanimously agreed that ethnic radio programs played a big role 
within the community, a role that has been completely neglected by the 
mainstream media. Some may argue that ethnic radio programs are no longer 
required or have a role to play as before. Hence it is important to examine the 
current state of ethnic radio in Australia. These issues need to be examined in-
depth from both practical and theoretical perspectives: findings from such 
studies would make a substantial contribution to the community radio audience, 
policy makers, and content creators, because ethnic community radio has 
received relatively little attention from researchers (Ewart, 2012).  
Therefore the findings of this study as follows: 
• Ethnic radio was initiated as a community radio genre to fulfil 
migrant interests. 
• Ethnic languages were identified by the stations according to their 
demography. 
• Program presenters and content developers are volunteers and 
broadcasting experience is not necessary to present a program. 
• Training and updating industry knowledge is not compulsory. 
• Ethnic radio program content was not reviewed by the stations or 
any other authority to assess whether or not they fullfil listener 
interests and industry guidelines. 
• Some programs are presented by the teams and others are by 
individuals. 
• Most of the stations allow their presenters to continue for a long 
period without reviewing their programs or the performances. E.g. 
25 years. 
• Some programs have no specific format. Presenters do not have a 
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clear idea about content development. 
• Presenters do not have an idea about using e-communication or 
social media to promote their programs. 
• It is very hard to get an opportunity as a presenter on an ethnic 
radio program. 
• The second generation is completely neglected and as a result, they 
are distant from the ethnic radio programs. Their language 
proficiency is identified as the barrier. 
• Listeners are not interested in listening to live streaming from their 
homelands. Listeners want only a briefing about their homeland 
rather than an in-depth analysis. 
• They expect more local information and issues from the ethnic 
radio programs. 
Meanwhile, the ethnic radio programs are competing with other 
community genres such as Joy FM or SBS who are also competing with the 
commercial or the mainstream radio channels. At the same time ethnic listeners 
have the advantage of listening to the live streaming from their homelands in 
their languages. Therefore the ethnic radio programs in Australia have to revamp 
the whole industry urgently. The main concerns should be: 
• Identifying the listener interests to restructure the ethnic programs. 
• Identifying the listener language requirements and presenting in 
appropriate languages, as some wanted to discuss their community 
issues in English rather than their native language. 
• Giving more space for the ethnic groups’ local issues and 
promoting their talents as they are not getting much attention from 
the mainstream media. 
• Identifying the individuals who have broadcasting experience 
rather than ethnic group representation. Therefore the stations need 
to keep an eye out for the capable individuals and recruit them 
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when necessary.  
• Open doors for the second generation participation and allow them 
to present programs with a comfortable language for them and 
encourage them to discuss their own issues. 
• Regular training in technology and content development. This 
could be organised at station level. 
•  Discuss with the ethnic groups and identify their needs. 
• The ethnic language groups which have the most needs should be 
identified and more time should be allocated in order to cater their 
needs. 
As I mentioned in the ethnography section, the broadcasters need to 
develop their own format to appeal to their audience. For example, I have 
developed my own format for the Sinhala speaking community in Melbourne 
which earned me the best ethnic radio program award in 2012 and 2013, the 
highest in the industry. In my model I have pre-planned and scripted a 120-
minute program. I have included a mix of songs, advertisements, station jingles, 
news, and announcer voice/ voices based on the program clock concept or the 
structured base schedule of a radio station. I always colour-coded the segments 
and created a well-balanced painting using my painting experience, before 
converting it to audio. I will discuss this model in-depth in a future research 
project, which is based on the transformation of art forms. 
This research has opened the doors for further study or development of a 
new model for ethnic listeners in Australia. An in-depth study would identify the 
needs of the present listenership, which may lead to a broader listenership. 
 




Appendix 1: Advertisement for volunteers 
 
Call for volunteers for a research project 
Research project on the Sinhala language ethnic community radio 
programs in Melbourne 
 
A student researcher from the Faculty of Arts and Education at Deakin 
University is seeking participants for a survey, interviews and focus groups for 
a research project as part of his postgraduate thesis research. The project has 
been approved by the university's Ethics Committee (Ref: HAE-13-063). 
If you are a Sinhala speaking Sri Lankan migrant (not a short term visitor 
visa holder) and living in Melbourne, I would like to hear about your experiences 
and opinions about the Sinhala ethnic Radio Programs broadcast in Melbourne. 
The data collected from the survey, interviews and focus groups will be kept 
strictly confidential. 
The interviews and focus groups will be conducted in simple English and 
Sinhalese. 
We seek both males and females of all ages over 18 years. The interviews 
and focus groups will be conducted at a location and time suitable to both you 
and the researcher. 
Both interviews and focus groups will take about one hour and will be 
audio recorded. 
If you are interested, please contact Charitha Dissanayake on 
0401421506 or Email: cdissana@deakin.edu.au 
  
Thank you. 
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Appendix 2: Focus group and individual questions 
 
1. What do you think about the Sinhala radio programs broadcast in 
Melbourne? 
2. How is your Sinhala language proficiency?  
3. What Sinhala radio programs broadcast in Melbourne have you listened 
during the last month? 
4. How is access to signals of the Sinhala radio programs where you live? 
5. How are the reception levels of the Sinhala radio programs? 
6. What are the other modes of listening to the Sinhala radio programs? 
7. How do you choose to listen to Sinhala radio programs? 
8. What are the segments interested in the Sinhala radio programs? 
9. What do you think of the presentation of the Sinhala radio Programs are at 
a professional level? 
10. Who are the other family members listening the Sinhala radio programs 
with you? 
11. How is your partner's Sinhala proficiency? 
12. Do you donate or contribute to the Sinhala ethnic radio programs in 
Melbourne? 
13. Have you contributed to the Sinhala radio programs in Melbourne as an on 
air presenter/ a producer/ a singer/ a technical supporter/ an interviewee? 
14. How are the opportunities for you to contribute to the Sinhala radio 
programs in Melbourne? 
15. What are the other ways you use to stay connected with Sri Lanka? 
16. Do you listen to Sinhala radio online streams from Sri Lanka such as Sirasa 
FM, Hiru FM, Neth FM, and Lak FM? 
17. Do you listen to Sinhala radio programs from world services such as BBC 
world service, Radio Veritas Asia, Peking Radio? 
18. Do you use mobile phone Applications such as DIAL or TuneIn to listen 
the radio? 
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19. What is your idea about the Sinhala radio programs aired in Melbourne 
help to maintain the cultural identity of the Sri Lankans living in 
Melbourne? 
20. What is your idea about the Sinhala radio programs aired in Melbourne 
help to preserve the Sinhala language of Sri Lankans living in Australia? 
21. What is your idea about the Sinhala Radio Program aired in Melbourne 
helps to create an awareness of the Sri Lankan heritage and its traditions, 
for the generations of Sri Lankans born in Australia? 
22. How do you measure the usefulness to have the Sinhala radio programs as 
adequate sources of information about Sri Lanka and entertainment are 
provided by other sources such as Internet, pay TV, mobile phone 
Applications for those living in Australia? 
23. How do you recommend others to listen the Sinhala radio programs aired 
in Melbourne? 
24. Any other thoughts on the matter? 
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Appendix 3: Plain Language Statement  
Dear Participant, 
Thank you for expressing an interest in participating in our study. 
I am in the process of carrying out a research project examining the 
views, opinions and the experiences of the Sinhala language ethnic community 
radio program listeners in Melbourne. 
I plan to carry out a listenership focus groups Interview with 50 Sinhala 
language speaking individuals consisting a demographically varied sample of 
people who listen to the ethnic Sinhala radio programs. 
The focus groups will take about two hours of your time and will be audio 
taped with your permission.  
We will ensure that your privacy is protected by not identifying you in 
any way in the findings and publications arising from the project. Your interview 
tapes and transcripts will only carry an identifying number (code) and your 
name, demographic details such as age, major, nationality etc. and contact details 
will be kept separately from your interview tapes and transcripts. The views and 
opinions you provide will be used anonymously and all identifying data 
removed.  
As is customary with focus groups, all participants will be requested to 
keep the discussions that took place confidential afterwards.  
The findings of the study will be published as a scholarly thesis, journal 
articles, book chapters, conference papers and as media reports. If you request 
for a copy of any publication/s arising from the project, they can be mailed to 
you. 
The overall project will be monitored by the Deakin University Human 
Research Ethics Committee (DUHREC) and the research data collection will be 
overseen by Professor Martin Hirst who is my supervisor. 
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 There will no monetary payments provided for your participation in the 
study. This research project is not funded by any organization. 
If you wish to participate in the study but are unable to take part in an 
interview in person, we may arrange for the interview to be carried out by 
telephone or Skype. 
If you decide not to participate in the study at any time, you may 
withdraw at any time by submitting the Withdrawal of Consent Form (provided 
along with this document) to any member of the research team, without affecting 
your existing or future relationships with any of the researchers or the Deakin 
University. Thereafter your interview /focus group data will be removed from 
the data analysis, if it has not already been analyzed. If data had already been 
analyzed, it may not be possible to remove all your data from the analysis, but 
any direct quotes from you (even though attributed under a pseudonym) will not 
be used in the findings and publications arising from the project.  
However, once you submit the completed survey, it will not be possible 
to withdraw it from the study, as the completed surveys will be anonymous.  
 






If you have any complaints about any aspect of the project, the way it is being 
conducted or any other questions about your rights as a research participant, you 
may contact: 
The Manager,  
Research Integrity,  
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Deakin University,  
221 Burwood Highway, Burwood VIC 3125. 
Telephone: 9251 7129  
Facsimile: 9244 6581 
research-ethics@deakin.edu.au 
 
Please quote project number 
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Appendix 4: Withdrawal of Consent Form 
(To be used for participants who wish to withdraw from the project) 
 
Date: 
Full Project Title: Tuning the migrant voices: A study of the Sinhala 
language ethnic radio programs in Melbourne 
Reference Number: HAE-13-063 
 
I hereby wish to WITHDRAW my consent to participate in the above 
research project and understand that such withdrawal WILL NOT jeopardize 
my relationship with Deakin University.  
 





Please mail or email this form to: 
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